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Don  Dwight,  Publisher 

The  Minneapolis  Star/Minneapolis  Tribune 


The  free  American  press  has  been  built 
brick  by  brick  upon  the  foundation  of  the  First 
Amendment.  That’s  why  an  award  we  received 
recently  had  a  very  special  meaning  for  us. 

The  First  Amendment  Freedoms  Award  was 
presented  by  the  Anti-Defamation  League  of 
B’nai  B’rith  to  John  Cowles,  chairman-emeritus  of 
the  Minneapolis  Star  and  Tribune  Company; 

John  Cowles,  Jr.,  current  chairman;  and  the  two 
newspapers.  It  was  given  “for  outstanding  dedication 
to  the  basic  rights  guaranteed  a  free  people  by  the  First 
Amendment  to  the  Constitution  of  the  United  States.” 

We  deeply  believe,  as  you  do,  in  those  basic 
rights.  Because,  as  John  Cowles,  Jr.  noted,  “a  debate 
of  conflicting  data  and  ideas  will  eventually  advance 
human  knowledge  and  therefore  the  human  condition.” 

But  you  and  I  must  renew  our  dedication 
to  First  Amendment  freedoms  daily.  Not  only  by 
full  news  and  editorial  coverage,  but  also  by  going 
to  court,  if  necessary.  In  the  past  year,  we’ve  been 
to  court  twice:  once  to  gain  access  to  public 
records,  and  again  for  the  right  to  attend  a  meeting. 
We  won  one.  Lost  one. 

We  think  it’s  worth  it.  Because  without 
that  free  press  foundation,  we  have  no  free  nation. 

It  takes  mortar  to  hold  those  bricks  together. 


Seattle  in  the  70's 


if 

lito 

iiB 

!;H 

Seattle  every  morning. 

For  the  who,  what,  where,  when,  why  and  how— we’re  it  in  Seattle— every 
day  of  every  one  of  our  114  years.  Want  to  know  more  about  Western 
Washington’s  leading  morning  newspaper?  Have  a  talk  with  your  Hearst 
Advertising  Service  representative  or  call  our  national  advertising 
department.  The  number;  (206)  628-8233. 


The  Seattle  Post-Intelligencer 


'^Ne¥rspaper  systems 
are  our  business..." 


Buy  a  TMS  or  CMS  news¬ 
paper  system  from  Digital  and 
you  buy  a  system  employing  the 
latest  state-of-the-art  techniques. 
These  systems  utilize  the  power¬ 
ful  PDP-11 /70  central  processor 
which  guarantees  customers 
maximum  expansion  capability 
while  offering  a  full  range  of  disk 
memories.  What's  more,  our 
systems  are  designed  from 
proven  concepts  and  from  ideas 
and  specifications  obtained 
from  years  of  working  with  our 
customers  and  our  newspaper 
computer  users  group. 


“We  don't  sell  promises,  but 
customer-proven  software 
systems  which  can  be  observed 
in  operation  at  newspapers  all 
over  the  world.” 


Our  software  is  always 
built  around  a  company  sup¬ 
ported  operating  system,  which 
insures  growth,  reliability  and 
maintainability.  Every  software 
module  receives  extensive  qual- 
i^  control  testing  before  it  is 
shipped  to  your  site.  There,  it  is 


assembled  and  customized  to 
your  particular  hardware 
configuration. 


“Our  VT71  /t  terminals  have 
without  a  doubt  more  features, 
and  more  capabili^  than  any 
other  terminal  on  the  market.” 


They  feature  user  definable 
keys  that  allow  an  editor  to 
specify  any  unique  command  or 
series  of  commands  with  a  single 
key  stroke. 

In  addition  to  our  hardware 
and  software  benefits,  you  get 
the  benefits  of  a  field  service 
organization  that  has  news¬ 
paper  proven  experience  world¬ 
wide.  Benefits  that  mean  faster 
and  easier  installation,  operation 
and  training. 


“Selecting  or  evaluating  a 
system  isn't  easy.  You  can't  do  it 
by  listening  to  a  presentation  or 
seeing  canned  programs.” 


You  have  to  watch  a  news¬ 
paper  produced  on  its  heaviest 
day.  Count  the  terminals  in 
operation.  Measure  the  output 
speed.  Talk  to  the  editors.  And 
use  their  terminals.  If  you  do, 
you'll  see  why  we  sell  more 


newspaper  systems  than  any¬ 
one  else  in  the  world. 

If  you'd  like  to  visit  a  cus¬ 
tomer  location,  or  our  plant  in 
New  Hampshire,  please  feel  free 
to  call  me  at  (603)  883-3232. 


R.L  Lane  is  Graphic  Arts  Group  Manager  at 
Digital  Equipment  Corporation. 

Digital  Equipment  Corpo¬ 
ration,  Five  Flagstone  Drive, 
Hudson,  New  Hampshire  03051. 
European  headquarters:  12,  av. 
des  Morgines,  1213  Petit-Lancy/ 
Geneva.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd. 
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JANUARY 

5-7 — Virginia  Press  Association,  Hyatt  House,  Richmond. 

14- 17— Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 

Evansville,  Indiana. 

15- 18— Southern  Newspaper  Publishers  Association  Foundation,  "The 

Leisure-Oriented  Society,”  University  of  Florida,  Tampa. 

19-21— Arizona  Newspapers  Association,  Hyatt-Regency,  Phoenix. 

19-21 — Kentucky  Press  Association,  Lexington. 

19- 21 — Texas  Press  Association,  Dallas. 

20- 21 — Arkansas  Press  Association,  Hot  Springs. 

20-22— Mid-America  Press  Institute  seminar  “Newspaper  Content  for  To¬ 
day's  Readers,”  St.  Louis,  Mo. 

23-24— United  Press  International  DataNews  Users  Group,  Waldorf-Astoria, 
New  York  City. 

26-28— North  Carolina  Press  Association,  Chapel  Hill. 

26- 28 — Tennessee  Press  Association,  Nashville. 

27- 28 — New  England  Daily  Newspaper  Association,  regular  membership 

meeting,  Hyatt  Regency,  Cambridge,  Massachusetts. 

29-Feb.  1— International  Newspaper  Advertising  Executives,  Peachtree 
Plaza  Hotel,  Atlanta. 

29-Feb.  5 — Pennsylvania  Newspaper  Publishers  Association  Manage¬ 
ment  Seminar,  Gentle  Winds  Resort,  St.  Croix,  Virgin  Islands. 

FEBRUARY 

1-2 — Pennsylvania  Press  Institute  Press  Photographers  Seminar,  PNPA 
Press  Center,  Harrisburg,  Pa. 

5-7— “Cameras  in  the  Courtroom,”  co-sponsored  by  Florida  Press  As¬ 
sociation,  Florida  Association  of  Broadcasters  and  the  University  of 
Florida;  Gainesville  Hilton,  Gainesville,  Florida. 

5-8— Southern  Newspaper  Publishers  Association  Foundation,  “Layout 
of  the  Newspaper,”  Virginia  Commonwealth  University,  Richmond. 

16-18 — Inland  Daily  Press  Association,  Boca  Raton  Hotel  and  Club,  Boca 
Raton,  Florida. 

16-19— Howard  University's  7th  annual  communications  conference, 
Mayflower  Hotel,  Washington,  D.C. 

22-24— Suburban  Newspapers  of  America  Editorial  Seminar,  Hyatt  Re¬ 
gency,  Phoenix. 

22- 24 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

23- 24— “Graphics  and  Design  of  the  Weekend  Newspaper,"  College  of 

Journalism  and  Communications,  University  of  Florida,  Gainesville. 

23- 25 — Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 

more. 

24- 26— Alabama  Press  Association,  Kahler  Plaza  Hotel,  Birmingham. 
27-March  3 — Pennsylvania  Press  Institute  Reporters  Training  Seminar, 

PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

3-4 — Newspaper  Graphics  Seminar,  Western  Newspaper  Foundation, 
Arizona  State  University,  Tempe. 

5-7 — New  York  State  Publishers  Association,  Marriott  Inn,  Syracuse. 

15- 17 — America'East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

16- 18 — Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University,  San  Luis  Obispo. 
19-22 — Southern  Newspaper  Publishers  Association  Foundation,  “News¬ 
paper  Research  and  How  to  Use  It,"  Harte-Hanks  Communications, 
Dallas. 

30-April  1— Pennsylvania  Society  of  Newspaper  Editors,  Seminar  on  Re¬ 
porting  Crime,  William  Penn  Hotel,  Pittsburgh. 

APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

7-8 — Editorial  Writing  Seminar,  Western  Newspaper  Foundation,  Univer¬ 
sity  of  Southern  California,  Los  Angeles. 

9-13— American  Society  of  Newspaper  Editors,  Washington,  D  C.  Hilton. 
13-15 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association,  Display  Advertising  Conference,  Hotel 
Hershey,  Hershey,  Pa. 
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Newsbriefs 


Al  Goldstein,  publisher  and  owner  of  Screw  magazine,  has 
placed  ads  in  Kansas  newspapers  congratulating  the  jury  for 
his  acquittal  in  the  recent  Kansas  obscenity  trial.  A  federal 
judge  declared  a  mistrial  after  the  jury  said  it  could  not  reach 
a  verdict.  Two  jurors  later  reported  that  nine  voted  for  ac¬ 
quittal  and  three  for  conviction.  In  his  ad,  Goldstein  cites 
that  these  nine  jurors  “breathed  new  life  into  the  U.S. 
Constitution.”  Two  of  the  jurors  told  newsmen  that  the 
jury’s  disagreement  was  over  the  words  “prurient  interest.” 
According  to  the  U.S.  Supreme  Court,  the  definition  of 
obscenity  is  that  the  material  must  appeal  to  the  prurient 
interest  of  the  average  person.  It  must  also  be  blatantly 
offensive.  This  was  the  second  obscenity  trial  for  Goldstein 
and  his  former  partner  James  Buckley.  Their  1976  Kansas 
conviction  was  later  overturned  by  the  judge.  The  decision 
on  a  continuance  of  the  recent  trial  is  pending. 

♦  ♦  * 

A  special  program  to  train  minority  reporters  and  photog¬ 
raphers  will  begin  Jan.  2  at  the  Yonkers  Herald  Statesman 
and  all  Gannett  Westchester-Rockland  Newspapers.  David 
Hartley,  editor,  said  “The  minority  training  program  will  be 
separate  from  and  will  have  no  effect  on  normal  hiring  pro¬ 
cedures.”  Qualified  minority  applicants  for  newsroom  posi¬ 
tions  would  not  be  part  of  the  program  but  will  be  con¬ 
sidered  with  all  other  applicants.  At  the  end  of  four  months, 
the  candidate  will  either  be  offered  a  permanent  position  on 
one  of  the  newspapers  or  advised  that  a  journalism  career 
isn't  suitable. 

*  *  ♦ 

Needham,  Harper  &  Steers,  Chicago,  has  been  selected  by 
Anheuser-Busch  as  the  new  ad  agency  to  handle  its  $10  million 
Busch  Bavarian  Beer  account  and  McDonald  &  Little  of 
Atlanta  will  get  the  $5  million  Busch  Gardens  theme  parks 
account.  Busch  Bavarian  Beer  is  marketed  in  23  states  and 
the  two  theme  parks  are  located  in  Tampa,  Florida  and 
Williamsburg,  Virginia.  Gardner  Advertising,  a  subsidiary  of 
Wells,  Rich,  Greene,  had  handled  both  the  beer  and  theme 
parks’  accounts. 

*  *  * 

The  lack  of  legislation  to  regulate  Palm  Beach  County 
(Florida)  nursing  homes  was  the  topic  of  a  news  article  which 
won  first  place  honors  for  Brian  Jones,  a  University  of 
Florida  senior,  in  the  opening  news  writing  competition  of 
the  William  Randolph  Hearst  Foundation’s  eighteenth  an¬ 
nual  Journalism  Awards  Program.  Jones,  a  22-year-old  con¬ 
tributing  reporter  to  the  Miami  Herald,  has  twice  been  a 
finalist  in  the  Foundation’s  National  Writing  Championship, 
and  will  be  eligible  to  compete  again  this  year.  For  winning 
the  October  compeition,  Jones  received  a  $1200  scholarship. 
A  matching  grant  went  to  the  University  of  Florida. 

♦  ♦  * 

A  holiday  banquet  will  be  held  the  evening  of  December  21 
in  the  New  York  Hilton  Hotel  by  theNew  York  News  World  “in 
appreciation  for  the  support  the  News  World  has  received  in 
its  Inaugural  Year.”  Joe  Franklin,  WOR-radio  commentator, 
is  honorary  chairman  of  the  $15  a  plate  dinner,  and  New 
York  City  Council  President  Paul  O’Dwyer  is  keynote 
speaker.  The  News  World  was  started  by  Rev.  Moon’s  Uni¬ 
fication  Church  as  a  morning  daily  for  New  Yorkers  on 

ifc  i|c 

Daniel  Filipacchi,  president  of  Publications  Filipacchi,  said 
this  week  that  he  will  resume  the  publication  of  Look  magazine 
in  the  United  States  by  the  fall  of  1978.  Filipacchi  is  the 
publisher  of  Paris-Match  and  a  number  of  other  French 
magazines.  Look  was  formerly  published  by  Cowles  Com¬ 
munications. 
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Utility  advertising 

The  House  bill  on  national  energy  would  have  restricted 
institutional,  promotional  and  political  advertising  by  elec¬ 
tric  utilities.  The  senate  bill  did  not  contain  the  ad  restric¬ 
tions.  Fortunately,  House  and  Senate  conferees  have  agreed 
to  drop  the  House  provision  and  are  expected  to  take  similar 
action  on  provision  affecting  gas  utilities. 

Proponents  of  these  ad  restrictions  say  they  are  not  pre¬ 
venting  utilities  from  advertising,  they  are  merely  prohibit¬ 
ing  the  inclusion  of  the  cost  of  advertising  in  the  rate¬ 
making  process. 

Utilities  manufacture  and  sell  a  product — energy.  Many  of 
them  are  owned  by  their  stockholders.  Their  rates  are  con¬ 
trolled  by  state  commissions.  They  have  been  doing  a  fairly 
good  job  of  trying  to  educate  the  public  through  advertising 
on  energy  conservation  in  this  era  of  high  costs  and  short¬ 
ages.  If  the  House  bill  had  been  allowed  to  prevail,  the 
utilities  would  not  have  been  able  to  do  that. 

If  the  utilities  should  once  again  have  a  surplus  of  power 
we  can’t  see  why  they  shouldn’t  be  able  to  use  advertising  to 
increase  consumption  of  their  product  and  services,  just  like 
any  other  business. 

Sunshine  law  failure 

A  report  by  the  Library  of  Congress  to  a  Senate  Govern¬ 
ment  Affairs  subcommittee  said  that  during  the  first  six 
months  of  the  new  “Government  in  the  Sunshine  Law’’  more 
than  half  of  federal  agency  meetings  remained  closed  to  the 
press  and  public. 

Of  1,003  meetings  conducted  during  the  first  six  months  of 
the  law,  527  were  closed  to  some  extent — 339  completely  and 
188  partially.  Of  the  527  closed  meetings,  only  193  were 
exempt  under  the  law  for  reasons  of  national  security,  fi¬ 
nancial  confidentiality  or  personal  privacy.  There  are  10 
exceptions  provided  in  the  law. 

When  President  Ford  signed  the  measure  in  early  Sep¬ 
tember,  1976,  he  expressed  some  doubt  about  its  efficacy 
saying  the  definition  of  what  constitutes  a  meeting  of  mem¬ 
bers  of  government  agencies  was  too  “ambiguous.” 

E&P  agreed,  saying  “it  seems  to  us  the  exceptions  provide 
a  loophole  big  enough  to  cover  almost  any  situation.”  The 
latest  report  confirms  that  statement. 

Members  of  Congress,  if  they  were  sincere  about  the  prin¬ 
ciple  of  a  Sunshine  Law,  should  take  a  look  at  the  record  for 
the  first  six  months  to  see  what  can  be  done  to  close  those 
loopholes. 
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Letters _ 

FOLLOW  STYLE 

Now  that  we  have  the  new  AP  and 
UPI  Style  Books  to  guide  us  to  some 
degree  of  uniformity  in  writing,  wouldn’t 
it  be  great  if  the  various  feature  syndi¬ 
cates  got  in  line? 

All  copy  desks,  whether  they  re¬ 
handle  syndicate  copy  as  hard  copy  or 
put  it  through  scanners  or  VDTs,  face 
the  added  task  of  correcting  style  dis¬ 
crepancies.  Presumably  the  same  prob¬ 
lem  will  exist  with  syndicate  copy  trans¬ 
mitted  via  the  AP  or  UPI  high-speed  sys¬ 
tems,  unless  it’s  edited  before  entry. 

And  while  they’re  at  it,  it’s  about  time 
syndicates  became  a  bit  more  aware  of 
scanner  limitations  and  began  producing 
so^-called  “scanner  ready’’  copy  that 
really  is.  That  means,  among  other 
things,  using  paper  that  will  fit  the  scan¬ 
ner  machines,  recognizing  that  there  are 
top,  bottom  and  side  margin  restrictions, 
and  being  aware  that  scanners  (in  most 
cases,  anyhow)  can’t  handle  in-copy 
typesetting  directions  such  as  “(set 
ital),’’  etc. 

Jack  R.  Bell 
(Bell  is  managing  editor  of  Kalamazoo 
Gazette. ) 


)ie  ♦  ♦ 

POOR  REPORTING 

Regarding  your  editorial  on  “Elec¬ 
tronic  Newspapers,’’  Editor  &  Pub¬ 
lisher  (November  26),  1  cannot  let  you 
forget  about  classified  advertising.  Clas¬ 
sified  advertising  may  be  the  biggest  rea¬ 
son  why  newspapers  are  such  an  attrac¬ 
tive  media  today  both  to  readers  and  in¬ 
vestors.  Your  omission  of  classified  in 
your  editorial,  1  think,  is  poor  reporting. 

Lawrence  B.  Healy 
(Healy  is  manager,  classified  advertising, 
Boston  Globe.) 

*  *  * 

EMBARASSED 

I’d  like  to  add  my  comments.  While 
I’ve  never  worked  for  Mr.  McGoff,  1  do 
know  him  personally.  I  have  been  em¬ 
barrassed  by  the  actions  of  the  News 
Council.  1  think  members  took  incom¬ 
plete  facts,  made  a  decision  and  are  now 
determined  to  defend  their  actions  at  any 
cost. 

I  further  disagree  with  the  unprofes¬ 
sional  manner  E  &  P  has  handled  the 
whole  situation  from  the  beginning  story 
until  the  present.  It  becomes  increasingly 
obvious  that  no  one  was  fired  for  failing 
to  run  an  “all  chain  story’’.  Cannot  your 
magazine,  a  spokesman  for  all  of  the  in¬ 
dustry,  clearly  see  this  is  a  situation 
created  by  a  few  “young  turks’’  and  not 
by  a  supposed  dictatorial  publisher. 

Jere  M.  Caswall 
(Caswall  is  co-publisher  of  Sentinel  News¬ 
papers,  Aurora,  Colo.) 


ELECTION  NEWS  on  a  teletext  screen,  with  code  number  at  bottom  for  sum¬ 
moning  up  a  longer  story.  Right,  the  general  index  that  enables  the  viewer  to 
find  some  of  the  major  subjects.  The  page  numbers  refer  to  detailed  indexes 
that  list  numerous  subtopics  to  be  seen. 


‘PRINTED  RADIO’ 

Your  editorial  conclusion  of 
November  26  that  “electronic  news¬ 
papers’’  will  be  much  more  competition 
for  television  than  for  newspapers  is  the 
same  as  mine.  During  my  recent  research 
into  English  teletext,  ably  reported  in 
E&P,  1  found  British  publishers  some¬ 
what  concerned  about  teletext  develop¬ 
ment  but  not  even  one  who  believes  tele¬ 
text  will  put  newspapers  out  of  business. 

Several  different  people  quoted  a 
statement  by  a  high  executive  of  the  In¬ 
dependent  tv  network  (which  sells  adver¬ 
tising)  as  saying,  “Network  television 
needs  teletext  like  I  need  a  hole  in  my 
head.”  He  and  other  tv  people  are  con¬ 
cerned  about  viewers  switching  off 
commercials  to  check  news  flashes, 
sports  or  other  stories  of  special  interest 
during  commercials.  The  chief  editor  of 
BBC’s  CEEFAX  system  says  his  service 
does  not  compete  with  newspapers  but  is 
“printed  radio”  instead. 

There  is  no  doubt  that  we  are  going  to 
have — sometime — a  new  electronic  in¬ 
formation  medium  in  this  country.  Tele¬ 
text  has  great  capabilities  for  enabling  a 
viewer  to  make  an  accurate,  speedy 
selection  of  his  precise  interest  from  a 
large  amount  of  computor-stored  infor¬ 
mation.  The  lady  of  the  house  can  use 
teletext — at  any  time — to  select  a  new 
recipe,  to  recall  a  forgotten  ingredient, 
check  best  food  buys,  or  read  the  latest 
gardening  information.  She  buys 
magazines  for  that  same  kind  of  informa¬ 
tion.  This  capability  of  instant  selection 
of  stored  information  foreshadows  more 
competition  for  magazines  than  for 
newspapers.  • 

I  was  an  editor  or  publisher  for  16 
years  and  1  remember  people  saying 
radio  news  would  put  newspapers  out  of 
business.  Some  said  the  same  thing  for 
television  news.  But  thus  far,  radio  and 
tv  have  succeeded  in  their  own  ways  but 
they  have  damaged  magazines  far  more 
than  newspapers. 

Teletext  is  going  to  cause  changes  in 
newspapers,  just  as  tv  has,  but  news¬ 
papers  are  going  to  survive.  Now  tre¬ 
mendously  prosperous,  newspapers  may 
prosper  even  more  if  they  learn  to  use 
teletext  as  a  distribution  supplement  for 


their  unprofitable  circulation  or  to  meet 
information  desires  now  unprofitable  to 
satisfy.  Besides,  people  like  to  hold  pa¬ 
pers  in  their  hands.  If  papers  stay  in¬ 
teresting,  they  will  still  be  read. 

Kenneth  Edwards 
(Edwards  is  associate  professor  of  jour¬ 
nalism,  University  of  Alabama.) 

He  «  9ic 

LATE  NOTIFICATION 

Last  Wednesday  (November  23) — five 
days  ago — I  received  a  call  from  one  of 
your  staff  asking  my  response  to  a  deci¬ 
sion  derogatory  of  me  by  the  National 
News  Council.  This  was  the  first  word  I 
had  of  the  decision,  which  was  reached 
the  preceding  day. 

I  gave  my  response  at  that  time,  but  I 
thought  you  might  be  interested  in  know¬ 
ing  that  today — ^five  days  later — 1  re¬ 
ceived  my  first  word  of  the  decision  from 
the  National  News  Council  itself.  It 
came  by  third  class  mail. 

1  think  this  says  something  about  the 
council’s  own  fairness. 

Bryce  W.  Anderson 
San  Rafael,  Calif. 

*  H*  ♦ 

SLOPPY  MISTAKES 

In  the  past  six  months  you  have  refer¬ 
red  to  the  Shreveport  Times  as,  1)  the 
Shreveport  Journal,  2)  the  Shreveport 
News  (see  page  40,  E&P  Dec.  3)  and 
have  referred  to  one  of  our  features  as 
the  property  of  another  newspaper. 
Please  be  aware  that  the  Shreveport 
Times  is  one  of  the  largest  newspapers  in 
the  south,  107  years  old,  and  does  not  in 
any  way  appreciate  the  sloppiness  of  the 
reporting  we  see  in  E&P. 

Raymond  L.  McDaniel 
(McDaniel  is  editor  of  Shreveport  Times.) 

Short  takes 


The  dove  season  ended  yesterday.  For 
some  hunters  it  was  successful,  bragging 
their  limit. — Sandy  (Ore.)  Post. 

He  He  He 

”...  they  visited  various  sights  in 
Germany  including  the  Hadelburg  Cas¬ 
tle,  Dachua  Prison  Camp  and  the  50,000 
gallon  wine  cast  in  Heidelberg.” — Derby 
(Kan.)  Daily  Reporter. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago,  IL  60650. 312/656-8600. 

Rockwell  International 

...where  sderx^e  gets  down  to  business 


ROCKWEU-eOSS  SEARS  FOR 
“TOIRl  CAPARIimES'ROLE 


which  includes  an  extensive 
range  of  mailroom  equipment  and 
systems. 


CHICAGO  —  Rockwell-Goss, 
known  as  one  of  the  world’s  foremost 
manufacturers  of  newspaper  presses, 
is  by  no  means  just  that,  according 
to  Ron  White,  president  of  Rockwell 
International’s  Graphic  Systems 
Division.  "Rockwell-Goss  pre-press 
equipment  and  Sta-Hi  mailroom  sys¬ 
tems  are  integral  parts  of  our  family,” 
he  said,  "and  our  people  are  busy 
meeting  the  demands  of  their  com¬ 
plex  role  as  representatives  of  a  one- 
source  supplier  of  newspaper  produc¬ 
tion  systems. 

"By  offering  our  customers  a  com¬ 
plete  line  of  pre-press  equipment,  as 
well  as  Sta-Hi  mailroom  products 
and  systems,”  continued  White,  "our 
Rockwell-Goss  presses  are  bracketed 
with  the  same  kind  of  quality  that’s 
made  them  so  highly  accepted  in  the 
newspaper  industry.  At  Rockwell- 
Goss,  our  equipment,  our  services 
and  our  total  commitment  are  de¬ 
voted  to  printing  production  —  and 
nothing  but  printing  production, 
both  newspaper  and  commercial. 
That’s  why  we  are  continually  be¬ 
coming  more  responsive  to  our 
customers.  And  why  we  offer 
capabilities  that  encompass  just 
about  every  operation  between  re¬ 
porter  and  reader.” 

A  sampling  of  the  Rockwell-Goss 
line  is  shown  in  the  box  at  left. 


FROM  REPORTER  TO  TRUCK 


-Goss  range 


Rockwell-Goss  pre-press  equip¬ 
ment  includes  the  Metro-set 
phototypesetter  (upper  left),  plus 
Eklit-text  and  Micro-Edit  —  new, 
low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text 
(Edit-text  system,  upper  right). 
Presses  range  from  the  small 
Community  (center  left)  to  the 
large  Metroliner  (center  right) 
and  include  medium-sized  presses 
such  as  the  Urbanite  and  Cosmo. 
The  stacker  at  the  bottom  is  part 
of  the  Rockwell-Goss  Sta-Hi  line 


The  Rockwell 
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Special  teams  pore  over 
JFK  documents  for  news 


By  I.  WilUam  HiU 

The  wire  services  each  spent  $4,000.10 
to  acquire  half  a  ton  of  FBI  documents 
on  the  assassination  of  President  John  F. 
Kennedy.  Now  they  want  their  money 
back. 

So  does  a  spokesman  for  8  news 
organizations  who  split  the  fee  to  get  a 
copy  of  the  40,001  pages  of  FBI  docu¬ 
ments. 

It’s  not  that  the  buyers  are  disap¬ 
pointed  in  what  they  were  able  to  mine 
out  of  the  17  70-pound  boxes  of  docu¬ 
ments  but  they  think  they  can  get  the 
fees  waived  under  a  little  noticed  section 
of  the  Freedom  of  Information  Act. 

Teams  of  newsmen  were  still  working 
their  way  through  their  truckloads  of 
documents  when  Grant  Dillman,  Wash¬ 
ington  bureau  chief  of  United  Press  In¬ 
ternational,  wrote  Acting  Deputy  Attor¬ 
ney  General  Benjamin  Civiletti,  a 
member  of  the  FOI  committee  of  the 
FBI,  asking  that  the  fee  be  waived. 
Pointing  out  that  the  FBI  had  assessed 
news  media  10  cents  a  page  for  the  FBI 
documents,  he  asked  that  the  payment 
be  returned  under  a  section  of  the  FOI 
Act  providing  that  payment  may  be 
waived  when  the  material  involved  is  of 
“overriding  public  interest.’’ 

Walter  Mears,  Associated  Press 
bureau  chief,  said  the  AP  was  also  con¬ 
tending  that  the  FOI  Act  permits 
government  agencies  to  make  material 
available  without  charge  to  news  media 
in  the  public  interest. 

Martin  Schram,  Newsday  bureau 
chief,  who  put  together  a  pool  of  eight  to 
share  the  cost  at  $500 each,  said  since  the 
wire  services  are  asking  for  their  money 
back,  he  will  too.  Richard  Harwood  of 
the  Washington  Post,  which  shared  the 
material  with  five  others  at  $700  each, 
said  no  decision  to  try  to  recover  the 
money  had  been  made  there  yet. 

UPI’s  Dillman  has  more  than  money  to 
discuss  with  the  FBI.  He’s  demanding  to 
know  from  FBI  Director  Clarence  M. 
Kelley  why  the  FBI  gave  the  AP  a  chunk 
of  the  assassination  material  a  week  be¬ 
fore  it  was  released  to  all  news  organiza¬ 
tions  who  would  buy  it.  Dillman  wrote 
Kelley  that  he  has  no  quarrel  with  AP, 
that  the  AP  had  done  what  any  enter¬ 
prising  newsman  would  do.  His  com¬ 
plaint  was  that  the  FBI  had  set  the 
ground  rules  for  release  of  the  assassina¬ 
tion  material  and  once  the  ground  rules 


were  changed,  the  FBI  had  an  obligation 
to  inform  all  who  had  told  the  FBI  they 
wanted  to  buy  the  entire  file. 

How  did  the  AP  get  first  crack  at  597 
pages  of  the  material,  covering  the  first 
three  volumes  of  material  about  Lee 
Harvey  Oswald,  including  the  assassina¬ 
tion?  The  FBI  says  it’s  making  an  inves¬ 
tigation  but  here’s  how  W'alter  Mears 
tells  it: 

“A  man  who  said  he  represented  As¬ 
sassinations  Investigations  Bureau  of 
Washington  or  something  like  that 
(there’s  an  Assassination  Information 
Bureau  in  the  Washington  telephone  di¬ 
rectory)  called  to  ask  if  he  could  have  our 
Kennedy  assassination  documents  after 
we  finished  with  them.  1  said  if  he 
wanted  to  share  the  cost,  we  might  talk 
about  it,  but  I  wasn’t  giving  them  away. 

“Next  day,  he  called  back  to  see  if  my 
position  had  changed.  I  told  him  I  hadn’t 
changed.  Then  he  said,  ‘Well,  we  have 
the  first  600  pages.  Would  you  be  in¬ 
terested  in  getting  them?’  He  didn’t 
come  right  out  and  say  it  but  I  got  the 
impression  he  might  trade  what  he  had 
now  for  the  whole  file  later.  When  I  had 
Margaret  Gentry,  our  Justice  Depart¬ 
ment  reporter,  call  him,  she  was  told  the 
organization  was  no  longer  interested.  1 
suspected  they  had  a  better  deal. 

“I  told  Margaret  if  this  group  has  the 
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Every  Saturday  since  1884 

means  to  get  the  material,  the  FBI  must 
have  given  it  out.  I  told  her  to  ask  the 
FBI  why  we  can’t  have  access  to  the 
same  documents.  I  never  knew  who  had 
them.  I  understand  some  researcher  in 
California  had  them  first.  Until  that  call, 
we  had  assumed  no  portion  of  the  Ken¬ 
nedy  assassination  file  was  available.  It 
was  that  vague  conversation  that  made 
me  want  to  know  who  had  the  docu¬ 
ments  we  were  about  to  pay  $4,(X)0.10.’’ 

Gentry  persuaded  the  FBI  to  release 
the  material  to  the  AP,  which  put  four 
reporters  to  work  on  it.  A  week  later 
when  each  wire  service  and  pool  of 
newsmen  dispatched  a  truck  to  the  FBI 
building  to  pick  up  the  documents, 
Mears  assigned  15  people  to  it;  UPI  used 
two  editors  and  10  reporters. 

Mears  said  he  had  10  people  reading 
documents,  writing  bulletins  as  they 
spotted  possibilities,  writing  narrative 
stories  or  abstracts  for  the  two  reading 
and  writing  lead  stories.  Three  editors 
pulled  it  together. 

At  UPI,  the  reporter  team  was  broken 
into  three  sections — one  reading  the  as¬ 
sassination  material,  another  the  Oswald 
volumes  and  a  third  the  Ruby  volumes. 
Ronald  E.  Cohen,  Washington  news 
editor,  directed  the  operation,  even  rid¬ 
ing  the  truck  to  the  FBI  building  to  make 
sure  there  were  no  hitches  in  the  pick-up. 
Mike  Feinsilver,  Washington-based 
senior  editor,  handled  the  main  leads.  As 
the  reporting  team  ran  across  significant 
elements  of  the  story,  they’d  refer  them 
to  Ron  and  Mike,  who  made  the  editorial 
decisions  on  the  main  wrap-up  leads. 

(Continued  on  page  28) 


UPI  Washington 
reporters  and  editors 
begin  the  tedious 
task  of  reading  the 
40,000  pages  which 
comprise  the  first 
half  of  the  previously 
classified  FBI  files 
on  the  assassination 
of  President  John  F. 
Kennedy.  Clockwise 
from  lower  left,  Wil¬ 
liam  Clayton,  Ed  Ro¬ 
gers,  Clay  Richards, 
Ron  Cohen  and  Ed 
Delong.  Another 
40,000  pages  are 
expected  to  be  re¬ 
leased  in  January. 
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Many  distillers  trim  budgets 

Ad  bureau  acts  to  keep 
liquor  ads  in  dailies 


By  John  Consoli 

For  the  last  IVi  years  there  has  been 
no  growth  at  all  in  liquor  case  sales  and 
the  industry  is  “literally  frantic”  as  to 
what  to  do  about  it,  according  to  a 
Newspaper  Advertising  Bureau  report 
on  the  status  of  the  liquor  classification. 

As  a  result,  many  liquor  companies  are 
altering  their  established  media  alloca¬ 
tions  and  according  to  the  Bureau  this 
“may  not  speak  too  encouragingly  for 
newspapers.” 

The  picture  at  Joseph  E.  Seagram  & 
Sons,  Inc.  “is  not  as  dark  as  has  been 
supposed  by  many,”  according  to  the 
Bureau.  Latest  information  indicates 
that  across  the  board  from  all  divisions, 
Seagram’s  should  run  about  66%  of  what 
ran  last  year  in  newspapers,  according  to 
the  Bureau  report. 

Seagram  Distillers  Company,  the 
biggest  division,  however,  has  doubled 
its  ad  budget  to  $40  million  and  plans  to 
run  90%  of  that  in  over  70  magazines,  the 
report  stated. 

Paddington's  J  &  B  Scotch  is  the 
biggest  “Scotch  user”  of  newspapers, 
according  to  the  Bureau,  but  will  invest 
less  dollars  in  newspapers  this  year  in 
order  to  overcome  rate  increases  in  order 
to  keep  their  magazine  schedule  con¬ 
stant. 

Hiram  Walker  plans  to  keep  maga¬ 
zines  as  the  major  vehicle  for  advertis¬ 
ing,  with  not  “too  much  encourage¬ 
ment”  to  use  more  newspapers,  accord¬ 
ing  to  the  Bureau. 

Brown  Forman's  newspaper  plans  for 
Canadian  Mist  Whiskey  are  at  about  the 
same  level  as  last  year,  according  to  the 
Bureau  report,  while  Heublein  may  run 
“a  near  usual  amount”  of  newspaper 
space. 

Windsor  Canadian,  a  product  of  Na¬ 
tional  Distillers,  is  the  best  newspaper 
advertiser,  according  to  the  Bureau,  and 
Jim  Beam  and  Renfield’s  Gordon’s  Gin 
and  Vodka  will  also  make  sizable  in¬ 
vestments  in  newspaper  advertising. 

“The  overall  fact,”  according  to  the 
Bureau  report,  “is  that  distillers  have 
never  really  learned  how  to  use  the 
newspaper  to  its  ultimate  sales  benefit  in 
terms  of  creativity,  frequency  and 
depth.” 

Agencies  have  been  “inhibited”  from 
bringing  in  their  “best  talents”  because 
of  the  “legal  restrictions  of  the  business 
and  inordinate  concern  by  the  distiller 
about  possible  alcoholic  beverage  con¬ 
trol  board  reactions,”  the  Bureau  stated. 
The  Bureau  said  it  is  attempting  to 


overcome  this  with  its  new  liquor  presen¬ 
tation  that  is  being  shown  to  liquor 
wholesalers  and  distiller  field  personnel 
in  various  cities. 

“Our  overall  strategy  is  to  dramatize 
and  successfully  sell  the  distiller  and 
their  agencies  that  in  this  time  of  trial  for 
them,  the  newspaper  can  be  a  major 
means  to  move  ahead  once  more,”  the 
Bureau  report  stated. 

Report  on  coupon 
promotions  issued 

Newspaper  Advertising  Bureau,  Inc. 
has  issued  an  updated  report  on  promo¬ 
tional  coupons.  “Newspaper  Coupon 
Promotion:  Sixth  Edition.”  This  is  a 
compendium  of  information  on  coupon 
advertising  from  many  sources,  and  in¬ 
cludes  examples  of  various  kinds  of 
coupon  ads. 

Chapters  cover  the  reasons  for  using 
coupons,  consumer  attitudes  toward 
them,  and  the  relative  efficiency  of  vari¬ 
ous  media  when  used  for  coupon  promo¬ 
tions.  Also  included  is  material  on  how 
national  and  retail  advertisers  use 
coupons,  the  kinds  of  coupons  run, 
non-cents  off  couponing,  and  methods  of 
promoting  coupons.  In  addition,  there  is 
information  on  coupon  pages,  coupon 
sections  and  appendixes  with  data  from 
reports  and  studies  by  various  news¬ 
paper  and  research  organizations. 

“Newspaper  Coupon  Promotion: 
Sixth  Edition,”  is  available  for  $4.00 
from  the  Research  Department,  News¬ 
paper  Advertising  Bureau,  Inc.,  485 
Lexington  Ave.,  New  York,  N.Y.  10017. 

Matching  grants 

The  E.  W.  Scripps  Co.,  in  addition  to 
making  a  $250,000  contribution  to  The 
Scripps-Howard  Foundation  in  January 
1978,  has  also  agreed  to  make  monthly 
contributions  that  will  match,  dollar  for 
dollar,  contributions  received  by  the 
foundation  during  1978  from  individuals 
other  than  members  of  the  Scripps  and 
Howard  families. 

It  is  the  foundation’s  hope  that  this  will 
result  in  increased  giving  from  individual 
donors. 

CWO&O  named 

Effective  January  1,  the  Tinies- 
Advocute,  Escondido,  California:  and, 
Blude-Trihune ,  Oceanside,  California, 
will  be  represented  nationally  by 
Cresmer,  Woodward,  O'Mara  and 
Ormsbee. 


Past  Week’s  Range 
of  Stock  Prices 


Affiliated  Publications  (AMEX)  .  16  15'/« 

Blue  Chip  Stamps  (OTC)  .  I6V4  16% 

Combined  Communications  Corp.  (NYSE)  .  28V2  31V2 

Capital  Cities  Comm.  (NYSE)  .  58%  59% 

Cowles  Comm.  (NYSE)  .  16'/$  15% 

Dow  Jones  (NYSE)  .  33  31% 

Gannett  (NYSE)  ■ .  37  36% 

Gray  Comm.  (OTC)  .  IIVj  12% 

Harte-Hanks  (NYSE)  .  32V4  32% 

Jefferson  Pilot  (NYSE)  .  31  Vb  30V2 

Knight-Ridder  (NYSE)  .  38V8  38 

Lee  Enterprise  (AMEX)  .  25  24% 

Media  General  (AMEX)  .  14V2  14V4 

Multimedia  (OTC)  .  27  ZV/t 

New  York  Times  (AMEX)  .  19  19 

Post  Corp.  (Wise.)  (OTC)  .  24V2  24V2 

Quebecor  (AMEX)  .  9V4  9% 

Southam  Press  (CE)  .  21%  21 

Thomson  Newspapers  (CE)  .  12V4  12V8 

Time  Inc.  (NYSE)  .  35%  36Vb 

Times  Mirror  (NYSE)  .  24V4  25V4 

Torstar  (CE)  .  14  13% 

Washington  Post  (AMEX)  .  34%  34 


Abitibi  (CE)  .  IOVb 

Addressograph  Multi.  (NYSE)  .  14V2 

Altair(OTC)  .  2'/: 

Berkey  Photo  (NYSE)  .  3V4 

Boise  Cascade  (NYSE)  .  24% 

Compugraphic  (NYSE)  .  44y4 

CompuScan  (OTC)  .  5% 

Crown  Zellerbach  (NYSE)  .  33 

Cutler-Hammer  (NYSE)  .  32% 

Digital  Equipment  (NYSE)  .  44% 

Domtar  (AMEX)  .  13V2 

Dow  Chemical  (NYSE)  .  26’/4 

Dymo  (NYSE)  .  I3V2 

ECRM  (OTC)  .  2V4 

Eastman  Kodak  (NYSE)  .  48% 

Eltra  (NYSE)  .  24V2 

Georgia  Pacific  (NYSE)  .  27 

Grace.  W.  R.  (NYSE)  .  26V2 

Great  Lakes  Paper  (CE)  .  22V2 

Great  No.  Nekoosa  (NYSE)  .  25% 

Harris  Corp.  (NYSE)  .  41% 

Hunt  Chem.  (NYSE)  .  11% 

International  Paper  (NYSE)  .  40% 

Itek  Corp.  (NYSE)  .  17% 

Kimberly  Clark  (NYSE)  .  41 

LogEtronics  (OTC)  .  7% 

Logicon  (AMEX)  .  14V4 

MacMillan.  Bloedel  (CE)  .  16% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  46% 

Rockwell  Inti.  (NYSE)  .  29% 

St.  Regis  (NYSE)  .  — 

Southwest  Forest  Ind.  (NYSE)  .  8% 

Sun  Chemical  (NYSE)  .  19% 

Wood  Industries  (AMEX)  .  4V4 

White  Consolidated  (NYSE)  .  2012 


NCEW  to  offer 
free  critiques 

National  Conference  of  Editorial 
Writers  will  be  offering  a  free  critique 
and  consultation  service  to  non-member 
I  newspapers  starting  January  1. 

■  The  organization,  whose  members  do 
'  annual  critiques  of  each  others’  editorial 
'  pages,  has  established  a  new  “Outreach 
[  Committee”  to  provide  these  services. 

'  Members  of  the  committee  include: 

’  John  A.  Drummond,  Tulsa  (Okla.) 

Trihune:  Karli  Jo  Hunt,  New  Brunswick 
.  (N.S.)  Home  News;  Edgar  L.  Jones,  Bal¬ 

timore  (Md.)  Sun;  Adolph  Bremer, 
Winona  (Minn.)  Daily  News;  Kent  Krell, 
Columhia  (S.C.)  Record; 

Elisabet  Van  Nostrand,  Newsday, 
Garden  City.  N.Y.;  James  E.  Casto, 
Huntington  (W.Va.)  Herald-Dispatch; 
1,  Mark  A.  Stuart,  the  Record,  Hacken¬ 
sack,  N.J.;  Ward  Winslow,  Palo  Alto 
y  (Calif.)  Times;  Read  Kingsbury,  Roc/tei- 
d  ter  (N.Y.)  Times-Union;  David  Ablett, 
Vancouver  (B.C.)  Sun; 
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CIA  issues  new  rules 
for  dealing  with  press 


The  Central  Intelligence  Agency  has 
drawn  up  new  directives  to  continue  the 
ban  on  any  paid  intelligence  activities  by 
either  journalists  or  “stringers”  but  to 
allow  the  agency  to  accept  information 
volunteered  by  news  personnel. 

Except  for  the  provision  that  excep¬ 
tions  can  be  made  with  “the  specific  ap¬ 
proval”  of  the  CIA  Director,  the  new 
regulations,  approved  last  week  by  CIA 
Director  StansField  Turner,  appear  very 
similar  to  policies  adopted  in  1976  that 
resulted  in  cutting  off  all  paid  contrac- 
tural  CIA-press  relationships  of  the  na¬ 
ture  that  had  existed  before. 

But  for  the  power  of  exception  given 
the  CIA  Director,  the  new  regulations 
appear  to  conform  to  the  statement  De¬ 
cember  1  by  Chairman  Daniel  K.  Inouye 
of  the  Senate  Intelligence  Committee, 
who  said  legislation  will  be  introduced 
banning  employment  of  either  journalists 
or  clergymen  by  the  CIA. 

Besides  allowing  the  voluntary  coop¬ 
eration  of  journalists,  the  new  CIA  direc¬ 
tive  would  approve: 

CIA  relationships  with  non-journalist 
staff  employes  of  a  U.S.  news  organiza¬ 
tion  for  intelligence  purposes  so  long  as 
the  relationship  has  the  express  permis¬ 
sion  of  senior  management  officials  of 
the  media  organization. 

Hiring  of  journalists  under  contract  by 
the  CIA  to  make  translations  or  give 
training  lectures  for  CIA  courses. 

Turner’s  policy,  according  to  a  CIA 
announcement,  is  this:  “The  special 
status  afforded  the  press  under  the  Con¬ 
stitution  necessitates  a  careful  policy  of 
self-restraint  on  the  part  of  the  agency  in 
regard  to  its  relations  with  U.S.  news 
media  organizations  and  personnel.” 

It  was  said  further  that  the  CIA  will 
not  use  the  name  or  facilities  of  any  U.S. 
news  media  organization  to  provide 
cover  for  any  agency  employes  or  ac¬ 
tivities. 

CIA  said  it  also  will  not  enter  into  any 
relationship  with  full-time  or  part-time 
journalists,  including  free-lancers  (or 
stringers)  accredited  by  a  U.S.  news  ser¬ 
vice,  newspaper,  periodical,  radio  or 
television  network  or  station. 

The  agency  said,  however,  it  will  not 
deny  any  person,  including  accredited 
journalists  or  stringers  the  “opportunity 
to  furnish  information  which  may  be  use¬ 
ful  to  his  or  her  government.” 

The  difference  between  Inouye's  con¬ 
cept  and  the  new  CIA  rules  apparently 
rests  on  the  question  of  whether  there  is 
a  paid  relationship.  What  Inouye  said 
was  this:  “1  have  come  to  the  conclusion 


that  no  intelligence  agency  should  be  in¬ 
volved  with  working  journalists.  We  in 
America  value  a  free  and  open  press. 
This  deeply  held  value  must  be  reflected 
in  legislation  defining  the  limits  upon  the 
use  of  journalists  by  the  intelligence 
community.” 

Inouye’s  committee  will  propose  a 
charter  that  would  prohibit  employment 
of  journalists  by  an  intelligence  agency. 
Whether  this  charter  would  condone 
CIA  acceptance  of  volunteered  informa¬ 
tion  still  remains  uncertain. 

By  the  end  of  1976,  all  paid  contrac- 
tural  relationships  with  correspondents 
had  been  terminated.  All  major  news  or¬ 
ganizations,  however,  continue  to  have 
the  contact  necessary  for  news  coverage 
of  the  agency  and  of  U  .S.  foreign  affairs. 

Layoffs  postponed 
by  Allbritton 

An  announced  plan  for  economy 
layoffs  at  the  Washington  Star  was  fol¬ 
lowed  (December  2)  by  a  personal  assur¬ 
ance  from  chairman  Joe  L.  Allbritton 
that,  although  steps  had  been  taken  in 
that  direction,  the  dismissals  will  not 
take  place. 

Allbritton  spoke  before  150  employes 
in  the  Star’s  newsroom.  He  cited  a  need 
for  further  belt-tightening,  noting  that  the 
Star  building,  in  use  since  1959,  is  being 
redesigned  to  create  rental  office  space 
and  eliminate  open  spaces  that  have  been 
responsible  for  mounting  utility  bills. 

The  Star  board  chairman  noted  that  in 
the  three  years  he  has  controlled  the 
newspaper,  its  economic  status  has  im¬ 
proved,  going  from  losses  of  a  million 
dollars  a  month  to  a  “bare  minimum” 
profit  at  the  present  time. 

“The  newspaper  is  currently  in  the 
black  and  1  intend  to  keep  it  there,”  he 
said.  “This  newspaper  must  be  profit¬ 
able  on  its  own  in  order  that  we  maintain 
our  independent  integrity  as  a  news¬ 
paper.” 


Correspondent  killed 

David  Holden,  53,  chief  foreign  corre¬ 
spondent  of  the  Sunday  Times  of  Lon¬ 
don,  was  found  shot  dead  in  the  desert 
near  Cairo  Airport  December  7.  Cairo 
police  said  he  had  been  shot  in  the  back 
and  was  found  near  Nasr  suburb  that 
morning  with  autopsy  showing  he  died 
about  5  a.m.  The  Sunday  Times  earlier 
reported  in  London  Holden  was  missing 
during  a  Middle  East  tour. 
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UPl  DataNews  users 
to  meet  January  23 

United  Press  International  will  hold 
the  first  meeting  of  its  highspeed 
DataNews  newspaper  subscribers 
January  23-24,  at  the  Waldorf  Astoria  in 
New  York  City,  UPI  president  Roderick 
W.  Beaton  said  this  week. 

Invitations  have  gone  out  to  news¬ 
paper  subscribers,  and  to  feature  syndi¬ 
cates  and  supplemental  news  services 
that  use  DataNews  to  deliver  copy  to 
newspapers,  Beaton  said.  Also  invited 
were  vendors  of  front-end  editorial  com¬ 
puter  systems  used  by  the  newspaper  in¬ 
dustry. 

“DataNews  has  become  an  integral 
part  of  the  newspaper  business,”  Beaton 
said.  “It  delivers  to  newspapers  all  sorts 
of  material — not  just  our  UPI  reports, 
but  features  and  text  copy  from  many 
other  sources.  We  felt  it  was  time  for  us 
all  to  come  together  to  discuss  ways  we 
can  all  better  use  the  DataNews  ser¬ 
vice.” 

The  major  suppliers  of  computer  sys¬ 
tems  to  newspapers  will  meet  with  UPI 
and  newspaper  editorial  and  technical 
personnel  to  resolve  areas  of  coding  and 
handling  where  no  standards  now  exist. 

UPI  will  display  a  variety  of  new 
high-speed  equipment  and  technology 
now  in  the  testing  stage.  There  also  will 
be  a  tour  of  UPI  communications  and 
computer  facilities. 

A  charter  will  be  drawn  up  and  officers 
elected  so  the  DataNews  Users  Group 
will  become  a  continuing  forum  on  the 
high-speed  delivery  system. 

Editors,  broadcasters 
invited  to  conference 

The  Department  of  State  is  planning  to 
hold  a  National  Foreign  Policy  Confer¬ 
ence  for  Editors  and  Broadcasters  on 
January  18-19  in  Washington,  D.C. 

The  meeting  will  be  the  2 1st  in  a  series 
of  similar  conferences  held  by  the  De¬ 
partment  since  1%1,  to  give  American 
editors  and  broadcasters  an  opportunity 
to  obtain  directly  from  principal  policy¬ 
making  officials  the  maximum  possible 
'information  in  depth  on  current  foreign 
policy  issues.  Participants  will  have  an 
opportunity  to  raise  questions  and  dis¬ 
cuss  issues  in  the  conference  sessions. 

Any  domestic  newspaper,  magazine, 
radio,  or  television  network  or  station  or 
other  information  medium  engaged  in  in¬ 
forming  the  general  public  about  foreign 
affairs  may  request  an  invitation  to  the 
conference  for  its  bona  fide  representa¬ 
tive  by  writing  to: 

Mrs.  Doris  Williamson,  Conference 
Coordinator,  Office  of  Public  Programs, 
Room  5825,  Bureau  of  Public  Affairs, 
Department  of  State,  Washington,  D.C. 
20520. 
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PRIZE-WINNING  front  pages  from  Pinellas  County  high 
school  newspapers  produced  in  AAMI's  typographical  labo¬ 
ratory. 


PROFESSIONAL  QUALITY  lighted  layout  tables  help  stu¬ 
dents  create  high  quality  pages,  ready  for  the  printer. 


School  editors  learn 
production  techniques 


It’s  8:35  a.m.  as  the  double  glass  doors 
at  Modem  Media  Institute  in  St.  Peters¬ 
burg.  Florida  swing  inward  as  one.  A 
dozen  noisy  teenagers  jostle  their  way  in, 
arms  laden  with  file  folders,  layout 
sheets,  pica  rulers  and  other  parapher¬ 
nalia. 

Production  day  is  underway  for 
another  Pinellas  County  high  school 
newspaper.  Before  the  staff  streams 
back  through  the  doors  a  few  minutes 
before  5  p.m.  they  will  have  composed 
and  pasted  up  news  and  advertising  for  8 
to  12  pages. 

A  dozen  high  schools  and  two  junior 
colleges  regularly  produce  their  student 
newspapers  in  MMl’s  modem  type  lab. 
It’s  part  of  a  broad  educational  program 
at  the  institute  created  two  years  ago  by 
Nelson  Poynter,  chairman  of  The  Times 
Publishing  Co.  in  St.  Petersburg  and 
Congressional  Quarterly  in  Washington. 

After  some  basic  training  the  students 
operate  four  Compugraphic  typesetters, 
plus  processors  and  other  peripheral 
equipment.  Times  and  Evening  Indepen¬ 
dent  editors  serve  as  professional  consul¬ 
tants  and  Times  paste-up  artists  teach 
student  staffers  the  techniques  which 
give  their  papers  professional  luster. 

The  result — a  long  list  of  state,  re¬ 
gional  and  national  awards  in  scholastic 
press  competition.  Last  spring  two  Pinel¬ 
las  newspapers  won  medalist  honors  and 
two  others  were  given  first  place  ratings 
in  Columbia  Scholastic  Press  Associa¬ 
tion  competition.  In  a  regional  Sigma 
Delta  Chi  contest  Pinellas  high  schools 
swept  every  prize. 

The  program  has  had  unexpected  im¬ 
pact: 

Many  additional  students  have  be¬ 
come  involved  in  the  production  of  their 
school  papers,  including  teenagers  in¬ 
terested  in  production  and  in  illustration. 
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particularly  in  color  and  graphics. 

Weekend  workshops  for  student 
editors,  photographers,  advertising  staffs 
and  business  managers  have  given  stu¬ 
dents  real  insight  into  professional  news 
work,  plus  a  leg  up  toward  assignments 
on  college  newspapers  and  future 
careers. 

Partly  because  student  staffers  are  ac¬ 
quiring  new  skills,  and  partly  because  the 
papers  are  saving  money  which  other¬ 
wise  would  be  spent  on  commercial 
composition,  Pinellas  County  papers 
regularly  run  process  color  photographs, 
multi-color  graphics  and  imaginative 
typographical  displays  rarely  seen  in 
student  publications. 

Most  student  newspapers  in  Pinellas 
receive  no  school  funds,  but  support 
themselves  by  selling  advertising  and  by 
paid  circulation.  After  attending  an  MMl 
advertising  workshop,  students  at  two 
schools  created  and  sold  process  color 
advertisements  to  a  local  Pontiac  dealer. 
He  reported  amazing  results  and  is  still 
advertising  in  student  newspapers. 

“This  sort  of  program  could  be  run  by 
any  newspaper  with  a  minimal  invest¬ 
ment,’’  said  Donald  K.  Baldwin.  MMI 
director.  “The  students  like  it,  their  ad¬ 
visers  like  it,  most  newspaper  staffers 
enjoy  the  role  of  teacher,  and  the  poten¬ 
tial  public  relations  fall-out  is  just  fantas¬ 
tic.’’ 

MMl  has  developed  a  video  tape  to 
speed  the  process  of  training  students  as 
Compugraphic  operators.  But  even 
without  the  tape,  a  16-year-old  who 
knows  how  to  type  can  produce  publish¬ 
able  copy  after  three  to  four  hours  of 
training. 

Once  they  are  trained,  the  students 
operate  the  type  lab,  calling  for  adult 
assistance  only  when  they  run  into  trou¬ 
ble.  Each  school  has  a  student  produc¬ 


PINELLAS  COUNTY  high  school  stu¬ 
dents,  after  four  or  five  hours  of  train¬ 
ing,  compose  their  school  newspaper 
on  two  of  MAAl's  four  Compugraphic 
typesetters.  The  machine  in  the  fore¬ 
ground  is  a  Compuwriter  88.  In  the 

background  is  a  Headliner  7200. 

tion  manager  on  its  staff  to  keep  the  copy 
flowing  and  to  make  sure  the  lab  is 
cleaned  up  and  the  processor  washed  at 
the  end  of  each  day. 

“It  works,”  Baldwin  declared,  “and 
we  have  found  that  when  given  the  re¬ 
sponsibility  for  expensive  equipment 
students  with  rare  exception  rise  to  the 
occasion.  Our  losses  have  been  mini¬ 
mal.” 

The  student  newspaper  program  is  a 
fraction  of  year-round  activities  inside 
the  onetime  bank  (complete  with  vault) 
two  blocks  from  The  Times  Publishing 
Co.  which  MMI  took  over  in  October, 
1975. 

It  also  sponsors  two  full-time  eight- 
week  summer  programs  for  about  35 
selected  high  school  students.  These 
provide  instruction  in  writing,  photogra¬ 
phy  and  editing,  in  addition  to  oppor¬ 
tunities  to  meet  with  top  professionals 
and  accompany  them  on  assignments. 
About  half  of  the  students  in  these  pro¬ 
grams  are  from  minority  groups,  and 
there  is  considerable  emphasis  on  re- 
{Continned  on  next  page) 
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cruiting  minority  students  for  them. 

“We  see  this  as  an  opportunity  to  in¬ 
volve  bright,  word-oriented  students 
who  otherwise  probably  would  not  see 
communications  as  a  career  possibility,” 
Baldwin  explained. 

In  addition  to  working  with  high 
school  students,  MMI  has  a  full 
academic  trimester  for  college  and  uni¬ 
versity  students  each  summer,  sponsors 
a  half  dozen  weekend  workshops  for  col¬ 
lege  newspapers  staffs,  and  is  in  the 
midst  of  its  second  12-week  newspaper 
management  program  for  graduate  stu¬ 
dents  and  some  undergraduates.  This 
year  students  from  Ohio  State,  North¬ 
western,  Indiana.  Nebraska,  Kansas, 
Oklahoma.  Mississippi,  Georgia,  Florida 
and  South  Florida  are  participating. 

The  Institute  has  developed  a  number 
of  programs  for  professionals,  including 
workshops  for  weekly  newspaper  editors 
and  advertising  staffs.  And  in  the  spring 
of  1978  it  plans  a  management  program 
for  professionals,  telescoping  essential 
material  covered  in  12  weeks  for  stu¬ 
dents  into  three  weeks. 

“Our  charge  is  to  fill  gaps,  to  develop 
programs  available  nowhere  else,  and  to 
make  creative  use  of  Times  and  Inde¬ 
pendent  facilities  for  real  life  laboratory 
situations,"  Baldwin  said.  “We’re  also 
trying  out  some  things  that  others  may 
want  to  adopt,  and  that’s  certainly  true 
with  the  high  school  newspaper  produc¬ 
tion  program.” 

High  Court  cuts 
argument  time 

The  Supreme  Court  (December  12)  al¬ 
lotted  one  and  a  half  hours  for  arguments 
January  16  on  a  challenge  to  a  U.S.  Ap¬ 
peals  Court  ruling  that  newspapers  must 
give  up  ownership  of  broadcast  stations 
located  in  the  same  city,  unless  they  can 
show  cross-ownership  is  in  the  public 
interest. 

Ordinarily  the  Court  allows  a  total  of 
one  hour  per  case,  but  six  cases  are 
combined  in  this  one.  Television  and 
radio  stations  in  44  states  could  be  af¬ 
fected  by  the  ruling  if  it  is  allowed  to 
stand. 

In  some  cases,  publishers  aren’t  wait¬ 
ing  for  the  High  Court  ruling.  The  Wasli- 
hifiton  Post  and  the  Detroit  News  an¬ 
nounced  last  week  they  were  going  to 
swap  television  stations  in  complying 
with  the  Appeals  Court  ruling  (E&P, 
Dec.  10). 

Journalist  stabbed 

Jose  Antonio  Novais,  52,  Madrid  cor¬ 
respondent  of  O  Estcido  de  Sdo  Paolo, 
Brazil,  and  the  Lisbon  Diario  Noticias, 
was  stabbed  and  beaten  by  Rightist 
youths  in  Madrid  December  9.  Police 
found  him  bleeding  from  a  wound  in  his 
back.  Novais  is  one  of  Spain’s  best- 
known  journalists. 


‘Neutral’  reporting 
libel  decision 
left  standing 

The  Supreme  Court  (December  12)  let 
stand  a  decision  by  the  2nd  U.S.  Court  of 
Appeals  that  threw  out  a  $61,000  libel 
award  against  the  New  York  Times  and 
the  National  Audubon  Society. 

The  case  centered  on  a  story  written 
by  Times  reporter  John  Devlin,  which 
appeared  under  the  headline  “Pesticide 
Spokesmen  Accused  of  ‘Lying’  on 
Higher  Bird  Count.”  The  story  appeared 
in  August,  1972,  at  the  height  of  the  con¬ 
troversy  over  use  of  DDT  to  save  crops 
from  insect  pests  and  its  effects  on  birds 
and  other  wildlife. 

The  Audubon  Society,  whose 
magazine  publishes  an  annual  Christmas 
bird  count,  was  alarmed  at  what  it  con¬ 
sidered  misuse  of  its  figures  showing  an 
increase  in  the  bird  population  by  pro¬ 
pesticide  groups.  In  the  foreword  of  the 
April,  1972,  issue,  editor  Robert  Arbib, 
Jr.  wrote:  “We  are  well  aware  that  seg¬ 
ments  of  the  pesticide  industry  and  cer¬ 
tain  paid  ‘scientist  spokesmen’  are  citing 
Christmas  bird  count  totals  as  proving 
that  bird  life  in  North  America  is  thriving 
and  that  many  species  are  actually  in¬ 
creasing  despite  the  widespread  and 
condemned  use  of  DDT. 

“What  we  are  seeing  is  a  result  of  not 
more  birds,  but  more  birders.  Any  time 
you  hear  a  ‘scientist’  say  the  opposite, 
you  are  in  the  presence  of  someone  who 
is  being  paid  to  lie,  or  is  parroting  some¬ 
thing  he  knows  little  about.” 

Devlin  called  Arbib  and  asked  for 
names  of  persons  the  Society  considered 
‘paid  liars.’  Though  at  first  reluctant, 
Arbib  got  Audubon  Society  Vicepresi¬ 
dent  Roland  Clement  to  release  an  article 
he  had  written  that  listed  scientists  al¬ 
leged  to  have  distorted  Audubon  statis¬ 
tics.  Arbib  siad  he  relayed  the  list  to 
Devlin  but  cautioned  that  those  listed 
were  not  “paid  liars”  but  people  who 
had  misused  data.  Devlin  denies  he  was 
so  warned. 

His  story  carried  the  list  of  scientists 
sent  him  by  Arbib.  It  included  Nobel 
Laureate  Norman  Borlaug  and  the  three 
scientists  who  later  sued — J.  Gordon 
Edwards,  entomology  professor  at  San 
Jose  State  College  in  California;  Thoms 
Jukes,  medical  physics  professor  at  the 
University  of  California  at  Berkeley;  and 
Robert  White-Stevens,  biology  professor 
at  Rutgers  University  in  New  Jersey. 

After  a  jury  had  awarded  the  three  sci¬ 
entists  $61,000,  the  Appeals  Court  over¬ 
turned  the  ruling  and  said:  “What  is 
newsworthy  about  such  accusations  is 
that  they  are  made.  We  do  not  believe 
that  the  press  may  be  required  under  the 
First  Amendment  to  suppress  news¬ 
worthy  statements  merely  because  it  has 


ZENGER  AWARD— Robert  W. 
Greene,  Suffolk  edition  editor  of 
Newsday  has  been  selected  to  receive 
the  University  of  Arizona  John  Peter 
Zenger  Award  on  January  21  for  his 
work  as  team  leader  for  the  Investiga¬ 
tive  Reporters  and  Editors  that  spent 
six  months  covering  organized  crime, 
drug  smuggling  and  all  types  of  white 
collar  crime  in  Arizona.  Greene  will  be 
honored  at  the  annual  convention  of 
the  Arizona  Newspaper  Association  in 
Phoenix. 

serious  doubts  regarding  their  truth.” 

Times  Attorney  Floyd  Abrams  said 
the  court’s  ruling  that  “neutral”  report¬ 
ing  is  protected  by  the  First  Amendment 
“is  in  every  way  a  landmark  ruling.  .  .  . 
Until  this  case  no  court  has  made  as  clear 
the  proposition  that  when  a  journalist  re¬ 
ports  defamatory  charges  by  one  public 
figure  against  another  there  can  be  no 
liability,  regardless  of  the  journalist’s 
own  views  about  the  accuracy  of  the 
charges.” 

Series  on  Panama 
Canal  treaties 

William  F.  Wright,  former  UPI  foreign 
correspondent  and  special  projects  wri¬ 
ter,  has  taken  up  temporary  residence  in 
the  Panama  Canal  Zone  to  do  a  series  of 
features  on  the  new  canal  treaties.  He 
will  be  writing  for  various  U.S.  and 
European  publications. 

Wright  spent  his  childhood  in  Panama 
and  the  Canal  Zone  and  returned  there  to 
cover  the  1964  riots  against  the  U.S.- 
administered  enclave.  He  served  with 
UPI  in  Europe,  Asia,  Africa  and  Latin 
America  and  subsequently  went  into 
public  relations. 

Wright  was  head  of  Editorial  Services 
for  the  Bank  of  America  at  its  San  Fran¬ 
cisco  world  headquarters  before  resign¬ 
ing  earlier  this  year  to  return  to  jour¬ 
nalism  as  a  freelance  writer.  He  also 
served  with  Carl  Byoir  &  Associates,  a 
U.S.  public  relations  agency,  as  manager 
of  its  London-based  European  Financial 
Relations  Service. 
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Southland  Paper  Mills 
merges  with  St.  Regis 


Southland  Paper  Mills  Inc.,  shipped  its 
first  carload  of  newsprint  made  from 
southern  pine  on  January  17,  1940  from 
the  80,000  ton  mill  at  Lufkin,  Texas.  This 
event  was  the  culmination  of  repeated 
efforts  by  a  number  of  southern  news¬ 
paper  publishers  to  establish  a  newsprint 
mill  in  the  South. 

Now,  thirty-seven  years  later  on  De¬ 
cember  1,  1977,  Southland  has  been 
merged  into  St.  Regis  Paper  Company. 
Southland  is  the  second  largest  news¬ 
print  producer  in  the  U.S.  and  the 
merger  will  add  570,000  timberland  acres 
to  St.  Regis  Paper’s  holdings. 

Prior  to  the  December  action  St.  Regis 
owned  37.24%  of  the  outstanding  com¬ 
mon  stock  of  Southland.  And  St.  Regis 
was  also  the  beneficial  owner  of  an  addi¬ 
tional  10,000  shares.  Capital  Cities 
Communications,  Inc.,  held  358,700 
shares  of  Southland's  common  stock  be¬ 
fore  the  merger. 

The  merger  calls  for  Southland’s 
shareholders  to  receive  1.1  shares  of  St. 
Regis  common  for  each  share  of  South¬ 
land  common  stock.  St.  Regis  owned 
4.001,925  shares  of  Southland’s 
10,719,025  outstanding  shares. 

Over  the  years  southern  publishers 
have  been  instrumental  in  having  private 
industry  start  newsprint  mills  in  the 
South.  Back  in  1948  a  number  of  SNPA 
publishers  began  a  second  effort  for  a 
southern  newsprint  plant  at  Coosa  River 
in  Childersburg,  Alabama.  The  plant 
went  on-stream  in  1950  with  440,000  ton 
annual  capacity  and  under  the  manage¬ 
ment  of  Kimberly  Clark. 

At  this  year’s  SNPA  meeting  in  Boca 
Raton,  Fla.,  Douglas  L.  Manship,  pub¬ 
lisher  of  \\\t  Baton  Rouge  (\-,Si.)  Advocate 
and  State-Times,  presented  the  concept 
(a  third  effort)  for  a  new  newsprint  mill  to 
about  30  members  at  a  special  meeting. 

The  proposal  for  a  175,000  ton  mill  that 
could  cost  upwards  of  $200  million  won 
the  support  of  a  majority  of  the  execu¬ 
tives  present  at  the  meeting.  These  indi¬ 
viduals  informally  endorsed  a  proposal 
to  contribute  $1  per  ton  of  estimated  pur¬ 
chases  from  the  new  mill.  The  monies 
will  be  used  for  exploratory  studies. 
Paralleling  this  action  the  State  of  Mis¬ 
sissippi,  where  30,000  acres  of  timber- 
lands  are  located,  has  commissioned  a 
$35,000  feasibility  study.  (See  E&P, 
Nov.  19.) 

When  the  Lufkin  plant  was  under  con¬ 
sideration  in  1937,  southern  publishers 
provided  $1,615,000  in  cash  for  mill 
financing.  In  addition,  southern  pub¬ 
lishers  had  pledged  a  year  earlier  con¬ 
tracts  for  853,734  tons  of  newsprint.  This 
was  before  the  mill  was  built. 


In  October  of  1938  a  loan  from  the 
Reconstruction  Finance  Corporation 
(RFC)  was  secured  for  $3,425,000  and 
construction  was  started  on  the  Texas 
plant.  The  Lufkin  mill  was  capitalized  at 
about  $7  million  and  dedicated  on  May 
27,  1939. 

At  the  end  of  1976  net  sales  of  newsprint 
from  Southland’s  Lufkin  and  Houston 
plants  was  $140,034,000.  Total  net  sales 
for  all  products  including  kraft  paper  and 
pulp  was  $184,301,000.  From  the  start  of 
kraft  production  in  1%0  by  Southland, 
St.  Regis  Paper  has  been  the  sole  cus¬ 
tomer.  In  1976  purchases  by  St.  Regis 
represented  approximately  19%  of 
Southland’s  net  total  sales. 

Southland  mills  at  Lufkin  and  Houston 
produced  566,372  tons  of  newsprint  in 
1976  and  for  the  first  half  of  1977  the 
tonnage  figure  was  310,279  for  the  two 
mills.  Net  sales  for  newsprint  in  the  first 
half  of  1977  stood  at  $82,359,000  and 
total  net  sales  for  all  products  was 
$105,042,000. 

Melvin  E.  Kurth,  Jr.,  chairman  of  the 
board  of  directors,  president  and  chief 
executive  officer  of  Southland  and 
Daniel  B.  Burke,  president  and  chief 
operating  officer  of  Capital  Cities  Com¬ 
munications,  Inc.,  will  now  be  nomi¬ 
nated  for  election  to  the  St.  Regis  board 
of  directors. 

Kurth,  Jr.,  in  his  management  capac¬ 
ity,  received  in  direct  aggregate  remun¬ 
eration  $99,456  during  Southland’s  last 
fiscal  year  ( 1976)  plus  $3,900  for  the  year 
1976  as  president  of  Angelina  and 
Neches  River  Railroad  (A&NR).  Kurth, 
Jr.,  owned  stock  of  Southland  benefi¬ 
cially  as  of  August  3 1 ,  1977  in  the  amount 
of  69,075. 

Simon  W.  Henderson,  Jr.,  whose 
principal  occupation  is  listed  as  Invest¬ 
ments,  and  who  is  a  director  of  South¬ 
land.  held  stock  beneficially  as  of  August 
31,  1977  in  Southland  in  the  amount  of 
190,685.  This  figure  excludes  120,517 
shares  held  by  Henderson.  Jr.,  as  trustee 
for  his  children,  their  descendents  and 
certain  other  relatives,  as  to  which  Hen¬ 
derson.  Jr.,  disclaims  any  beneficial 
interest. 

Jacques  L.  Wiener,  whose  principal 
occupation  is  listed  as  attorney  in 
Shreveport,  La.,  and  who  is  a  director  of 
Southland,  held  beneficially  as  of  August 
31,  1977  Southland  stock  in  the  amount 
of  1.525  shares. 

Other  directors  of  Southland  who  are 
prominent  in  southern  newspaper  pub¬ 
lishing  include  Joe  M.  Dealey.  president 
and  chief  executive  officer,  A.  H.  Belo 
Corporation  (publisher  of  the  Dallas 
(Texas)  Morning  News;  Edward  L. 


Gaylord,  president.  The  Oklahoma  Pub¬ 
lishing  Company  (publishers  of  the  Ok¬ 
lahoma  City  Times  and  the  Daily  Ok¬ 
lahoman)  and  Bert  N.  Honea,  chairman 
of  the  board.  Fort  Worth  (Texas)  Star 
Telegram.  As  of  August  31,  1977,  stock 
owned  beneficially  by  Dealey  was  listed 
at  250  shares,  Gaylord  held  1,000 
(excludes  50,000  shares  owned  by  an  es¬ 
tate  of  which  Gaylord  is  executor  and  in 
which  members  of  his  family  have  vested 
beneficial  interests)  and  Honea  held 
5,000  shares. 

Southland  Paper  has  interests  in  sev¬ 
eral  companies  and  owns  50%  of  the 
A«&NR  railroad  which  owns  approxi¬ 
mately  12  miles  of  mainline  track  and 
four  miles  of  sidetrack  and  yards.  The 
A«&NR  is  the  sole  rail  connection  be¬ 
tween  the  Lufkin  plant  and  main  railroad 
lines. 

The  other  50%  of  the  A&NR  is  owned 
of  record  or  beneficially  by  Kurth,  Jr., 
Henderson,  Jr.,  and  Wiener.  During  1976 
Southland  received  a  cash  dividend  of 
$117,150  from  the  A&NR  with  messrs. 
Kurth,  Jr.,  Henderson,  Jr.,  and  members 
of  their  families  and  members  of  the 
Wiener  family  also  receiving  an  aggre¬ 
gate  dividend  of  $117,150  from  the 
A&NR. 

Southland  purchases  all  of  its  work¬ 
men’s  compensation  insurance  from  the 
Angelina  Casualty  Company,  of  which  it 
owns  3,()00  shares,  or  15%  of  the  issued 
and  outstanding  capital  stock.  Kurth,  Jr., 
Henderson,  Jr.,  and  Wiener  and  persons 
related  to  them,  own  of  record  or  benefi¬ 
cially,  7,864  shares,  or  approximately 
39%  of  the  issued  and  outstanding  stock 
of  Angelina  Casualty  Company. 

Southland  purchases  various  materials 
and  supplies  for  use  in  its  manufacturing 
operations  from  Lufkin  Industries,  Inc. 
Such  purchases  amounted  to  $656,000  in 
1976.  Kurth,  Jr.,  Henderson,  Jr.,  and 
Wiener  are  also  directors  of  Lufkin  In¬ 
dustries. 

Southland  places  all  of  its  fire  and 
casualty  insurance  (annual  premiums  av¬ 
erage  approximately  $787,(X)0)  through 
Anderson  Insurance  Agency  which  is 
owned  by  W.  Joe  Anderson  who  is  re¬ 
lated  by  marriage  to  Melvin  E.  Kurth,  Jr. 

Southland  Paper,  because  of  energy 
requirements,  has  a  wholly-owned 
subsidiary — Southland  Energy  (or¬ 
ganized  in  1973)  to  transport  gas  to  the 
Lufkin  mill.  Southland  Energy  owns  a  37 
mile  pipeline  which  originates  in  the 
Seven  Oaks  gas  area  in  Polk  County, 
Texas,  where  Southland  owns  substan¬ 
tial  surface  and  mineral  acreage.  South¬ 
land  Energy  also  owns  small  working 
interests  in  four  producing  gas  wells  and 
in  1976  participated  in  the  drilling  of  one 
well. 

Southland’s  newsprint  production  is 
sold  by  its  own  selling  force  and  during 
1976  no  single  customer  accounted  for 
more  than  8%  of  total  newsprint  sales. 
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Paul  Mahoney,  right.  Classified  Advertising  director,  Los  Angeles  Times,  and 
record-breaking  staff  members  celebrate  The  Times'  publication  of  5-millionth 
classified  ad  of  1977. 


A  newspaper  record: 

5,000,000  classified  ads 
published  by  LA.  Times 


Los  Angeles  Times  published  its 
5-millionth  classified  ad  of  1977  on  De¬ 
cember  1 1 ,  becoming  the  first  newspaper 
ever  to  publish  5-million  classified  ads  in 
a  year. 

The  milestone  ad  was  logged  as  Times 
classified  neared  the  end  of  its  most  suc¬ 
cessful  year  in  history.  By  the  end  of 
November,  it  had  already  shattered  all 
previous  12-month  records  for  ads  and 
lines. 

For  25  years  the  Times  has  been  rec¬ 
ognized  as  the  world  leader  in  classified 
advertising,  the  only  newspaper  in  the 
country  that  has  published  more  than 
4-million  ads  in  a  single  year.  The  Times 
has  surpassed  the  4-million  mark  seven 
times. 

“This  has  been  a  tremendous  year  of 
growth  for  us,”  said  Paul  Mahoney,  di¬ 
rector  of  classified  advertising. 

“We  always  thought  we  would  one 
day  reach  the  5-million  mark.  At  the  end 
of  the  first  quarter  of  this  year,  we  were 
confident  the  goal  was  attainable  in  1977. 
We  started  an  all-out  drive.  When  we 
began  to  see  that  help-wanted  linage 
would  rival  the  boom  year  of  1966,  we 
felt  our  success  was  assured.” 

Through  the  first  11  months  of  1977, 
Times  classified  had  published  4,832,578 
ads  and  44,604,283  lines.  Thus,  annual 
records  for  both  ads — 4,489,468  in 


1976— and  lines — 39,036,545  in  1973 — 
were  broken  with  a  month  left  in  the 
year. 


On  July  10  of  this  year,  the  Times  pub¬ 
lished  the  largest  classified  advertising 
section  ever  produced  with  its  146-page 
Midyear  Edition,  which  contained  23,416 
ads  and  359,429  lines. 

“The  5-million  ad  achievement  re¬ 
flects  the  healthy  Southern  California 
market,  the  effectiveness  of  the  Times  as 
an  advertising  medium,  and  the  talents  of 
an  outstanding  Times  classified  sales 
staff,”  said  Vance  Stickell.  vice- 
president,  sales,  of  the  Times. 


3  millionth  classified  mark  reached 


The  Register  of  Orange  County, 
California,  printed  its  3  millionth  clas¬ 
sified  ad  for  1977  on  November  18,  the 
first  time  that  figure  has  been  reached  in 
a  single  year  in  the  paper’s  history. 

General  Manager,  Dick  Wallace,  pre¬ 
dicted  the  Register  would  easily  top  the 
four  millionth  mark  in  1978. 

“We  reached  the  two  millionth  mark 
on  August  5.  If  it  only  takes  three  and 
one  half  months  to  print  a  million,  you 
can  easily  see  why  we  are  already  pre¬ 
paring  for  our  four  millionth  classified  ad 
celebration  next  year,”  he  said. 

“The  classified  linage  on  November 
18th  totaled  32,915,092,  up  31.4%  over 
the  same  date  one  year  ago,”  Wallace 
said. 

By  printing  its  3  millionth  ad  with  still 
six  weeks  to  go  before  the  end  of  the 
year.  The  Register,  headquartered  in 
Santa  Ana,  easily  maintained  its  second 
place  ranking  among  the  nations  dailies 
in  full  run,  Monday  through  Sunday 
classified  linage,  according  to  classified 
manager.  Cliff  O’ Day. 

“We  are  topped  only  by  the  Houston 
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Chronicle.  The  Register  runs  ahead  of 
such  newspapers  as  the  Houston  Post 
(third),  the  San  Jose  Mercury-News 
(fourth)  and  the  Los  Angeles  Times 
(fifth),”  said  O’Day. 

Five  years  ago,  the  Register  did  not 
print  its  two  millionth  classified  ad  in  a 
single  year  until  November  28. 

In  anticipation  of  its  3  millionth  ad,  the 
Register  conducted  a  contest  among  its 
readers  as  to  the  exact  day,  page  and 
column  in  the  classified  section  the  ad 
would  appear,  with  the  winner  receiving 
a  trip  to  Las  Vegas  for  two  and  $200  in 
spending  money. 

There  were  also  several  in-plant  con¬ 
tests  and  on  the  day  the  ad  appeared,  a 
huge  cake  decorated  as  a  classified  page 
was  wheeled  into  the  lobby. 

Since  last  January  10th,  The  Register 
has  been  using  Mergenthaler’s  System  V 
with  64  on-line  Linoscreen  300  Terminals 
in  its  classified  department  for  entry  of 
all  single  column  ads.  This  system  not 
only  takes  the  ad,  but  sends  all  billing 
data  to  the  Date  General  C300  book¬ 
keeping  computer  on  the  ad’s  final  run. 
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Life  without  tv  told  in  series 


By  Celeste  Huenergard 

Almost  two  months  have  passed  and 
the  series  still  remains  an  acceptable 
topic  on  the  cocktail  party  circuit.  Its 
reporters  have  recuperated  and  the  five 
families  are  on  their  way  to  talk  show 
stardom. 

Thirty  days  without  television  for 
$500. 

This  was  the  offer  the  Detroit  Free 
Press  made  last  October  to  120  families. 
Ninety-three  of  them  turned  it  down  flat. 
But  the  five  who  were  eventually 
selected  and  chronicled  gave  the  Free 
Press  a  7-part  series  on  tv  addiction  that 
received  international  front  page  and 
prime  time  treatment. 

The  story  idea  came  from  Ladd 
Neuman,  a  31-year-old  assistant  city 
editor  and  projects  editor,  who  felt 
newspapers  should  be  doing  more  social 
research . 

“After  all,  we  report  on  behavior  all 
the  time,"  Neuman  said,  “and  it  seemed 
to  be  that  the  area  in  which  the  most 
people  were  affected  in  a  social  way  was 
tv." 

Neuman  approached  executive  editor 
Kurt  Luedtke  with  his  brain  child  in 
May.  Luedtke  thought  he  was  on  to 
something,  and  two  reporters  were  as¬ 
signed  to  the  project.  Ellen  Grzech,  a 
25-year-old  writer  who  has  been  with  the 
Free  Press  four  years;  and  Cathy  Trost, 
26,  and  on  the  paper’s  payroll  since  Feb: 
ruary. 

Grzech  and  Trost  initially  treated  the 
story  as  if  it  were  a  college  term  paper. 
The  summer  was  spent  canvassing  local 
libraries  for  studies  on  the  subject,  and 
recording  findings. 

Research  in  hand,  they  began  ran¬ 
domly  selecting  and  calling  120  names 
out  of  the  Phonebooks,  in  search  of  po¬ 
tential  guinea  pigs. 

“We  had  sat  down  ahead  of  time  and 
decided  that  we  basically  wanted  a  large 
family  (we  knew  their  entertainment  pat¬ 
tern  would  revolve  heavily  around  tv), 
one  inner-city  family  and  a  farm  family. 
It  was  a  toss-up  whether  to  have  a  pro¬ 
fessional  family,  a  middle-aged  couple 
with  no  children  or  an  elderly  couple.  We 
finally  settled  upon  a  blue  collar  working 
class  couple  with  no  children  and  a  pro¬ 
fessional  family.  We  didn’t  consider 
single  people  because  we  felt  that  they 
were  so  mobile  they  might  not  watch 
television,”  Neuman  said. 

Seventy-seven  percent  of  the  120 
households  questioned  wanted  no  part  of 
thi  paper’s  lucrative  offer. 

“My  husband  would  never  do  it,"  one 
woman  was  quoted  as  saying.  “He 
comes  home  from  work  and  sits  down  in 
front  of  the  tv.  He  gets  up  twice — once  to 
eat  and  once  to  go  to  bed.” 
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TV  BLACKOUT— 
Detroit  Free  Press  of¬ 
fered  1  20  families 
$500  to  give  up  tele¬ 
vision  for  a  month. 
The  story  idea  was 
projects  editor  Ladd 
Neuman's  (center). 
Ellen  Grzech  (left) 
and  Cath  Trost  (right) 
were  the  reporters 
who  spent  four 
months  researching 
and  writing  it. 


The  two  reporters  got  back  on  the 
phone  with  the  27  respondents  who 
seemed  agreeable  to  the  experiment,  and 
demographically  screened  them  with  a 
list  of  50  to  75  questions. 

Five  households  were  eventually  cho¬ 
sen  and  this  time  each  family  member 
was  interviewed  in  person — sometimes 
for  hours. 

“We  ran  through  a  very  long  list  of 
questions  that  chronicled  their  daily 
lives,”  Neuman  said.  “We  asked  them 
their  ages,  social  activities,  what  time 
they  got  home  from  work,  if  the  husband 
stopped  at  a  bar  on  his  way  home,  when 
the  kids  went  to  band  practice,  their  in¬ 
come  level  .  .  .’’ 

A  week  before  the  tv  repairmen  were 
sent  in  to  disconnect  the  sets,  the 
families  were  supplied  with  a  diary  based 
on  the  Nielson  rating  log  and  instructed 
to  record  what  they  watched  and  when. 

During  the  month-long  screen  black¬ 
out,  the  reporters  interviewed  each  fam¬ 
ily  six  times:  four  times  in  person  and 
twice  by  telephone. 

“We  really  got  into  the  lives  of  these 
people,"  Trost  said.  “We  talked  to  them 
three  and  four  times  a  week  and  really 
lived  through  the  experience  with 
them.” 

“I  had  the  farm  family,"  Grzech  said. 
“And  after  it  was  all  over  they  gave  me  a 
Christmas  wreath  that  they  had  made  out 
of  straw.  That  was  what  they  did  when 
the  tv  was  off.  It  was  so  nice — 1  didn’t 
even  consider  it  a  question  of  ethics.” 

Part  one  of  the  series  was  a  wrap-up  on 
the  study’s  findings  and  ran  in  the  Free 
Press  October  30.  The  remaining  six 
parts,  five  of  which  highlighted  each  fam¬ 
ily’s  experience  individually,  ran  con¬ 
secutively  beginning  the  next  day. 

Not  all  of  the  published  results  were 
flattering  to  a  nation  of  supposedly  liter¬ 


ate  tv  viewers: 

— One  couple  stopped  talking.  Six 
days  into  the  project  the  husband  buried 
himself  behind  a  newspaper  and  never 
came  out.  “1  think  he  was  suffering  from 
withdrawal,”  his  wife  sighed. 

— Two  couples  had  more  sex. 

— Two  people  started  chain  smoking. 

— Almost  all  of  them  were  at  times, 
depressed,  bored  and  nervous. 

One  participant  put  in  an  unconscious 
plug  for  newspapers. 

“1  spent  twice  as  much  time  reading 
the  newspapers  at  night,”  the  father  of 
eight  said.  “1  read  a  lot  of  things  in  the , 
paper  that  I’m  not  even  interested  in. 
When  we  have  conversations  at  work, 
though,  1  know  more  about  what’s  going 
on  in  the  world  than  anybody  else.” 

Adults  and  children  found  trouble  par¬ 
ticipating  in  peer  discussions  that  re¬ 
volved  around  “last  night’s  football 
game”  and  the  latest  Charlie’s  Angels 
caper.  The  blue  collar  couple  had  a  rough 
time  of  it  when  the  wife  was  stranded  at 
home  with  no  TV  and  no  husband — he 
was  locked  in  at  work  for  almost  two 
weeks  during  the  experiment  when  a 
labor  dispute  erupted. 

The  first  segment  of  the  series  was 
picked  up  by  one  of  the  wire  services  the 
Friday  night  before  it  was  scheduled  to 
run. 

“I  don’t  know  how  they  got  a  hold  of 
it.  A  spare  xerox  copy  probably  fell  in 
the  wrong  basket,  but  we  asked  the  New 
York  bureau  to  kill  it  until  Sunday,” 
Neuman  reported. 

Knight-Ridder  ran  a  condensed  3-part 
version  on  its  wire.  Papers  across  the 
country  and  abroad  ran  excerpts.  The 
Today  Show,  Paul  Harvey,  John  Chan¬ 
cellor  and  other  broadcasters  dedicated 
air  time  to  it.  A  Canadian  television  sta- 
{Continned  on  pofte  15) 
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tion  sent  a  film  crew  to  Detroit  for  a 
documentary.  And  Neuman  said  he  has 
lost  track  of  the  number  of  talk  shows  the 
families  have  participated  in. 

The  two  reporters  have  shared  in  the 
glory,  too  and  to  date,  have  done  over 
30  live  radio  interviews  with  stations  in 
Toronto,  Philadelphia,  Ontario,  Saska¬ 
toon,  Los  Angeles  and  Luxembourg, 
among  others. 

They  are  not  overly  enthusiastic  about 
being  on  the  other  end  of  an  interview, 
however. 

“1  hate  it,”  Trost  said.  “I'm  a  much 
better  writer  than  1  am  a  talker.” 

One  of  the  strong  points  of  the  series  is 
its  writing.  Neuman  said  that  he  chose 
Trost  and  Grzech  primarily  because 
“they  are  good  writers  with  good  ears.  It 
was  a  writer's  story — it  could  have  fallen 
flat.” 

After  the  last  television  set  had  been 
reignited  and  its  viewers  interviewed  for 
the  last  time,  both  reporters  retreated  to 
a  small  room,  lugging  behind  them  thirty 
2-inch  data  files  and  a  one-week  dead¬ 
line. 

And  for  six  days  and  some  nights,  they 
did  nothing  but  eat,  sleep  and  write.  “We 
even  dreamed  about  the  series,”  Trost 
said. 

“It  was  really  an  intensive  writing  ses¬ 
sion  because  of  the  fantastic  amount  of 
information  we  had  to  deal  with.  And 
when  you’re  dealing  with  a  deadline 
that’s  being  advertised  on  the  radio  and 


you  sit  down  with  this  mass  of  informa¬ 
tion,  it  can  create  a  lot  of  anxiety.” 

Neuman  said  the  scope  of  the  series’s 
success  surprised  everybody  connected 
with  it. 

“1  underestimated  it.  1  think  we  all 
did.  I  was  flabbergasted  at  how  much 
trouble  we  had  giving  somebody  $500  to 
give  up  tv.  We’ve  done  lots  of  investiga¬ 
tions  before — from  mental  health  to 
crime,  but  we  really  underestimated  the 
interest  the  less  institutional,  closer  to 
home  side  would  have.  We’re  going  to 
start  looking  for  other  interesting 
sociological  things  to  do  and  we’re  not 
going  to  wait  for  them  to  come  from 
some  university.” 

Both  reporters  suffered  withdrawal 
symptoms  once  the  project  appeared  in 
print. 

“I  had  a  bad  postpartum  depression 
after  it  was  all  over,”  Trost  said.  “It  was 
something  that  I  had  really  spent  a  lot  of 
energy  and  time  for  four  months.  When  it 
was  over  it  was  almost  as  if  I  had  a  baby 
and  there  wasn’t  anything  to  look  for¬ 
ward  to.” 

Did  their  own  tv  viewing  habits 
change? 

“My  television  has  been  on  the  blink 
for  the  past  few  weeks,”  Neuman  said. 
“So  my  children  are  having  some  of  the 
same  symptoms  mentioned  in  the  series. 
They  play  together  and  my  daughter 
even  talks  about  something  other  than 
reruns.” 


The  two  reporters’  viewing  patterns 
were  altered  simply  because  the  series’s 
workload  cut  into  their  viewing  time. 

“I  really  like  tv  and  because  of  the 
time  I  had  to  put  into  the  project,  I  saw 
just  as  little  as  these  people.  I  think  I 
resemble  some  of  the  families  because 
when  I  could  I  went  back  to  it  with  a 
vengence  just  like  most  of  them  did.” 

Ad  linage  hits 
single  copy  high 

New  York  Times  set  records  for  adver¬ 
tising  volume  and  the  amount  of  revenue 
received  from  advertising,  surpassing  the 
mark  previously  set  with  the  issue  of 
Sunday,  November  13. 

The  December  4  issue  carried  a  total  of 
1,321,000  lines  of  advertising,  up  26,000 
lines  from  the  previous  high  mark.  Rev¬ 
enues  from  advertising  were  $5.5  million, 
$200,000  ahead  of  revenues  from  the 
November  13  issue. 

Tennis  classic 

Springfield  (Mass.)  Newspapers — 
Morning  Union,  afternoon  Daily  News 
and  Sunday  Republican — have  joined  19 
other  businesses  and  organizations  as 
sponsors  of  the  second  annual 
Springfield  International  Tennis  Classic, 
being  readied  for  the  Springfield  Civic 
Center  February  6-12.  The  event  is  being 
billed  as  the  $75,000  Colgate  Grand  Prix 
Tournament. 


For  die  latest  news  on  no-fioih, 
y  tumtoStateFcum. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisorv. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 

State  Farm  Insurance  Companies 

One  State  Farm  Plaza 


Bloomington,  IL  6 1 70 1 
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Editors  get 
lesson  on 
privacy  law 

Wisconsin  editors  need  to  be  aware  of 
the  implications  of  the  state's  new  pri¬ 
vacy  law,  James  Patrick  Brody,  Mil¬ 
waukee  attorney,  said  Saturday  (De¬ 
cember  3). 

Brody  spoke  at  the  annual  fall  meeting 
of  the  Wisconsin  Associated  Press  at  the 
Marriott  Inn,  Brookfield. 

Although  normal  careful  editing  will 
avoid  trouble  in  most  cases,  “you  have 
to  be  wary  about  the  fringe  areas,”  said 
Brody,  a  specialist  in  press  law. 

The  law  covers  intrusion,  the  publish¬ 
ing  of  private  facts  about  a  person  that 
are  considered  offensive  and  the  publish¬ 
ing  of  a  photograph  or  facts  about  a  per¬ 
son  for  commercial  purposes,  such  as  in 
advertising. 

Under  the  new  law,  the  act  of  intrusion 
alone  is  enough,  Brody  said.  Facts 
gathered  in  the  intrusion  need  not  be 
printed  for  there  to  be  a  violation. 

As  an  example,  he  cited  taking  the  pic¬ 
ture  of  a  hospital  patient  who  had  an 
unusual  disease  if  the  patient  had  not 
given  permission.  Even  if  the  photograph 
were  not  published,  he  said,  an  intrusion 
would  have  taken  place. 

The  most  difficult  section,  Brody  said. 


is  likely  to  be  the  one  that  concerns  pub¬ 
licizing  details  about  a  person’s  private 
life.  The  privacy  law  will  have  been  vio¬ 
lated  if  a  court  holds  that  publication  of 
the  facts  are  offensive  and  not  a  matter  of 
legitimate  public  concern,  he  said. 

“Another  word  for  this  is  censor¬ 
ship,”  Brody  said. 

Truth  will  not  be  a  defense,  he  told  the 
editors.  The  test  will  be  the  offensive 
nature  of  the  facts  and  their  concern  to 
the  public. 

John  Hunter,  associate  editor  of  the 
Madison  Capital  Times  and  president  of 
the  Wisconsin  Associated  Press,  said  he 
was  concerned  about  the  privacy  law. 

“It  is  a  lousy  bill,”  Hunter  said.  “It 
ought  to  be  changed,  it  ought  to  be 
amended,  it  ought  to  be  thrown  out.” 

The  association  passed  a  resolution 
calling  for  continued  access  to  public 
records.  A  new  bill  recommended  by  an 
Assembly  committee  contains  a  substi¬ 
tute  amendment  that  would  restrict  in¬ 
spection  of  public  records.  The  resolu¬ 
tion  calls  for  defeat  of  the  amendment. 

Another  resolution  passed  opposes  a 
pending  Assembly  bill  that  would  end  the 
requirement  of  public  agencies. to  notify 
news  media  of  times,  places  and  subject 
matter  of  meetings. 

The  editors  also  commended  the  La 
Crosse  Tribune  and  the  Racine  Journal- 
Times  for  stories  on  misuse  of  state  tele¬ 
phone  lines. 


Now  there’s  apowerfiil  new  way 
to  sell  Bu&lo  on  Sunday. 


The  News  -  the  paper 
that  has  the  best 
market  coverage  in  the 
Buffalo  ADI,  Monday 
through  Saturday  - 
has  introduced  a  new 
Sunday  edition. 

The  Sunday  News  is 
full  of  the  kinds  of 
features  that  really 
draw  readers.  And 
we’re  confident  it  will 


reach  a  lot  more  of 
the  people  who  want 
to  buy  the  products 
you’re  selling. 

Get  in  on  one  of  the 
most  ey'.iting  media 
opportunities  now 
available  in  Buffalo: 
The  News,  every  day 
of  the  year.  For  more 
information,  call  Hugh 
G.  Monaghan  at 
(716)  849-3422. 


Buffalo  Evening  News 


One  News  Plaza,  Buffalo,  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


Judge  pressured 
into  banning 
court  photos 

Bowing  to  judicial  pressure,  Indiana 
Judge  John  B.  Wilson  Jr.  has  banned 
news  cameras  and  video  and  audio  tape 
recordings  which  he  earlier  had  allowed 
to  be  used  in  the  trial  of  a  man  accused  of 
murdering  eccentric  millionairess  Mar¬ 
jorie  Jackson. 

Wilson  has  warned  he  would  be  guilty 
of  a  “major  breach  of  judicial  conduct” 
if  he  continued  allowing  photographers 
and  television  and  radio  reporters  to  re¬ 
cord  and  broadcast  proceedings  of  the 
murder  trial  of  Howard  Willard,  38, 
Mooresville,  Ind. 

For  the  first  five  days  of  the  trial,  Wil¬ 
son  permitted  the  broadcast  media  to  tap 
into  his  courtroom’s  closed  circuit  tele¬ 
vision  system.  Courtroom  scenes  have 
been  videotaped  and  broadcast  on  a  de¬ 
layed  basis. 

“No  matter  how  reasonable  the  pro¬ 
cedure  may  have  been,  1  am  compelled 
to  abandon  it  and  eliminate  all  cameras 
and  reference  to  previous  video  tape  and 
go  back  to  the  old  way,”  Wilson  said  in  a 
brief  statement  before  Monday  after¬ 
noon’s  session  began. 

Wilson  received  a  letter  of  warning 
from  the  Indiana  Judicial  Nominating 
Commission  and  the  Indiana  Commis¬ 
sion  on  Judicial  Qualifications,  calling 
his  attention  to  Canon  3 A  (7)  in  the  Code 
of  Judicial  Conduct. 

“A  judge  should  prohibit  broadcast¬ 
ing,  televising,  recording  or  taking 
photoigraphs  in  the  courtroom  and  areas 
immediately  adjacent  thereto  during  ses¬ 
sions  of  the  court  or  recesses  between 
sessions,”  the  letter  said,  noting  some 
exceptions  were  possible. 

Among  possible  exceptions  were  the 
use  of  photographic  equipment  to  record 
courtroom  scenes  for  educational  pur¬ 
poses  or  future  broadcast  after  all  appe¬ 
als  had  been  exhausted  in  a  given  case. 

The  letter,  signed  by  Chief  Justice 
Richard  Givan,  said  the  “purpose  of  this 
letter  is  to  caution  you  that  any  breaches 
of  this  canon  are  your  responsibility  as  a 
judge  of  your  court. ” 

“Any  violations  of  this  canon  follow¬ 
ing  receipt  of  this  letter  will  be  consid¬ 
ered  a  major  breach  of  judicial  conduct 
and  will  be  dealt  with  accordingly.” 
Givan  wrote. 

Givan  said  the  letter  was  not  aimed 
specifically  at  Wilson  or  the  trial  in  prog¬ 
ress.  but  was  the  result  of  a  decision 
made  a  month  ago  by  the  Indiana  Judicial 
Nomination  Commission  on  which  he 
serves. 

“The  letter  went  to  every  judge  in  the 
state  of  Indiana  and  the  Wilson  case  had 
not  even  started  when  he  voted  No\ .  to 
1  send  the  letter,”  Givan  said. 
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NowavailalMe 
thimghThe 
^C^ir^^ton  Post 
Wiiters  Group: 
the  only  natbnal 
column  focused 
onstateand 
local  afl^irs 


Left;  Katharine  Graham 
Right;  First  edition  of  Post 


100th  birthday 
celebrated  by 
Washington  Post 

By  1.  William  Hill 


“The  Capitol  was  rather  a  dull  place  newspaper  s  history, 
yesterday,”  said  the  three-cent,  four-  ^  keynote  for  the  celebration,  pub- 

page  first  issue  of  the  Washington  Post  lisher  Katharine  Graham  had  this  to  say: 
on  December  6,  1877.  Perhaps  the  Post  “The  past  century  has  shown  how  essen- 

took  those  words  as  challenge  for,  with  ^  free,  vigorous  press  is  to  a  healthy, 
the  fireworks  of  its  Watergate  coverage  durable  democracy.  I  can  think  of  no 

still  echoing,  the  newspaper  this  year  has  better  way  to  start  another  century  than 

been  celebrating  100  years  of  just  about  renew  the  Post  s  commitment  to  these 
every  kind  of  excitement.  principles  and  our  aspiration  to  provide 

As  early  as  last  November,  the  Post  every  day  the  excellent  journalism  which 
wrote  to  every  centenarian  newspaper  of  nation  s  capital  deserves  and  the 
over  100,000  circulation  to  ask  for  cele-  times  require.” 

bration  ideas,  then  began  generating  its  Mrs.  Graham's  father,  Eugene  Meyer, 
own.  In  consequence,  the  Post's  birth-  had  laid  down  seven  basic  principles  by 
day  party  began  last  March  with  a  school  which  the  modem  Post  was  to  operate 

art  contest,  the  results  of  which  made  a  soon  after  he  bought  the  newspaper  in 

public  exhibition  beginning  last  May  24  1933.  These  were: 

at  the  Corcoran  Art  Gallery.  Then  came:  1 .  The  first  mission  of  a  newspaper  is 

•  On  April  6  and  April  20,  two  Post  to  tell  the  truth  as  nearly  as  the  truth  may 
birthday  nights  with  discount  prices  at  be  ascertained. 

the  Ringling  Brothers  and  Bamum  and  2.  This  newspaper  shall  tell  all  the 
Bailey  Circus.  truth,  so  far  as  it  can  learn  it. 

U-  3.  As  a  disseminator  of  news,  the 

which  5,000  employes  and  their  families  decencies  that 

shared  m  a  seven-fom  long  birthday  cake  obligatory  upon  a  private  gentleman, 
and  consumed  1,000  pounds  of  ham-  .  .  i-  j-  i- 

bui^er  and  900  pounds  of  hot  dogs.  4.  What  it  prints  shall  be  fit  reading  for 

•  A  Post-sponsored  pre-season  Wash-  young  as  well  as  the  old. 

ington  Redskin — New  York  Jets  football  The  newspaper  s  duty  is  to  its  read- 

game  benefiting  charity.  public  at  large,  and  not  to 

•  Publication  in  October,  by  the  ^he  private  interests  of  its  owners. 

Houghton  Mifflin  Co.,  of  “The  Washing-  6.  In  pursuit  of  truth,  the  newspaper 
ton  Post,  The  First  100  Years,''  a  shall  be  prepared  to  make  sacrifices  of 

495-page  biography  of  the  newspaper  by  its  material  fortunes,  if  such  course  be 

retired  reporter  Chalmers  M.  Roberts.  necessary  for  the  public  good. 

•  Publication  in  October  of  “Keeping  7.  The  newspaper  shall  not  be  the  ally 
Posted,”  large-size,  paperbound  scrap-  of  any  special  interest,  but  shall  be  fair 
book  of  Post  history.  Post  front  pages,  and  free  and  wholesome  in  its  outlook  on 
Post  pictures  and  Post  journalistic  lore,  public  affairs  and  public  men. 

•  Publication  of  a  magazine-like  (Continued  on  page  24) 
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Neal  R.  Peirce 

Add  his  weekly  column 
toyour  op-ed  pages 


Since  his  column  began  in  1975, 
readers  of  nearly  100  newspapers 
have  found  Neal  Peirce  their  most 
reliable  source  of  information  on 
what’s  going  on  in  the  country’s 
states  and  cities. 

Beginning  Sunday,  January  1, 
Peirce  joins  such  noted  columnists 
as  David  Broder,  George  Will, 
William  Raspberry  and  Ellen  Good¬ 
man  in  syndication  by  The  Wash¬ 
ington  Post  Writers  Group. 


For  rates  and  availability,  please 
call  collect  or  write:  William  B. 
Dickinson,  Jr.,  (202)  223-5177. 
The  Washington  Post  Writers 
Group,  Washington,  D.C.  20071. 


Washington  Post 
WritersGroup 


A  syndicated  service  from  The  Washington  Post 


THE  PROFIT  MOTIVE 
BUILT  THIS  BUILDING  IT 
ALSO  BURNED  IT  DOWN. 

Arson  is  our  fastest  growing  crime.  Its  most  significant  motivation: 
the  dollar,  of  course. 

From  people  looking  for  insurance  to  bail  them  out  from  finan¬ 
cial  difficulties  to  arson  rings 
that  peddle  their  services  to 
businessmen. 

The  alarming  thing 
is  that  the  conviction  rate 
for  these  crimes  is  abysmally 
low.  (They  destroy  the 
evidence  along  with  the 
building,  according  to  one 
arson  detective.) 

Recently,  an  aroused 
insurance  industry  took  a 
very  important  step  to  try  to 
improve  the  poor  convic¬ 
tion  rate. 

It  started  some¬ 
thing  called  the  Property 
Insurance  Loss  Register.  It’s  a 
computerized  file  which  can 
instantly  cross-check  policy¬ 
holders  and  claimants. 

Without  going 

into  the  mechanics,  we  can  tell  you  that  it  will  make  it  infinitely  harder 
for  a  potential  arsonist  to  collect  on  the  same  property  from  more  than 
one  insurance  company,  set  up  phony  ownerships,  falsify  claims,  or,  if  he’s 
been  successful  at  arson  before,  get  away  with  it  again. 

It’s  one  more  effort  to  control  insurance  costs.  If  we’re  successful, 
you’ll  save  the  money  that  has  been  profiting  the  arsonists. 

We’d  like  to  know  what  you  think.  Just  write  our  Office  of 
Consumer  Information,  One  Tower  Square,  Hartford,  Conn.  06115. 

Or  dial,  toll-free,  800-243-0191.  In  Connecticut, 
call  collect,  277-6565. 


THETOAVELERS 

Raising  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  AtfJiatcd  Companies,  Hartford,  Conn.  061 15. 


By  Dan  Lionel 


Ad  scene 

The  electronic  answer  to  misredemptions 


Ifthe 

issu^  weVe 
rising 
in  pur 
nation^ 
advertising 
campaign 
raise  some 
questions 
you’d  like 
answered, 
we’ll  be 
glad 
to  help. 


Just  write; 

The  Travelers 
Media  Relations 
One  Tower  Square 
Hartford,  Connecticut  06115 
or  call  Tom  Jones 
(203)  277-6947 


THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


"When  supermarket  scanning  of  the 
Universal  Product  Code  comes  into  gen¬ 
eral  use,  among  its  other  obvious  bene¬ 
fits,  the  annual  $100  million  coupon  mis- 
redemption  ripoff  will  be  a  thing  of  the 
past,”  Walter  Kaslow,  who  heads  up 
Worth  Distributors,  a  New  York  mail 
order  company,  told  E&P  this  week. 

Kaslow  should  know.  He  holds  a  pa¬ 
tent  on  a  device  which  by  adding  two 
easily  and  inexpensively  applied  termi¬ 
nals  to  the  IBM  3600  IBM  Supermarket 
Scanning  System  the  following  seeming 
miracles  occur: 

1 .  No  coupon  can  be  redeemed  unless 
backed  by  a  paid  purchase. 

2.  Fulfillment  houses  with  their 
thousands  of  personnel,  ie:  Donnelley, 
Neilsen,  etc.  will  become  obsolete  inso¬ 
far  as  this  function  is  concerned. 

3.  Coupons  which  presently  have  to 
be  bundled,  sorted,  shipped,  etc.,  can  be 
discarded  as  soon  as  they’ve  been  turned 
in  at  the  cash  register. 

4.  The  ordering  function  for  specific 
quantities  of  merchandise,  now  in  the 
province  of  the  store  manager,  will  be 
eliminated.  Since  the  Supermarket  com¬ 
puter  scanners  are  linked  to  headquar¬ 
ters  and  each  scanner’s  memory  will 
immediately  provide  the  tally  of  how 
many  of  each  coupon  has  been  honored, 
the  central  office  will  be  able  to  provide 
fill  in  orders  for  each  store  based  on  in¬ 
formation  derived  at  the  end  of  each 
working  day  at  the  push  of  a  button. 

Savings  in  the  hundreds  of  millions  of 
dollars  are  seen  by  Kaslow  for  manu¬ 
facturers  who  currently  pay  about  7^  per 
coupon  to  retailers  for  coupon  process¬ 
ing  plus  the  payment  to  coupon  fulfill¬ 
ment  houses.  This  is  in  addition  to  what 
Kaslow  describes  as  ‘coupon  larceny,’ 
misredemptions. 

Here’s  how  it  works:  The  identical  uni¬ 
versal  product  code  (UPC)  indicia  that 
appears  on  the  merchandise  is  printed  on 
the  coupon  along  with  a  second  indicia 
component  (much  smaller  in  fact)  indi¬ 
cating  that  this  item  is  subject  to  a 
specified  discount.  When  the  customer’s 
purchases  are  run  through  the  scanner  at 
the  check-out  lane  at  the  supermarket 
and  she  presents  any  applicable 
coupons,  the  coupons  are  run  through 
the  scanner  following  the  merchandise. 
If  the  first  component  on  any  of  the  pur¬ 
chases  matches  any  of  the  UPC  indicia 
on  the  coupons,  the  terminal  accords  the 
purchaser  the  specific  discount  which  is 
to  be  taken  into  account  in  the  total  to  be 
paid.  The  total  transaction  is  recorded  on 
the  tape  the  customer  receives.  Thus  the 
coupon,  having  been  recorded  and 
placed  in  the  computer's  memory,  serves 
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COMPARATOn 


SAVE  1S« 

WHEN  YOU  BUY  ANY 
BOX  OF  KLEENEX 


RQ.  4. 

How  a  15^  Coupon  is  redeemed  via 
Kaslow's  invention  which  permits  the 
discount  allowance  only  if  the  pur¬ 
chase  is  made.  In  the  above  diagram 
the  top  four  elements  represent  pres¬ 
ent  terminals  on  supermarket  scan¬ 
ners.  The  "Transaction  Memory"  and 
the  "Comparator"  are  the  terminals 
Kaslow  would  add. 

The  coupon  (Figure  4)  has  the  UPC 
indicia  on  the  left  that  corresponds  to 
the  indicia  on  the  Kleenex  box  and  the 
one  on  the  right  shows  that  a  150  dis¬ 
count  is  to  be  applied.  When  the 
coupon  is  run  over  the  Scanner,  the 
Transaction  Memory  notes  that  a  box 
of  Kleenex  has  been  run  up  on  the 
register.  This  information  is  stored  in 
the  memory.  The  smaller  indicia  on  the 
right  authorizes  the  discount  and  notes 
it  on  the  total. 

no  further  function  and  is  discarded.  It 
cannot  be  used  again  unless  merchandise 
is  purchased,  which  is  the  name  of  the 
game. 

Since  the  implementation  of  Kaslow’s 
device  at  the  cashier’s  level  is  linked  to 
the  installation  of  the  expensive  scanning 
equipment,  he  happily  notes  that  the 
trend  toward  utilizing  the  scanners  is 
rapidly  gaining  momentum.  He  cited  an 
article  in  a  recent  edition  of  “Progressive 
Grocer”  which  quoted  an  official  of 
Holiday  Foods  in  Seattle  to  the  effect 
that,  “Any  store  doing  over  $60,000  per 
week  that  doesn’t  install  scanning  in  the 
next  3-5  years  just  won’t  be  competi¬ 
tive.”  Kaslow  also  referred  to  a  talk 
given  by  Stuart  Tolley  vicepresident  and 
research  director  of  NAB  before  the  Ad¬ 
vertising  Research  Foundation  in  Oc¬ 
tober.  Tolley  said,  “After  decades  of 
dreaming  of  detailed  sales  data  with 
which  to  evaluate  advertising  and  mar¬ 
keting,  after  decades  of  making  do  with 
second  best  alternatives  and  of  torturing 
data  to  provide  inferences  about  adver¬ 
tising  and  sales  those  data  could  never 
{Continued  on  puite  21) 
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Newspapers 
in  St.  Louis 
trade  biows 

A  St.  Louis  Post-Dispatch  story  de¬ 
claring  the  Federal  Bureau  of  Investiga¬ 
tion  used  the  St.  Louis  Globe-Democrat 
to  discredit  “new  left”  organizations 
during  the  late  60s  and  early  70s  has 
brought  a  strong  rebuke  from  G.  Duncan 
Bauman,  Globe-Democrat  publisher. 

The  Post-Dispatch  story,  written  by 
Curt  Matthews  of  its  Washington 
bureau,  appeared  November  23.  It  was 
based  on  documents  included  in  52,600 
pages  of  material  about  the  FBI  program 
which  was  made  available  to  the  Post- 
Dispatch  and  other  news  organizations 
through  the  Freedom  of  Information  Act. 

The  very  next  day,  the  Globe- 
Democrat  publisher  struck  back  in  an 
editorial  headed  “For  Hanoi?  Or  for 
America?”  In  it,  Bauman  said:  “The  St. 
Louis  Post-Dispatch  published  a  cheap 
shot,  a  biased  and  slanted  item  ...  In  its 
normally  hypocritical  manner,  the 
Post-Dispatch  presented  material  about 
the  Globe-Democrat  as  a  news  story, 
when  in  fact  it  was  an  editorial  in  a 
bogeyman's  costume.  Had  the  Post- 
Dispatch  had  the  journalistic  character 


and  professionalism  to  publish  its  Fed¬ 
eral  Bureau  of  Investigation  story  as  an 
editorial,  the  Globe-Democrat  would 
have  respected  the  afternoon  paper’s 
prerogative  to  express  its  opinion,  and 
we  would  not  have  commented  about 
it.” 

Then,  admitting  that  the  Globe- 
Democrat  had  indeed  printed  “news 
material  about  dissident  student  ac¬ 
tivities.”  Bauman  went  on  to  say  that 
“for  the  Post-Dispatch  news  story  to 
state  that  the  FBI  arranged  stories  in  the 
Globe-Democrat  through  contacts  with 
the  publisher  of  the  Globe-Democrat  is  a 
villainous  lie  typical  of  the  depraved 
thinking  of  a  Communist  ‘Big  Lie’ 
technique — designed  to  undermine  the 
fabric  of  a  country.” 

At  another  point  in  the  editorial, 
Bauman  said  the  Post-Dispatch  story 
“emits  a  barnyard  stench  which  is  a 
measure  of  a  good  deal  of  that  paper’s 
pretense  at  news  coverage:  Rot.” 

Then,  at  the  close  of  the  editorial, 
Bauman  said:  “The  Globe-Democrat 
suggests  that  the  frequently  slanted  news 
coverage  in  the  Post-Dispatch,  most 
especially  its  recent  10-part  Page  One 
Dudman  series  paying  tribute  to  North 
Vietnam’s  oppressive  and  dehumanizing 
leadership  out  of  Hanoi,  is  a  shameful 
disservice  to  St.  Louis  and  America.  We 
prefer  pro-Americanism.” 


Earlier,  after  denying  that  either  J. 
Edgar  Hoover  or  Clarence  M.  Kelley 
had  ever  provided  news  story  informa¬ 
tion  to  Martin  L.  Duggan,  editor  of  the 
editorial  page  of  the  Globe-Democrat,  or 
to  George  A.  Killenberg,  its  managing 
editor,  or  to  himself,  Bauman  said: 

“We  are  at  a  loss  to  account  for  the 
FBI  memoranda,  unless  the  explanation 
is  that  some  overzealous  agent  sought  to 
advance  himself  by  taking  credit  for  what 
the  Globe-Democrat  produced  in  its 
normal  pursuits.” 

A  week  passed  after  the  Bauman 
editorial.  Then,  under  a  December  1 
dateline,  the  Post-Dispatch  became  more 
specific  in  a  follow-up  article  from  its 
Washington  bureau.  This  article  stated: 

“Denny  Walsh,  a  former  Globe- 
Democrat  reporter  now  working  in  Sac¬ 
ramento,  California,  has  confirmed  to 
the  Post-Dispatch  that  he  is  the  reporter 
referred  to  in  a  number  of  FBI  docu¬ 
ments  stating  that  the  Globe-Democrat 
was  helpful  in  carrying  out  counter¬ 
intelligence  operations  in  St.  Louis. 

“Walsh  also  said  that  the  late  Richard 
H.  Amberg,  former  publisher  of  the 
Globe-Democrat,  had  a  ‘very  cordial’  re¬ 
lationship  with  the  FBI  office  in  St. 
Louis  and  that  he  was  ‘beyond  doubt’ 
the  news  executive  referred  to  in  numer¬ 
ous  FBI  documents  as  someone  the  FBI 
found  to  be  ‘very  cooperative  and  dis¬ 
creet’.  (Amberg  died  on  Sept.  4,  1%7).” 

The  story  pointed  out  that  “before  re¬ 
leasing  the  documents,  the  Bureau 
blacked  out  all  the  names  to  protect  the 
privacy  of  individuals  mentioned.  How¬ 
ever,  in  one  document  relating  to  the 
Globe-Democrat,  the  name  of  Amberg  is 
readable  through  the  blackout.” 

The  Post-Dispatch  also  said:  “Other 
former  Globe-Diemocrat  employes  made 
familiar  with  the  content  of  the  docu¬ 
ments  released  by  the  FBI  agree  with 
Walsh  that  he  and  Amberg  are  the 
Globe- Democrat  employes  that  the  FBI 
referred  to  as  being  ‘friendly’  and 
‘cooperative’.” 

The  story  at  one  point  said  this: 

“The  documents  show  that  the  news¬ 
paper  cooperated  with  attempts  by  the 
FBI  to: 

“ — Focus  public  attention  on  a  visiting 
‘Marxist  theoretician’  who  came  to  St. 
Louis  to  speak  at  several  universities  in 
the  area. 

“ — Question  individuals  that  the  FBI 
had  under  surveillance.” 

The  memo  detailing  the  role  of  the 
Globe- Democrat  was  included  in  a  memo 
written  in  response  to  one  from 
Washington  asking  the  St.  Louis  office  to 
list  the  techniques  it  planned  to  use  to 
frustrate  and  immobilize  “new  left”  or¬ 
ganizations. 

“1  do  not  think  1  would  want  to  make 
another  statement.  I  said  all  I  had  to  say 
in  my  first  editorial,  but  I  thank  you  for 
your  interest,”  Bauman  told  E&P  on 
December  14. 


20 


EDITOR  &  PUBLISHER  for  December  17,  1977 


Award  for  editorial 
writers  established 

A  $5,000  Eugene  C.  Pulliam  Fellow¬ 
ship  for  Editorial  Writers  was  announced 
November  18  at  the  annual  convention  of 
the  Society  of  Professional  Journalists — 
Sigma  Delta  Chi  in  Detroit. 

The  fellowship  is  being  offered  by 
Nina  Pulliam,  publisher  of  the  Phoenix 
Gazette  and  Arizona  Republic,  in  mem¬ 
ory  of  her  late  husband. 

Pulliam  was  one  of  the  founders  of 
Sigma  Delta  Chi  at  DePauw  University 
in  1909.  He  remained  active  in  the  or¬ 
ganization  throughout  the  years  until  his 
death  in  June  1975. 

The  $5,000  cash  award  will  be  given  to 
an  outstanding  editorial  writer  on  a  daily 
newspaper  in  the  United  States  or  its 


territories,  to  be  used  for  travel, 
specialized  study  or  both. 

Applicants  must  have  had  at  least  five 
years  of  fulltime  editorial  writing  experi¬ 
ence.  The  winner  will  be  determined  by  a 
panel  of  judges  on  the  basis  of  his  or  her 
record  in  newspaper  journalism  and 
editorial  writing  in  particular. 


Ad  scene 

(Continued  from  paf>e  19) 


support,  finally  we  have  a  tool  with 
which  to  do  what  must  be  done. .  .  .  The 
basic  advantage  of  the  Univeral  Product 
code  scanning  system  is  that  it  can  pro¬ 
vide  sales  data  at  the  most  detailed 
level — day  by  day — brand  by  brand,  size 
by  size,  flavor  by  flavor  and  store  by 
store.”  To  which  Walter  Kaslow  adds — 
‘‘All  this  plus  misredemption  insur¬ 


ance!”  He  says  the  quickening  pace  of 
scanner  installation  should  make  the  sys¬ 
tem  generally  operational  by  1980. 

Although  Kaslow’s  business  does  not 
relate  to  the  supermarket  industry  in  any 
way;  he  sells  general  merchandise  by 
mail,  he  took  an  interest  in  the  mis¬ 
redemption  problem  and  in  discussing 
the  matter  with  his  patent  attorney  who 
handled  a  previous  invention,  a  mechan¬ 
ical  shopper's  guide,  he  said  ‘‘Suddenly 
the  whole  answer  appeared  to  me  as  if  on 
a  movie  screen.”  He  received  his  patent 
in  1975.  When  he  noted  this  writer’s  ‘Ad 
scene'  column  on  sequential  numbering 
of  coupons  (E&P,  Nov.  19)  as  the  ans¬ 
wer  to  misredemption,  he  contacted  us 
saying  “It  ain’t  necessarily  so!  How  does 
a  numbered  coupon  stop  anyone  from 
honoring  same  without  a  purchase  being 
made?  This  type  of  rip-off  is  the  most 
prevalent  form  of  misredemption.” 


Quite  simply 
the  best  dampening 
system  I've  seen” 


SSyS  Ed  Roc  Product’.  on  Man?ger 
of  the  Topeka  State  Journal,  Kansas  * 

Early  last  year  Ed  Roe  made  the 
deeision  lo  change  from  a  plastic  plate 
system  to  direet-litho.  Of  all  the 
alternatives  he  chttse  the  Smith  spray 
dampener  system. 

Cireater  control 

The  unique  oscillating  bar  with  an 
individually  controlled  spray  no/zle  every 
2Vi’’  gives  adjustment  that  no  other  system  can 
match. 

Ease  of  operation 

With  no  critical  roller  settings  or  dampening 
fountains  to  worry  abttut  Ed  Roe  found  it 
easy  to  retrain  his  letterpress  crews. 

Lower  waste 

The  ease  and  accuracy  of  adjustment  gives 
saleable  copies  quicker-cuts  down  waste. 

Minimum  maintenance 

The  Smith  system  is  compact  and  designed 

for  low  maintenance.  No  wash-up  is 

needed  after  a  press  run— the  system  is 

self-cleaning. 
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Newspeople  in  the  news 


Le  Grand 


McEachran 


Gail  Pitts  has  been 
named  director  of  the 
Denver  Post's  business 
and  financial  news  de¬ 
partment,  succeeding  Don 
Long,  who  moves  to  travel 
editor.  He  succeeds  the  re¬ 
tiring  Bruce  Hamby.  Pitts, 
a  former  newspaper 
woman  who  rejoined  the 
Post  after  a  business 
career,  will  be  the  only 
woman  heading  the  busi¬ 
ness  and  financial  news 
operation  of  a  major  met¬ 
ropolitan  newspaper  in  the 
U.S.  She  began  as  a  re¬ 
porter  for  the  Dallas  Times 
Herald,  moved  to  women's 
editor,  and  in  1957  went 
to  Denver  as  society  editor 
of  the  Post. 


George  Zucker  has  been 
named  chief  of  bureau  at 
Philadelphia  for  As¬ 
sociated  Press  operations 
in  Pennsylvania.  The  vete¬ 
ran  newsman  and  execu¬ 
tive,  who  has  served  the 
news  cooperative  in  seven 
states,  succeeds  Doug 
Bailey,  appointed  manag¬ 
ing  editor  of  the  Philadel¬ 
phia  Journal,  a  new  daily 
which  began  publication 
December  5.  Zucker  has 
been  chief  of  bureau  at 
Des  Moines  for  Iowa  and 
Nebraska  two  years.  He 
joined  AP  at  Indianapolis 
in  1964  following  work 
there  with  United  Press  In¬ 
ternational. 


Angus  McEachran,  executive  editor  of  the  Birming¬ 
ham  (Ala.)  Post-Herald,  will  succeed  Duard  Le 
Grand  as  editor  effective  the  end  of  the  year.  LeGrand, 
who  has  been  with  the  Post-Herald  39  years,  the  last 
1 1  as  editor,  is  retiring  December  31  after  serving 
successively  as  reporter,  copy  editor,  and  in  news, 
city,  and  managing  editorship  posts. 

McEachran  joined  the  Post-Herald  from  the  Mem¬ 
phis  Commercial  Appeal,  where  he  served  as  assis¬ 
tant  city  editor,  metropolitan  editpr,  and  since  1970, 
assistant  managing  editor.  Last  year,  he  produced  a 
5-part  series  on  Northern  Ireland  used  in  the  Com¬ 
mercial  Appeal  and  other  Scripps-Howard  Newspa¬ 
pers. 

Announcement  of  the  Birmingham  change  was 
made  by  Gordon  Hanna,  vicepresident  and  general 
editorial  manager  of  Scripps-Howard. 


Wii.i.iAM  Embrey — named  labor  rela¬ 
tions  assistant  for  the  Courier-Journal 
and  Louisville  Times.  Embrey  has  been 
with  the  newspapers  for  25  years,  most 
recently  in  the  technology  department. 


John  D.  Johnson,  former  assistant  city 
editor  of  the  Nashville  Banner — named 
features  editor  of  Cocoa  (Fla.)  Today. 
He  will  direct  the  People  department  and 
be  responsible  for  Sunrise  magazine  and 
Forum,  both  Sunday  features,  and  coor¬ 
dinate  special  sections.  Johnson  is  a 
former  news  editor  of  the  Newark  (Ohio) 
Advocate  and  night  editor  of  the  Kings¬ 
port  (Tenn.)  Times-News. 


Robert  Byerly — named  general 
executive  of  the  Modesto  (Calif.)  Bee, 
from  business  manager. 


Space  Selling  System 

Use  the  new  Ad-Builder  Space  Selling 
System  and  watch  your  'etail  advertising 
sales,  linage  and  profit  sail  to  new 
heightsi 

Ad-Builder  is  33  idea-packed  pages  of 
current  camera  -ready  art,  headings  and 
ad  frames  every  month.  All  created  by 
top  professionals  and  sized  to  fill  your 
most  frequent  daily  needs.  Ad-Builder 
also  features  dozens  of  time-saving 
suggestions.  Ideal  for  spec  ads,  just  clip, 
show  and  selll 

Send  for  your  free  Ad-Builder  sample 
issue  today  or  call  toll  free  800-447- 
1950. 

t/t  Ad- Builder  Division.  Dept.  B 

Multi-Ad  Services.  Inc..  1720  West 
L  Detweiller  Drive,  Peoria.  Illinois  61614 


Susan  Witty — appointed  managing 
editor  of  Atlas  World  Press  Review,  suc¬ 
ceeding  the  late  Marion  K.  Sanders,  ef¬ 
fective  the  first  of  the  year.  She  has  been 
a  writer  and  editor  for  the  New  York 
Times  Magazine,  Harper’s  and  other 
publications. 


Speedy  relief  for  your 
tired  body  or  business. 
Trade  your  media  space 
for  space  to  paradise. 

•  Business  pronrations. 
•Circulation  builders. 

•  Corporate  seminars. 

•  Employee  bonuses. 

•  Sales  incentives.  , 

•  Gifts  for  friends. 

•  Gifts  for  you.  , 


Financial  executives  at  Gannett  Co., 
Inc.  newspapers  in  Westchester- 
Rockland  County  and  Poughkeepsie, 
New  York  appointed  to  new  assignments 
include: 

Andrew  P.  Kavui.ich,  vicepresident 
and  controller  of  Westchester  Rockland 
Newspapers — named  to  Gannett  Corpo¬ 
rate  staff  as  a  general  financial  executive. 

Paul  A.  Mai.owski,  controller  of  the 
Poughkeepsie  Journal — named  to  suc¬ 
ceed  Kavulich. 
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Bill  Mansfield,  State  Capitol  reporter 
for  the  Miami  (Fla.)  Herald  before  join¬ 
ing  the  city  desk — to  editor  of  the  edito¬ 
rial  page  of  the  Tallahassee  Democrat, 
also  a  Knight-Ridder  newspaper,  in 
January,  succeeding  Malcolm  B. 
Johnson,  who  will  retire  but  continue  to 
write  a  column. 

*  *  ♦ 

Lynn  Browne,  Miami  (Fla.)  Herald 
news  editor — to  the  Broward  Times,  a 
twice-a-week  suburban  paper  in  the 
Knight-Ridder  group. 

♦  ♦  * 

Tom  Fiedler — from  the  Miami  (Fla.) 
Herald  staff  to  the  Washington  bureau  of 
Knight-Ridder  Newspapers. 

♦  ♦  ♦ 

Recent  additions  to  the  reporting  staff 
at  the  Long  Beach  (Calif.)  Independent, 
Press-Telegram’.  Cilla  Brown,  from  the 
Sacramento  (Calif.)  Bee,  Lake  Tahoe 
correspondent;  Dennis  McDougal,  from 
the  Riverside  (Calif.)  Press-Enterprise; 
and  Bob  Keefer,  from  the  Delano  (Calif.) 
Record. 

Now  on  the  regular  sports  staff  are 
former  part-timers  Dave  Wielenga  and 
Frank  Burlison. 


Gary  Stindt,  the  National  Broadcast¬ 
ing  Company's  director  of  news  for 
Central  Europe,  has  been  awarded  the 
West  German  Service  Cross  for  his  30 
years  of  news  work  in  Berlin  and  Ger¬ 
many.  Stindt,  a  native  Berliner  who 
left  the  city  in  1935  and  returned  to 
Europe  as  a  U.S  Army  Air  Force  com¬ 
bat  correspondent  in  the  Normandy 
invasion,  joined  NBC  in  1948  and  is 
now  responsible  for  a  territory  reach¬ 
ing  from  the  Soviet  Union  to  the 
Benelux  countries. 

Michael  E.  Pulitzer — named  as¬ 
sociate  editor  of  the  St.  Louis  Post- 
Dispatch.  He  has  been  editor  and  pub¬ 
lisher  of  the  Arizona  Daily  Star,  Tucson 
and  will  continue  to  hold  that  title.  The 
Tucson  paper  is  owned  by  the  Pulitzer 
Publishing  Company. 

♦  *  ♦ 

Art  Seimering,  Jr. — Joined  the  Day¬ 
tona  Beach  (Fla.)  News-Journal  as  food 
writer  from  Omaha,  Nebraska,  where  he 
was  contributing  editor  with  Omaha 
Magazine. 

tk  3ie 

Gale  Tucker — to  the  Cookeville 
(Tenn.)  Herald-Citizen  as  women’s 
editor  and  business  editor.  Bob 
McMillan — joining  the  paper  as  staff 
reporter. 

*  ♦  ♦ 

Jack  Hines — appointed  research  and 
promotion  manager  of  Madison  (Wise.) 
Newspapers,  Inc.  He  formerly  was  sales 
support  manager. 

ik  9k  9k 

Jim  Ellis,  circulation  manager — 
named  production  manager  of  the  Ed¬ 
mond  (C)kla.)  Evening  Sun. 
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Dan  Dwelle,  business  manager  of  the 
Athens  (Tex.)  Review — named  co¬ 
publisher  of  the  daily  and  also  the 
Weekly  Review. 

9k  5k  9k 

Vicki  Waddy,  formerly  of  the  New 
Braunfels  (Tex.)  Herald  and  Danny  Gar¬ 
cia,  recent  Trinity  University 
graduate — named  to  the  staff  of  San  An¬ 
tonio  Light. 

9k  =k  9»t 

John  P.  Powers,  Syracuse  University 
graduate — named  general  reporter  and 
feature  writer  for  the  Bastrop  County 
(Tex.)  Times,  Smithville. 

9k  5k  9k 

W.  L.  Powell,  sports  writer  for  nearly 
50  years  for  the  Amarillo  (Tex.)  Glohe- 
News — retired  but  will  continue  his  col¬ 
umns,  “Putting  Around”  and  “Short 
Putts.” 

9k  9k  ♦ 

Marcelo  Silva,  formerly  of  the  Edin¬ 
burg  (Tex.)  Daily  Review,  reportorial 
staff — named  editor-general  manager  of 
the  Rio  Grande  (Tex.)  Herald  to  succeed 
Antonio  Solis,  resigned  to  resume  stud¬ 
ies  at  Pan  American  University,  Edin¬ 
burg. 
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Richard  F.  Barry  III  will  head  a 
group  of  daily  newspapers  published 
in  four  states  by  Landmark  Communi¬ 
cations,  Inc.,  Norfolk,  Va.,  effective 
January  1 .  Appointment  of  Barry,  now 
president  of  the  Virginian-Pilot  and 
the  Ledger  Star,  as  president  of 
Landmark  Newspapers  was  an¬ 
nounced  by  Frank  Batten,  chairman  of 
the  board.  Barry  will  be  succeeded  as 
president  of  the  Norfolk  newspapers 
by  Robert  D.  Benson,  now  president  of 
the  Roanoke  Times  and  World-News. 
Barton  W.  Morris,  publisher  of  the 
Roanoke  newspapers,  assumes  addi¬ 
tional  duties  as  president  in  Roanoke. 
Perry  Morgan,  who  will  be  executive 
vicepresident  and  executive  editor  of 
Landmark  Newspapers,  continues  as 
publisher  of  the  Virginian-Pilot  and 
Ledger-Star. 

Landmark  Newspapers  will  also  in¬ 
clude  dailies  in  Greensboro,  N.C., 
Elizabethtown,  Ky.,  and  El  Cajon, 
California. 


t/te  other  major  market 
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100  years  old 
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It  all  began  when  Stilson  Hutchins,  a 
young  newspaperman  from  New  Hamp¬ 
shire  by  way  of  Iowa  and  Missouri,  came 
to  a  Washington  of  130,000  people  to 
found  what  he  termed  “a  Democratic 
daily.”  That  first  issue,  printed  on  flat 
forms  first  on  one  side  and  then  the 
other,  went  to  about  6000  readers. 
Reporters  wrote  in  longhand  and  type 
was  handset. 

In  March  of  1879,  Hutchins  acquired  a 
Hoe  “printing  machine,”  one  capable  of 
printing  on  both  sides  of  the  paper.  Later 
the  same  year  he  obtained  a  cylindrical 
press  that  could  print  10,000  papers  per 
hour. 

The  Post  began  with  an  employe  force 
of  40  men  and  boys,  paid  from  $5  to  $40  a 
week,  the  paper  having  a  weekly  payroll 
of  about  $1,000.  Printers  received  $3  a 
day.  For  his  first  managing  editor, 
Hutchins  hired  Col.  John  A.  Cockerill 
from  the  Cincinnati  Enquirer  and,  as  city 
editor,  lawyer  Frederick  Aiken,  who 
had  been  a  junior  counsel  for  Mary  Sur¬ 
ratt  in  the  conspiracy  trial  in  connection 
with  the  assassination  of  Abraham  Lin¬ 
coln.  The  poet,  Eugene  Field,  was  an 
early  writer  for  the  Post  and  later 
fathered  the  idea  of  a  column  as  a  device 
for  comment. 

The  engraving  process  had  not  yet 
begun  to  utilize  the  halftone  and  Hutch¬ 
ins’  newspaper  had  to  rely  on  drawings 
for  illustrations.  The  first  of  these  was  of 
the  unfinished  Washington  Monument. 
On  May  I,  1879,  the  first  political  car¬ 
toon  appeared. 

On  May  2,  1880  Hutchins  introduced 


the  Sunday  Post,  thus  providing  Wash¬ 
ington  with  its  first  7-day  newspaper. 
Scandal,  both  personal  and  political, 
were  news  staples  and  Hutchins  sought 
to  attract  readers  by  publishing  fiction 
from  such  writers  as  Bret  Harte  and 
Robert  Louis  Stevenson.  Hutchins  even 
tried  circulation  gimmicks,  such  as  pay¬ 
ing  a  $30  prize  to  a  reader  who  was  able 
to  make  2,431  words  out  of  the  letters  in 
the  name  of  Frances  Folsom  Cleveland, 
wife  of  President  Grover  Cleveland. 
Great  screens  on  which  election  night 
returns  were  flashed  by  stereopticon 
slides  were  also  a  device  to  spread  good 
will  for  The  Post. 

The  idea  of  getting  reader  attention 
with  large  headlines  was  still  something 
for  the  future,  however.  The  headline  on 
the  story  of  the  shooting  of  President 
James  A.  Garfield  was  only  one-column 
wide.  Publisher  Hutchins  was  fascinated 
with  the  Mergenthaler  linotype  de¬ 
velopment  and  even  sponsored  a  dem¬ 
onstration  attended  by  President  Ches¬ 
ter  Arthur.  On  the  Post’s  first  anniver¬ 
sary,  its  circulation  had  increased  from 
6,000  to  11,875. 

Hutchins’  ownership  was  the  first  of 
four  families.  In  January  of  1789,  Hutch¬ 
ins  sold  the  Post  to  a  partnership  of 
Ohioans:  Frank  Hatton,  a  Republican 
newspaperman  and  former  Postmaster 
General,  and  Beriah  Wilkins,  a  Demo¬ 
cratic  banker  and  Congressman.  Hatton 
lived  but  five  years  after  becoming  a 
partner-owner,  but  during  the  regime  of 
the  second  owners,  the  Post  for  the  first 
time  sent  a  reporter  to  both  political  con¬ 
ventions  and  experimented  with  its  first 
foreign  correspondent,  editorial  writer 
Richard  C.  Weightman,  who  was  sent  to 
Cuba. 

It  was  during  this  era  that  Wilkins  or¬ 


ganized  the  Washington  Board  of  Trade 
and  the  first  advertisement  for  an  au¬ 
tomobile  appeared — in  May  of  1897.  In 
1894  The  Post  already  was  opposing 
enactment  of  an  income  tax  and  a  Sep¬ 
tember  5,  1894  editorial  went  so  far  as  to 
predict  the  day  would  come  when  pas¬ 
sengers  and  express  freight  would  move 
by  air,  leaving  only  heavy  freight  to 
ground  transportation.  The  first  halftone 
picture  to  appear  in  the  Post  was  pub¬ 
lished  on  January  10,  1891. 

John  R.  McLean,  who  already  owned 
the  Cincinnati  Enquirer,  bought  the  Post 
in  1905  and  immediately  shifted  his  pol¬ 
icy  more  toward  the  sensational.  At  the 
same  time,  leg  pictures  turning  up  in 
fashion  illustrations  worried  him  and  he 
cautioned  his  editors  about  good  taste. 
The  first  picture  of  a  black  ever  printed 
by  the  Post  was  that  of  William  Houston, 
a  lawyer  named  to  the  School  Board  in 
1912. 

Edward  Beale  (Ned)  McLean  inher¬ 
ited  the  Post  in  1916,  when  John  McLean 
died  with  eight  physicians  at  his  bedside. 
Ned  was  a  playboy  and  his  wife,  Evelyn 
Walsh  McLean,  was  a  wealthy  socialite 
who  owned  the  Hope  diamond.  Ned  had 
little  interest  in  the  newspaper,  prefer¬ 
ring  to  travel  and  hobnob  with  the  rich 
and  famous.  It  was  under  his  aegis,  how¬ 
ever,  that  the  Post  became  the  first 
American  newspaper  to  have  a  Sunday 
comic  section  as  large  as  six  pages. 

It  was  also  during  Ned  McLean’s 
period  as  publisher  that  his  drama  editor, 
John  Jay  Daly,  set  out  to  get  a  raise. 
When  he  was  refused,  he  asked  permis¬ 
sion  to  hire  an  assistant  to  help  reduce 
his  workload.  When  this  was  granted, 
Daly  invented  Neil  Sheridan  as  an  assis¬ 
tant  and  added  Sheridan’s  $35  a  week  to 
his  own  salary. 

After  the  death  of  his  friend.  President 


management  consultants 
specializing  in  executive  recruitment 

With  more  than  twelve  years  experience  in  the 
newspaper  industry,  C3arl  Youngs  and  Mike  Walker 
have  assisted  companies  of  all  sizes  in 
recruiting  management  personnel. 

For  a  confidential  discussion  of  your 
hiring  needs,  call:  312-693-7021. 
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Harding,  Ned  McLean  was  caught  in  a 
lie  trying  to  cover  up  for  former  Interior 
Secretary  Albert  Fall  during  the  Teapot 
Dome  investigation.  This  came  at  a  time 
when  the  Post  was  sliding  downhill,  both 
in  prestige  and  financially. 

On  June  1 ,  1933,  the  Post  was  sold  at  a 
bankruptcy  auction  for  $825,000.  The 
purchaser  was  Eugene  Meyer,  a  million¬ 
aire  Republican  financier  and  former 
government  official.  In  the  next  two  dec¬ 
ades  he  was  to  spend  $20  million  of  his 
own  money  setting  the  Post  back  on  a 
progressive  course. 

Meyer  turned  over  control  of  the  Post 
in  1946  to  his  son-in-law,  Philip  L. 
Graham,  who  served  as  publisher  until 
he  took  his  own  life  in  1%3.  Control  then 
passed  to  his  wife,  Katharine  Graham, 
the  current  head  of  the  Post.  At  present, 
her  son,  Donald  E.  Graham,  serving  in 
the  capacity  of  general  manager,  is  being 
groomed  to  be  the  next  publisher. 

The  Post  was  in  its  fifty-sixth  year  of 
existence  and  under  the  direction  of 
Eugene  Meyer  before  it  won  its  first 
major  journalism  award,  a  Pulitzer  Prize 
(Continued  on  page  25} 
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for  editorial  writing  by  editor  Felix  Mor- 
ley.  Since  then,  editorial  staff  members 
have  \von  more  than  899  local  and  na¬ 
tional  awards  for  excellence  in  reporting, 
writing  and  photography.  Since  Morley, 
these  include  13  other  Pulitzers,  the  most 
well  known  being  the  prize  for  public 
service  in  covering  Watergate. 

One  of  John  Philip  Sousa’s  most  fam¬ 
ous  marches,  “The  Washington  Post 
March,”  was  written  by  the  composer  of 
martial  music  at  the  request  of  Post  co¬ 
owner  Frank  Hatton  in  1889;  Hatton  told 
Sousa  he  thought  a  new  march  would  be 
appropriate  for  presentation  of  awards  to 
winners  in  a  Post  essay  contest. 

The  Post  also  likes  to  recall  that  car¬ 
toonist  Clifford  K.  Berryman  coined  the 
phrase  “Remember  the  Maine”  in  a  cap¬ 
tion  for  a  cartoon,  and  that  Berryman, 
who  in  1907  moved  to  the  Washington 
Star,  also  devised  a  small  teddy  bear  as 
an  added  element  in  cartoons  about 
Theodore  Roosevelt,  leading  to  its  be¬ 
coming  a  toy  for  small  children.  Herbert 
L.  Block  (Herblock),  the  Post’s  current 
cartoonist,  coined  the  word  “Mc- 
Carthyism.” 

Today,  as  the  Post  puts  200,000  words 
a  day  into  type  by  modern  technology,  it 
is  widely  credited  with  challenging  the 
New  York  Times  in  being  the  country’s 
most  prestigious  newspaper,  a  reputation 
that  burst  forth  with  its  coverage  of 
Watergate. 

Court  lets  reporter 
photocopy  records 

A  Florida  Court  of  Appeal  has  given 
one  newsman  the  right  to  photocopy 
records  of  a  volunteer  fire  department. 

The  suit  was  brought  by  the  Cocoa 
(Fla.)  Today  after  its  reporter,  Robert 
Schwartzman,  was  allowed  access  to  the 
Merritt  Island  Volunteer  Fire  Depart¬ 
ment  records  but  was  barred  from 
photocopying  them.  The  court,  while 
limiting  its  decision  to  this  case,  said  the 
fire  department’s  records  are  public  be¬ 
cause  it  is  “acting  on  behalf  of  a  public 
agency.” 

The  fire  department  contended  that  it 
was  exempt  from  the  state’s  public  rec¬ 
ords  law. 

Tv  man  in  contempt 
protecting  his  notes 

Charles  Dimond,  a  former  Miami 
(WCKT)  television  newsman  who  lives 
in  Los  Angeles,  has  been  held  in  con¬ 
tempt  of  court  for  refusing  to  turn  over 
his  notes  in  an  antitrust  case. 

U.S.  District  Judge  Sidney  Aronovitz 
in  Miami  set  aside  a  jail  sentence  to  allow 
Dimond  to  take  his  case  to  higher  courts, 
claiming  his  notes  are  privileged  under 
First  Amendment  decisions. 

Dimond  testified  in  the  trial  of  several 
portable  toilet  companies  for  price¬ 
fixing.  Judge  Aronovitz  threw  out  Di- 
mond’s  testimony  and  ordered  a  mistrial. 
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Does  New  Britain  need 
another  garage? 

Like  CQStrr  needed  another  Indian. 

SHORTEST  EDITORIAL~A  corre¬ 
spondent  for  Editor  &  Publisher  in 
Connecticut  spotted  this  recent  edito¬ 
rial  in  the  New  Britain  (Conn.)  Herald 
and  submitted  it  with  a  note:  "This  is 
on  entry  for  shortest-editoriol-of-the- 
yeor?" 

Journalism  training 
center  founded 

A  National  Journalism  Center  to  train 
students  the  fundamentals  of  media  work 
within  a  context  of  traditional  value  has 
been  started  by  the  ACU  Education  and 
Research  Institute. 

The  Center,  headquartered  in  Wash¬ 
ington,  provides  working  internships  to 
give  college  students  practical  experi¬ 
ence  in  journalism  through  daily  research 
assignments,  work  with  established 
journalists,  and  weekly  seminars  on  cur¬ 
rent  issues  and  problems  of  journalism. 


Brown  Bros,  buy 
two  weeklies 

The  Montclarion,  a  weekly  newspaper 
with  approximately  20,0(X)  circulation  in 
Montclair  district  of  Oakland,  Calif.,  has 
been  purchased  by  two  brothers,  W.  A. 
(Chip)  Brown  and  William  (Bill)  Brown. 
They  are  members  of  the  Brown  news¬ 
paper  family,  publishers  of  the  Indepen¬ 
dent  in  Richmond,  SerAe/ev  Gazette  and 
a  number  of  Contra  Costa  and  Alameda 
County  weeklies. 

The  Browns  have  also  purchased  the 
Press,  a  5,000-circulation  weekly,  serv¬ 
ing  the  Elmwood  and  Claremont  areas  of 
Berkeley. 

The  corporation  formed  by  the  Brown 
Brothers  is  totally  separate  from  the 
Brown  newspapers. 

Hawaiian-made  beer 
tested  on  mainiand 

Jos.  Schlitz  Brewing  Company  re¬ 
ported  it  is  testing  mainland  brewed 
Primo  beer  in  six  markets:  Omaha,  Ne¬ 
braska;  Cedar  Rapids,  Iowa;  Raleigh  and 
Charlotte,  North  Carolina;  Shreveport, 
Louisiana,  and  Little  Rock,  Arkansas. 
Until  recently  Primo  was  produced  only 
in  the  Schlitz  Honolulu  brewery  and  sold 
exclusively  in  Hawaii.  The  product  is 
being  brewed  in  the  Schlitz  plant  at 
Memphis,  Tennessee. 
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Take  off  on  Delta  Air  Lines 
We’re  ready  with  nonstops 
to  Atlanta  from  51  U.S. 
cities  including  New  York, 

Chicago,  Cincinnati, 

Detroit,  Dallas/Ft.Worth, 

Houston,  Denver,  Kansas 
City,  Las  Vegas,  Los 
Angeles.  Plus  Memphis, 

Miami,  Ft.Lauderdale,  New 
Orleans,  Orlando/Walt 
Disney  World,  Philadelphia,' 

San  Francisco,  Tampa/ 

St.  Pete,  and  Washington. 

Delta  also  has  thru-flights 
and  connecting  service  to 

Atlanta  from  other  cities  in  the  Northeast,  Midwest, 

South  and  Far  West. 

What’s  more,  you  enjoy  extra  comfort  when  you  fly  Delta’s 
Wide-Ride  L-1011  TViStars  or  Delta’s  super  727s  with  the  new 
Wide-Ride  cabins. 

If  you  want  to  save  money.  Delta  has  thrifty  Night  Coach 
flights  to  Atlanta  from  many  cities.  Just  call  a  Delta  Convention 

Sales  Counselor  soon  and  make  your  reservations  early. 

Or  see  your  friendlyTVavel  Agent. 


Delta  is  ready 
wiienyouare' 
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Editorial  workshop  By  Roy  H.  Copperud 

Jumping  Around— No.  425 


Reporters  seem  increasingly  to  be 
using  a  device  that  can  only  annoy  read¬ 
ers.  I  refer  to  the  practice  of  starting  a 
story  with  a  lead  that  is  suitable  enough, 
but  then  abandoning  the  subject  they 
began  with  for  several  paragraphs  of  col¬ 
lateral  information. 

1  have  before  me  a  follow-up  story  on 
the  collapse  of  the  Toccoa  Falls  Dam  in 
Georgia  last  month.  The  lead,  on  which 
the  head  was  based,  said  investigators 
had  uncovered  what  they  believed  might 
be  a  major  clue  to  the  collapse,  namely, 
long-forgotten,  tum-of-the-century  tim¬ 
bers  that  apparently  formed  part  of  the 
dam  foundation. 

This  caught  my  eye  and  aroused  my 
interest.  But  the  second  paragraph  did 
not  enlarge  on  the  timbers.  Instead  it 
dealt  with  urging  by  state  officials  that 
federal  experts  conduct  an  inquiry  into 
the  collapse,  and  also  reviewed  the  death 
toll — old  news. 

^  »!c  »|c 

The  third  paragraph  further  pursued 
the  prospects  of  a  federal  inquiry.  The 
fourth  paragraph  dealt  with  proposals  for 
state  legislation  to  create  a  dam  inspec¬ 
tion  program.  Then  came  a  jump  from 


page  one  to  page  20. 

The  fifth  paragraph  dealt  with  the  in¬ 
adequacy  of  state  dam  inspection  rec¬ 
ords.  The  sixth  paragraph  dealt  with 
emergency  checks  of  dam  conditions  in 
the  neighboring  states  of  North  and 
South  Carolina.  The  seventh  paragraph 
went  back  to  the  inadequacy  of  local 
records.  The  eighth  paragraph  contained 
historical  data.  The  ninth  paragraph  dealt 
with  the  method  by  which  the  dam  had 
been  constructed. 

9|C  ♦  ♦ 

Finally,  in  the  tenth  paragraph,  1  came 
upon  what  I  was  looking  for — 
elaboration  on  the  timbers.  This  was  63 
lines  down  and  20  pages  away  from  the 
lead  that  had  aroused  my  curiosity. 

There  is  no  excuse  for  jumping  around 
like  this,  especially  when  one  considers 
that  hard-news  stories  are — or  should 
be — put  together  with  a  view  to  giving 
the  reader  the  information  he  wants  as 
quickly  and  conveniently  as  possible. 
Starting  a  story  with  one  angle  and  then 
leaving  it  for  others  is  a  species  of  decep¬ 
tion,  or  at  least  ineptitude.  None  of  the 
intervening  material  interested  me  much, 
and  1  daresay  this  would  have  been  the 


reaction  of  the  typical  reader.  All  of  it 
could  have  waited  until  the  explanation 
about  the  timbers  was  completed. 

If  it  had  not  been  for  my  pathological 
interest  in  such  matters,  and  a  morbid 
curiosity  to  see  just  how  far  the  writer 
would  go  before  developing  the  angle 
used  for  the  lead,  1  would  have  aban¬ 
doned  the  story  at  the  point  where  it 
jumped — once  again,  probably  the  reac¬ 
tion  of  the  typical  reader,  who  is  known 
to  abandon  most  stories  at  the  jump  even 
when  they  are  well  organized. 

^ 

Playing  hopscotch  with  stories  is  no¬ 
thing  new.  One  version  of  it  calls  for 
devoting  a  paragraph  or  so  to  each  im¬ 
portant  angle  of  a  story,  then  going  back 
and  elaborating  on  each  angle  in  turn, 
creating  a  mishmash  that  utterly  con¬ 
founds  the  reader.  The  readable  way  is  to 
take  one  angle  at  a  time  and  finish  with  it. 
Perhaps  more  consideration  should  be 
given  to  the  chronological  treatment,  fol¬ 
lowing  upon  a  summary  lead. 

I  seldom  read  very  far  into  a  national 
or  international  story  unless  it  is  of  grip¬ 
ping  interest.  1  know  that  a  news  maga¬ 
zine  will  put  a  week’s  worth  of  develop¬ 
ments  into  clear  perspective,  in  a  frac¬ 
tion  of  the  wordage  day-to-day  news 
stories  must  employ.  There  must  be 
some  middle  ground  that  will  make  run¬ 
ning  accounts  of  great  events  in  news¬ 
papers  more  palatable. 


TO  ALL  OUR  FRIENDS: 

Editor  &  Publisher's 
Advertising  Department 
wishes  you  the  best  of 
holiday  seasons  and  a  very 
happy  and  successful  new  year. 

Tom  Bloodgood  Paul  Hennessy  Laura  Putnam 

Abby  D’Aloise  Louise  McAndrew  Doug  Stephenson 

Dick  Flynn  Carol  Moriarity  Mary  Ann  Stringile 

Sarah  French  Don  Parvin  Megan  Taylor 

Marty  Mylott 
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By  Lenora  Williamson 


Tug  McGraw  starts  new  firm 


Tug  McGraw,  Phillies  pitcher,  has 
launched  a  new  firm.  Tug’s  Locker,  to 
provide  sports  columns  and  promotions 
for  sports,  business  and  industrial  inter¬ 
ests  as  an  exclusive  service  to  smaller 
and  mid-sized  newspapers. 

A  new  column  will  give  McGraw’s 
comments  on  sports  with  the  type  of 
humor  which  is  one  of  the  lefthander’s 
trademarks.  He  will  provide  reports  from 
spring  training,  the  All-Star  Game, 
playoffs.  World  Series,  and  other  sports 
events. 

McGraw  has  teamed  with  former  New 
Jersey  newspaper  and  television  execu¬ 
tive  Bill  Pettit  to  develop  Tug’s  Locker. 
The  address  is  Box  One,  Willingboro, 
New  Jersey  (609-871-0001). 

^  ^  ^ 

The  World  Almanac,  first  issued  in 
1868  by  Joseph  Pulitzer’s  New  York 
World  with  120  pages  of  information,  is 
going  strong  in  its  1978,  110th  anniver¬ 
sary  edition  with  nearly  1,000  pages  of 
facts  and  articles.  The  Almanac,  listed 
by  Guinness  Book  of  Records,  as  the 
largest  selling  single-volume  book  after 
the  Bible,  is  published  by  Newspaper 
Enterprise  Association. 

A  photo  copy  of  the  1868  World  Al¬ 
manac,  distributed  in  press  kits  to  media 
folk  with  compliments  of  publisher  Jane 
Toonkel,  offers  a  varied  collection  of  in¬ 
formation  including  the  fact  that  Presi¬ 
dent  Andrew  Johnson  drew  a  yearly  sal¬ 
ary  of  $25,000,  with  cabinet  salaries 
being  $8,000  and  the  chief  justice  of  the 
Supreme  Court  getting  $6,500.  The  first 
almanac  was  published  as  a  handbook 
for  journalists. 

Editor  of  the  1978  Almanac  is  George 
E.  Delury,  also  executive  editor  of  the 
publications  division  of  Newspaper  En¬ 


terprise  Association.  He  was  an  editor 
for  Encyclopaedia  Britannica  and  editor 
in  chief  of  Deadline  Data  on  World  Af¬ 
fairs,  a  weekly  news  service  for  univer¬ 
sities,  research  centers  and  libraries. 

NEA  publishes  the  World  Almanac  & 
Book  of  Facts  in  paperback  and 
hardcover.  The  special  1868  photocopy 
edition  is  available  through  the  World 
Almanac  at  $2.85. 

*  ♦  * 

Humor  House,  a  national  cartoon  syn¬ 
dicate  for  weekly  newspapers  has 
launched  its  first  feature,  “Laugh 
Break.’’  The  feature  made  its  bow  with 
an  introductory  release  of  36  cartoons. 
Distribution  will  be  quarterly  by  season 
in  one  and  two  column  size  repro  art. 

The  complete  set  may  be  ordered  or 
individual  ones  may  be  selected  with  var¬ 
ious  themes.  A  brochure  illustrating  the 
first  release  may  be  secured  from  Humor 
House,  P.O.  Box  7239,  Ann  Arbor, 
Michigan  48107. 

♦  *  * 

The  Neal  Peirce  Column,  the  only  na¬ 
tional  column  focused  on  cities  and 
states,  will  join  the  Washington  Post 
Writers  Group  at  the  start  of  1978.  The 
weekly  column  began  on  a  self- 
syndicated  basis  in  1975. 

William  B.  Dickinson  Jr.,  editorial  di¬ 
rector  of  the  Writers  Group,  says  the 
Peirce  column  has  repeatedly  broken 
fresh  ground  in  identifying  new  trends  in 
state  and  local  government  and  national 
policy  making. 

Peirce,  a  Princeton  graduate,  first 
served  as  a  Congressman’s  aide  and  then 
became  political  editor  of  Congressional 
Quarterly,  1960  to  1969.  In  the  late  60s, 
he  started  a  series  of  books  on  people. 


power  and  politics  in  each  of  the  states 
beginning  with  “The  Megastates  of 
America’’  published  in  1972.  The  8th 
volume,  “The  Mid-Atlantic  States,’’ 
came  out  this  year. 

The  column  beginning  with  the  New 
Year  will  be  available  to  subscribers  via 
the  Los  Angeles  Times/Washington  Post 
News  Service  wire  and  will  also  be  de¬ 
livered  on  DPI  DataNews  and  AP  Data- 
Features  as  well  as  by  mail.  It  will  con¬ 
tinue  camera-ready  illustrations  by  illus¬ 
trator  George  Rebh  with  extra  charge  to 
newspapers  using  the  art. 

*  *  ^ 

The  veteran  comic  strip  hero 
“Popeye”  will  star  in  a  new  Saturday 
morning  animated  children’s  series  next 
year  and  in  a  1978  prime-time  television 
Christmas  Special. 

King  Features  has  licensed  animation 
rights  for  “Popeye”  to  Hanna-Barbera 
Productions,  which  will  produce  at  least 
16  half-hour  programs  for  CBS  as  well  as 
the  Christmas  feature. 

J.  F.  D’Angelo,  president  of  King,  and 
Lee  Polk,  vicepresident  of  King  Features 
Television  Productions,  Inc.,  announced 
the  series  will  begin  in  September,  1978 
and  telecast  over  a  two-year  period. 
Starring  with  “Popeye”  will  be  classic 
members  of  the  cast  also — Olive  Oyl  and 
Wimpy — in  new  situations. 

Popeye  first  appeared  in  Elzie  Segar’s 
comic  strip,  “Thimble  Theatre”,  in  1929. 
Popeye  became  a  hero  almost  before  the 
cartoonist  had  opportunity  to  perfect  him 
as  a  character. 

King’s  merchandising  department 
licenses  more  than  1,000  products  bear¬ 
ing  his  likeness,  and  the  strip  goes  to 
more  than  250  newspapers  around  the 
world  in  12  different  languages. 

♦  ♦  ♦ 

Beginning  January  9,  all  text  features 
from  the  Chicago  Tribune-New  York 
News  Syndicate,  Inc.,  will  be  available 
for  electronic  delivery  via  the  high-speed 
circuits  of  both  AP  and  UPl. 


NORBERT  by  George  Fett 
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SALE — James  W.  R.  White,  left,  and  Charles  H.  Morris  complete  the  sale  of 
the  Southern  Standard,  McMinnville,  Tenn.,  thrice  weekly,  and  Smithville 
(Tenn.)  Review,  a  weekly,  to  the  Morris  Newspaper  Corp.  of  Savannah,  Ga. 
White  will  remain  as  publisher  of  the  newspapers  as  well  as  majority  stockholder 
of  WBMC  am-fm.  Morris  group,  which  owns  the  Murfreesboro  (Tenn.)  Daily  News 
Journal,  owns  26  publications  in  7  states. 


S.C.  judge  lifts 
police  news  ‘gag’ 

A  South  Carolina  county  court  judge 
lifted  December  8  his  order  barring  a 
weekly  newspaper  editor  from  talking 
with  the  city's  chief  of  police. 

In  the  unprecedented  action  in  South 
Carolina,  a  court  order  by  Judge  O.  A. 
“Rock”  Rankin  December  1  restrained 
Mike  Little,  editor  of  the  North  Myrtle 
Beach  Times  from  contacting  Chief  Mer¬ 
lin  Bellamy  in  person  or  by  telephone. 

Heads  of  the  South  Carolina  Press  As¬ 
sociation.  the  South  Carolina  Associated 
Press  News  Council  and  the  two  state 
chapters  of  Sigma  Delta  Chi  attacked  the 
order  as  “outrageous”  in  that  it  prohib¬ 
ited  a  citizen  from  talking  with  a  public 
official. 

Little  had  attempted  to  get  a  statement 
from  the  chief  about  a  report  of  an  inves¬ 
tigation  of  the  police  department.  The 
chief  pointedly  ignored  Little  when 
asked  for  a  comment  in  the  chief  s  office. 

The  controversy  stemmed  from  a 
series  of  articles  by  Little  charging  that 
there  was  a  high  turnover  rate  in  the 
police  department. 

The  attorney  for  the  newspaper  argued 
that  the  order  was  patently  un¬ 
constitutional,  citing  among  other  cases 
the  recent  Nebraska  case  decision  by  the 
United  States  Supreme  Court. 

Reid  Montgomery,  secretary-manager 
of  the  state  press  association,  said  that  a 
threat  to  the  free  press  had  been  averted, 
and  the  right  of  reporters  to  press  hard 
for  information  important  to  the  public 
had  been  protected. 

After  the  hearing  in  Conway,  S.C.,  the 
judge  invited  the  litigants  to  have  coffee 
with  him  in  his  office. 


N.J.  daily  turns 
tapes  over  to  court 

The  (Hackensack,  N.J.)  Record  aban¬ 
doned  its  fight  to  keep  possession  of  its 
tape  recordings  of  an  interview  with  a 
suspected  murderer  and  complied  with 
an  order  to  turn  over  the  tapes  to  the 
court. 

On  October  20,  a  Record  reporter 
tape-recorded  a  two  hour  and  40  minute 
conversation  at  the  Bergen  County  Jail 
with  Harry  De  La  Roche,  Jr.,  accused  of 
murdering  his  parents  and  two  younger 
brothers. 

The  Record  ran  a  front  page  article  on 
October  23  quoting  De  La  Roche  as  say¬ 
ing  for  the  first  time  that  his  15  year  old 
brother  had  committed  three  of  the  mur¬ 
ders  and  that  he  had  killed  his  brother 
after  finding  the  bodies. 

When  the  Bergen  County  Prosecutor 
subpoenaed  the  tapes,  the  Record  re¬ 
fused  to  comply,  arguing  that  the  tapes 
were  protected  from  forced  disclosure  by 
the  First  Amendment  and  by  a  new 
amendment  to  the  state's  reporter  shield 
law. 

Superior  Court  Judge  James  Madden 
rejected  both  arguments,  citing  the  1972 
U.S.  Supreme  Court  ruling  that  held 
newsmen  were  not  exempt  under  the 
First  Amendment  from  testifying  before 
grand  juries  or  at  criminal  trials.  Judge 
Madden  said  the  shield  law's  basic  pur¬ 
pose  was  to  protect  sources  and  since  the 
source  was  identified  in  the  article,  the 
paper  had  waived  its  privilege  for  protec¬ 
tion. 

The  Record  had  originally  planned  to 
appeal  the  ruling,  but  decided  against  it 
to  prevent  any  delay  in  the  start  of  the 
trial. 


Ad  agency  hires 
weatherman 

Jurney  Advertising  of  Salt  Lake  City 
has  retained  Mark  Eubank,  a  long  range 
weather  forecaster  as  a  weather  consul¬ 
tant. 

The  agency  has  a  client  known  as  the 
Utah  Ski  Consolidation  Committee, 
which  is  composed  of  the  ski  resorts  in 
Utah  and  ski-related  businesses.  The 
agency’s  job  is  to  advertise  skiing  ac¬ 
tivities  in  areas  like  California. 

When  Eubank  forecasts  snow  dates, 
the  agency  will  schedule  ads.  Last  year, 
the  lack  of  snow  in  Utah  created  a  sham¬ 
bles  of  business.  Ads  ran  as  scheduled, 
but  it  didn't  snow  until  February,  so  the 
media  money  was  wasted. 


Special  teams 

(Continued  from  page  7) 


The  pool  operation  arranged  by 
Newsday  also  was  cooperative.  Sharing 
the  tab  and  the  boxes  of  documents  with 
Newsday  were  The  Washington  Star, 
Baltimore  Sun,  Dallas  Times-Herald, 
Knight  Ridder  Newspapers,  Scripps 
Howard  News  Service  and  Time  maga¬ 
zine. 

A  truck  hired  by  Newsday  brought  the 
load  to  the  National  Press  Building 
where  reporters — one,  two  or  three  from 
each  cooperating  news  organization — 
gathered  in  Knight-Ridder’s  11th  floor 
offices.  There,  three  desks  were  set 
up — a  JFK  assassination  desk,  an  Os¬ 
wald  desk  and  a  Ruby  desk.  Usually  15 
people  were  poring  over  the  folders, 
each  as  thick  as  an  encyclopedia. 
Whenever  any  reporter  discovered  a 
newsworthy  item,  the  Time  researcher 
would  duplicate  it  for  all  of  them  and 
keep  a  card  index  of  what  had  been 
copied. 

“The  material  wasn’t  indexed,”  said 
Jerry  O’Leary  of  the  Washington  Star, 
who  was  probably  the  only  reporter  on 
the  scene  who  had  covered  the  assassi¬ 
nation  probe  at  the  time  of  the  Warren 
Commission.  “The  only  guide  we  had 
was  that  they  were  roughly  chronological 
in  terms  of  the  investigation. 

“The  folder  marked  Oswald  No.  1  was 
the  day  of  the  assassination.  We  didn’t 
start  finding  flashbacks  to  Oswald  before 
the  assassination  until  Oswald  Part  5.” 

Sharing  with  the  Washington  Post 
were  Newsweek,  Chicago  Tribune,  Bos¬ 
ton  Globe,  Times  of  London  and  Ameri¬ 
can  Broadcasting  Co.  National  Broad¬ 
casting  Co.  paid  for  its  own  tmckload  of 
documents. 

The  FBI  said  from  the  time  it  started 
processing  the  Kennedy  assassination 
documents  under  the  FOl  Act  a  year  and 
a  half  ago  until  it  completed  the  job  in 
mid-November,  its  cost  was  $187,643. 


28 


EDITOR  &  PUBLISHER  for  December  17,  1977 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au-  i 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


TRADE  YOUR  ADVERTISING  SPACE  for 
a  Quality  Coin  Column.  Details,  sample 
Columns  FREE.  Coinversations,  P.O. 
Box  622E,  Franklin,  Mich.  48025. 


COMIC  STRIPS 

START  YOUR  New  Year  with  the  best  of 
the  weekly  comic  syndicates.  We  send 
seven  cartoon  features  for  as  little  as 
$2.70  per  week  (about  39C  apiece!).  Our 
subscribers  are  college  newspapers  and 
suburban  weeklies.  If  you  REALLY  want 
to  build  circulation  in  the  under  35  year 
old  market,  send  or  call  for  our  brochure 
with  rates  and  samples: 

Rip  Off  Comics  Syndicates 
P.  0.  Box  14158 
San  Francisco,  California 
(415)  863-5359 
Att:  Bob  Follett 


HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  do§  column.  Try  4 
weeks  free!  Carol  Benjamin,  29  Liv¬ 
ingston  Ave.,  Tappan,  N.Y.  10983. 


"CASH  NEWS" — Ways  to  make  and  save 
money.  Top  leadership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TYPESETTERS,  PRINTERS, 
PUBLISHERS 

Completely  automated  computerized 
phototypesetting  plant  is  interested  in 
merger,  partnership,  etc.  with  larger  com¬ 
pany  that  has  advertising  or  publishing 
clients.  The  best  in  new.  up  to  date  equip¬ 
ment  less  than  one  year  old.  Company 
currently  grossing  $175,(XX)/year  with  un¬ 
limited  potential,  capabilities  for  rapid 
turnaround  in  both  display  and  straight 
matter — ability  to  handle  work  through 
negatives.  Located  in  Denver,  a  rapidly 
growing  metro  area,  one  of  the  most  desir¬ 
able  living  areas  in  the  US.  Good  labor 
market.  Write  to  Box  3145,  Editor  & 
Publisher  or  call  (303)  761-1317  week 
days  only. 


REPRESENTATIVE/Distributor  sought  for 
philatelic  line  of  prestigious  catalogs, 
handbooks  and  complete  philatelic  mate¬ 
rial.  Library  representation  preferred. 
Pamela  Humel,  StanGib  Ltd.,  601  Franklin 
Ave.,  Garden  City,  NY  (516)  746-4666. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera  re¬ 
ady.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  ici940. 


_ POUTICS _ 

PLAN  NOW  for  the  full  Senate  debate 
and  vote  on  the  new  Panama  Canal 
treaties.  William  F.  Wright,  former  UPl 
foreign  correspondent  and  special  proj¬ 
ects  writer,  has  returned  to  his 
hometown  in  the  Canal  Zone  for  a 
searching  look  at  the  issues  behind  the 
treaties.  Build  your  spot  coverage  of  the 
debate  and  vote  (expected  in  late 
January  or  early  February)  around  the 
indepth  features  he  can  provide  with  art. 
Write,  cable  or  phone  your  needs  to  him. 
Box  1120,  Balboa,  Canal  Zone,  tel:  52- 
2163. 


SCIENCE  FICTION 


FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports, 
and  essays.  Peter  Menkin,  3724  Kerner 
Blvd.,  San  Rafael,  CA  94%1. 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park.  N.Y.  11374. 


20,0(X),CX)0  stamp  collectors  cannot  be 
wrong.  Are  you  on  our  mailing  list  tor 
FREE  StanGib  Philatelic  News  Releases 
for  over  50  countries?  Send  for  your 
sample  copy  today.  Pamela  Humel, 
StanGib  Ltd.,  601  Franklin  Ave.,  Garden 
City,  NY  11530. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


WE  CAN  HELP  you  start  your  own  news¬ 
paper  or  shopping  news  in  best  West  Coast 
area.  We  print  about  50  other  publisher 
friends'  daily,  weekly  and  other  deadline 
periodicals.  VVe  can  get  you  off  to  a  good 
start  anywhere  in  smog  free  northern 
California.  Box  3092,  Editor  &  Publisher. 


IF  YOU  CAN  HELP  us  build  sales  of  our 
free  distribution  subsidiajY  in  Ohio,  it  can 
lead  to  eventual  ownership  for  you.  (We'll 
put  that  in  writing.)  This  is  an  excellent 
chance  to  work  into  your  own  profitable 
business.  Send  resume,  salary  require¬ 
ments  to  Box  3205,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermount  Avenue 
N.S.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax 
Court, re  Worcester  Telegram. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  m  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

'  DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
,  6026. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  F.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


NOTICE 
TO  OUR 
ADVERTISERS: 

RATE  INCREASE 


Effective  January  7,  1978  our 
new  classified  rates  will  be  as  fol¬ 
lows: 


POSITIONS  WANTED 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line,  per  issue 
2-weeks  —  $1.75  per  line,  per  issue 
1-week  —  $1.90  per  line 

Box  Service  —  $1.50 


OTHER  CLASSIFICATIONS 

4  weeks  —  $2.10  per  line,  per  issue 
3  weeks  —  $2.30  per  line,  per  issue 
2  weeks  —  $2.50  per  line,  per  issue 
1  week  —  $2.60  per  line 

Box  Service  —  $1.50  per  issue 


DISPLAY  CLASSIFIED 

The  rate  for  display  classified  is 
$4.75  per  agate  line,  $66.00  per 
column  inch  minimun. 

CONTRACT  RATES  ARE  NOT 
AFFECTED  UNDER  THIS  IN¬ 
CREASE. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


UNOPPOSED  WEEKLY  (gross  doubled  in 
1977)  in  booming  market,  sports  and 
tourist  publications  with  unlimited,  na¬ 
tional  future.  Valuable  mailing  lists.  1977 
gross  about  $4(X),0(K).  29%  down,  10-year 
payout.  7%  interest.  Broker  inquiries  wel¬ 
come.  Box  3129,  Editor  &  Publisher. 


STRONG  WEEKLY  tabloid  in  ideal  growth 
area  (Northern  Zone  9).  Projected  1977 
gross  $180,0(X)  with  $70,(XX)  profit  target. 
Priced  at  $250,000  with  29%  down  and 
Seller  banking  balance  at  10%.  Broker: 
William  A.  Exline,  31  Carroll  Ct.,  San 
Rafael,  CA  94903. 


THE  PIEDMONT  North  Carolina,  good 
weekly — will  gross  $60,(XX).  Paid  circula¬ 
tion  perfect  for  man-wife  team. 

Price  1  times  gross.  20%  down — easy 
terms  on  balance.  Box  3110,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  December  17.  1977 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PERIODICAL  covering  rapidly  growing  par¬ 
ticipant  sport.  $55,000  gross  for  1977  with 
net  of  about  $15,500.  $20,000  down,  can 
be  operated  on  part-time  basis.  1977 
gross:  20%  above  1976.  Snyder  News¬ 
paper  Brokers,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 


WESTERN  DAILY.  $75,000  down.  Buyer 
should  be  financially  able  to  build  into 
daily  serving  15,000-home  field.  Qualified 
buyers,  please.  SNYDER  NEWSPAPER 
BROKERS,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 


ATLANTIC  CITY — only  legal  weekly  in 
casino  city  East.  Second  class  mailing 
permit.  Established  1940.  Superb  growth 
potential.  (609)  266-7436  between  1-5 
PM. 


NEWSPAPERS  WANTED 


$75,000  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  I  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 


PAID  EXCLUSIVE  and  profitable  offset 
weekly  in  the  $100,000  price  range  with 
own  composition  equipment,  preferably 
own  press.  By  veteran  California  news¬ 
paperman.  Will  pay  20-29%  down.  Prefer 
California,  West  or  Gulf  Coast  but  will  con¬ 
sider  good  buy  anywhere.  Broker  replies 
welcome.  Box  325/,  Editor  &  Publisher. 


I  WANT  TO  PURCHASE  California  or  Texas 
weekly  with  minimum  $20,000  annual 
profit  and  good  growth  potential.  Prefer 
within  75  miles  of  a  large  ciW  such  as  Los 
Angeles  or  Houston.  &x  3260,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


CITY  MAGAZINE  IN  SOUTHEAST 
Great  potential  in  area  showing  high 
growth  rates  in  business,  tourism,  year 
round  resort  living.  Consider  buy-in 
suggestions.  Box  32C)6,  Editor  &  Publisher. 


PUBUCATIONS  WANTED 


EX-PUBLISHERS  seek  directory,  trade 
journal,  newspaper  or  shopper  anywhere. 
Must  show  growth,  be  profitable  and  have 
good  market  franchise.  Minimum  gross 
$2(X),000.  All  replies  treated  confiden¬ 
tially.  Brokers  protected.  Box  3259,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


ELECTRO-SET  430  tape  punch  by  Fair- 
child.  Good  condition.  In  use. 

Neal  Cadieu,  (919)  997-3111. 


HENDRIX  5200  editing  proofing  terminal 
with  Decitek  reader  and  Facit  6-level 
punch.  $5,500.  Two  Electro/Set  430 
keyboards.  Six  level,  nonjustifying.  $1,0(X) 
each.  All  good  shape,  now  running.  Con¬ 
tact  Howard  Barrow  (919)  967-7045,  Box 
870,  Chapel  Hill,  NC  27514. 


CLASSIFIED  ADVERTISING  RATES 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


COMPLETE  Business  System  for  news¬ 
papers  from  10,000-50,000  circulation. 
Accounts  receivable  including  billing,  ac¬ 
counts  payable,  circulation  mailing,  circu¬ 
lation  carrier,  payroll,  general  ledger  and 
reporter  story  count.  The  hardware  AND 
software  starting  at  $28.0(X).  Call  Paul 
Zindell,  Hudson  (NY)  Register-Star,  (518) 
828-1616. 


CAMERA  &  DARKROOM 


AGFA  DR-70  film  dryer.  Takes  up  to  20x24. 
$750.  Dries  negatives  in  30  seconds.  Call 
Skip  (203)  567-8789. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2778 

Box  279  Long  Beach,  Calif.  90801. 


PROFLEX  REPROPORTIONING  SYS¬ 
TEMS — 2  demonstration  models,  excellent 
condition.  Reproportion  18'x24",  enlarge¬ 
ments,  reductions,  50-2(X)%  in  one  di¬ 
mension,  italics,  backslants,  circles,  wavy 
lines,  arches  and  drop  shadows.  For  new 
and  demo  units,  call  collect.  Sales  De¬ 
partment,  Combined  Services,  1414 
Laurel  Ave.,  Minneapolis,  MN  55403. 
(612)  339-7770. 


MAILROOM 


SHERIDAN  48P  INSERTER  VERY  GOOD 
CONDITION.  Available  February,  1978. 
Box  3214,  Editor  &  Publisher. 


DIDDE-GLASSER  model  320  inserter. 
Good  condition.  3  station  comes  with 
compressor.  Price  negotiable.  Call  (607) 
277-4200. 


USED  STA-HI  251  STACKER 
IN  EXCELLENT  CONDITION.  CONTACT 
Box  3108,  Editor  &  Publisher. 


CUTLER-HAMMER  MARK  III  COUNTER¬ 
STACKER.  Available  immediately.  Box 
3148,  Editor  &  Publisher. 


SAXMEYER  TYING  MACHINE,  Serial 
#4830  Model  SRB.  Purchased  1973.  Price 
$1500.  Excellent  condition.  Contact  Loren 
Dyer,  The  Bulletin,  1526  NW  Hill  St., 
Bend,  OR  97701.  (503)  382-1811. 


SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  Box  3147,  Editor  &  Publisher. 


CL/VSS  1900  Series  Addressograph  with 
automatic  feed,  graphotype,  and  plenty  of 
file  cabinets  and  trays.  Includes  plate 
frames.  $1100.  Call  Skip  (203)  567-8789. 


SAXMAYER  tying  machine;  model  SR2B. 
Can  be  used  with  or  without  bundle  com- 
pacter.  3  years  old.  Works  like  new!  Con¬ 
tact  Danny  Wroblewski,  The  Alliance  Re¬ 
view,  Alliance,  OH.  Phone  (216) 821-12(X). 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  Tx.  75222.  (214)  357-0196. 


2  MAGNEKRAFT  650  labeling  machines 
with  multi-width  and  1  up  heads.  Cheshire 
545  with  1  up  head.  Halco  Mailing  Service, 
(609)  696-2500. 


SALES  OF  MONITOR  counter  stackers 
have  been  excellent.  Therefore,  we  have 
parts  and  complete  Cutler-Hammer  Model 
I  and  II  counter  stackers  from  trade-ins. 
Send  us  your  spare  parts  requirements 
and  save.  Hall  Systems,  Inc.,  24400 
Sperry  Drive,  Westlake,  Ohio  44145  (216) 
835-0700. 


NEW  3  station  STEPPER  newspaper  rolling 
machine  with  card  attachment  2  tying 
heads.  $2500  discount  from  factory  price. 
Must  see.  Retailer  News,  P.O.  Box  1613, 
Lubbock,  TX  79408.  Phone  (806)  763- 
9565. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2%1— $2300.  Keyboards-$1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C’s  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  %  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks, (904) 
252-1511. 


We  move  machinery! 
E&P  Classifieds 


POSITIONS  WANTID 


4  weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.66  per  line,  per  issue 
1-week  —  $1.75  per  line 


OTNR  ClASSinCATIONS 


A-weeks  —  $2.(X)  per  line,  per  issue 
3  weeks  —  $2.20  per  kne,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1  week  —  $2.45  per  line 


Add  $1.25  for  box  service  and  count  Add  $1.25  per  insertion  for  box  service 


as  an  addrtional  line  in  your  copy. 


and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 
Count  approximstety  39  c/iaracfers  and/or  spaces  per  line 
3  lines  minimum  (no  abbreuiadons) 


The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  chanfes  your  classi¬ 
fied  ad  to  display.  The  rate  for  dispiay-ciassified  is  $4.60  per  a^ate  kne— $64.40 
per  cokimn  inch  minimum  space. 


daeiMod  Cell  il  I 


;  AwileMe  On 


WBBKLY  CLOSING  TIME 

TweaAey,  4:00  Ml  New  YeHi  Thee 

■•I  MMiken,  aaiM  uch  tfay  as  Uwy  an  ncanad,  an  vaM  far  1  fear. 

Idit«r  A  PvblislMr 

575  Uxingtofi  Ave.,  N.Y..  N.Y.  10022(212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Weeks 


.Till  Forbidden 


nose  rnHatt  enct  classificatiN  ■  vhick  ari  is  to  a^ear 

Mail  to:  EMTN  S  nnusiKB  •  STS  LwIhImi  an.*  HeeTert.  AT.  laaiz 


EDITOR  &  PUBLISHER  for  December  17,  1977 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MARK  I,  Pacesetter,  8  by  11  P-16  Control¬ 
ler.  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  $8,000.  Call  Frank  Parchman  at 
(503)  838-3467,  or  write  Sun-Enterprises 
Newspapers,  P.O.  Box  26,  Monmouth,  OR 


FOR  SALE — 7  Beehive  model-3,  video  ter¬ 
minals  with  interfaces,  modem  controls 
and  related  equipment,  designed  for  CSI- 
Digital  PDP8-E  system.  Call  or  write  John 
Browning,  Columbia  Daily  Tribune,  P.O. 
Box  798,  Columbia,  MO  65201.  (314) 
449-3811. 


COMPUGRAPHIC  model  4962,  new  in 
crate.  List  $4,995,  first  $1,500  buys  it. 
Action  Advertising,  Fond  Du  Lac,  Wl  (414) 
922-8640. 


DIGITAL  PDP-8-1  Computer,  4  tape  decks, 
2  readers,  2  Burpe  punches,  1  ASR  tele¬ 
type,  4-K  memory,  fixed  head  disc.  News 
and  Classified  sort  and  merge  program  for 
4962  Compugraphics.  Disc  drive  model 
DF-32,  TCol  controller  for  tape  drive, 
tapes  TU-55.  Also  2—4962  Compugraph¬ 
ics  with  6  film  strips.  Will  sell  as  package  or 
separate.  Call  F.  M.  Aull'or  R.  B.  Burriss, 
Salisbury,  NC  Post,  (704)  636-4231. 


COMPUWRITER  I — good  condition — com¬ 
plete  with  13  fonts — 9  gears— 4  width 
plugs— $3,975.  Brooklyn  Graphic,  2054 
86th  Street,  Brooklyn,  NY  11214,  (212) 
996-2200. 


WANTED— 2  Phototronic  TxTs,  Magnetic 
Tape  input,  keyboards  and  connection  sys¬ 
tem,  excellent  condition.  (512)  454-4761, 
Ned  Martin. 


PLATEMAKING 


TWO  NAPP  Satellite  plate  processors  with 
stretch  units.  Spare  parts  kit  plus  others. 
Two  Master  flat  cold  light  printers.  Model 
2435  with  Integrators;  call  Arnold 
McDonald,  Production  Manager,  Pitts¬ 
burgh  Press.  (412)  263-1691. 


PRESSES 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY 

We  currently  offer  two  Community  presses 
for  sale.  A  3  unit  press  with  Community 
folder  is  available  immediately.  A  6  unit 
press  with  S/C  folder  is  available  mid- 
January.  These  presses  are  in  above  aver¬ 
age  mechanical  condition  and  represent 
sound  value  for  the  press  customer  want¬ 
ing  quick  delivery. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct. 
Atlanta,  GA  30329  (404)  321-3992 


FOR  SALE:  4  Hendrix  5700  VDT  terminals. 
Will  attach  to  any  Hendrix  6100,  6200, 
6400,  6500  front  end  system.  Purchased 
new  in  1974-75  for  $5,900,  now  $3,750 
each  or  $3,500  each  if  purchased  to¬ 
gether.  In  daily  news-advertising  usage 
presently.  Available  February  1,  1978. 
Phone  immediately  Marc  W.  Anthony,  pub¬ 
lisher,  Star-Herald,  Scottsbiuff,  NE.  (308) 
632-0760. 


Help  Wanted... 


2-COTTRELL  845  Roll  Stands,  2  high,  40" 
diameter,  complete  with  brakes.  Contact 
Dave  Lanford,  Niles  Daily  Star,  (616)  683- 
2100. 


GOSS  COMMUNITY  6  units  SC  folder  new 
1973.  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


GOSS  URBANITE  4  black  units  new  1970, 
Urbanite  folder  with  Vi  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 

GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  tor  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder,  Model&790 
Gregg  flying  imprinter  22%" 

Urbanite  Vi  folder 
Color  King,  5  units  folder  1%5 
Fincor  motor  and  control  40-M-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 

and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 

Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 

FOUR  UNIT  Community  press-grease  un¬ 
its,  one  with  side  lay,  Community  folder. 
Good  condition,  now  printing  10,000  circu¬ 
lation  daily.  Will  sell  two  or  three  units  if 
buyer  desires.  Can  be  seen  at  The  Union, 
Box  1025,  Grass  Valley,  CA  95945  or  call 
Jack  Moorhead,  publisher  (916)  273-9561. 


VYANTED  TO  BUY 


GOSS  SUBURBAN  4-6  UNITS  OR 
GOSS  URBANITE  3-5  UNITS. 
Box  3077,  Editor  &  Publisher. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  PHoto-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

WANTED  TO  BUY. 

MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 

GOSS  Headliner  22%"  cut-off  or  23  9/16" 
cut-off  with  or  without  stereotype  equip¬ 
ment.  Would  prefer  6  units  and  up;  would 
consider  4.  Gus  Izurieta,  Bell  Camp  Inc., 
P.O.  Box  97,  Elmwood  Park,  NJ  07407 
(201)  796-8442. _ 

NEED  GOOD  USED 
COUNT-A-VAYOR 
Box  3239,  Editor  &  Publisher. 


ACADEMIC 


THE  DEPARTMENT  OF  ENGLISH  at  the 
University  of  Cincinnati  has  an  opening  ef¬ 
fective  September  1, 1978  foran  assistant 
Professor  who  is  an  experienced  journalist 
(5  years  professional  experience  in  print 
media)  with  a  MA  and  previous  teaching 
experience.  Primary  responsibilities:  teach 
two  courses  in  journalism  and  supervise 
interns.  Write:  Professor  Nancy  Harvey, 
Dept,  of  English,  University  of  Cincinnati, 
Cincinnati,  OH  45221. 


REPORTER/EDITOR/TEACHER 
A  major  university  with  a  solid,  accredited 
news-editorial  sequence,  seeks  an  experi¬ 
enced  professional  with  a  strong  commit¬ 
ment  to  teaching  journalistic  fur>damen- 
tals.  Our  program  has  been  kept  small- 
only  150  majors — and  emphasizes  close 
contact  between  students  and  faculty. 
Preference  given  candidates  with 
minimum  five  years’  news  experience  and 
master's  degree.  Minimum  salary:  $16,500 
for  nine  months.  Rank  open.  Tenure  track. 
Start  August  21. 

Contact  Harold  Fuson  Jr.,  Search  Commit¬ 
tee,  Department  of  Journalism,  University 
of  Illinois,  Urbana  61801.  Phone  (217) 
333-1508.  For  full  consideration,  applica¬ 
tions  must  be  received  by  February  3. 
The  University  of  Illinois  is  an  Affirmative 
Action/Equal  Opportunity  Employer  and 
encourages  applications  from  minorities 
and  women. 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR’S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  alT  ready  for 
reproduction.  Ask  for  details.  Berkley- 
Small  Inc.,  P.O.  Box  6526,  Mobile,  Ala. 
36606. 


ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2. 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOURNALISM  faculty  member  to  serve  as 
editorial  advisor  to  student  newspaper 
starting  Fall  1978.  Oversee  newspaper’s 
editorial  operation,  teach  one  course  per 
semester.  Appointment  at  assistant  pro¬ 
fessor  level,  salary  Contingent  on  qualifica¬ 
tions.  PhD  preferred  with  at  least  three 
years  full-time  newspaper  work;  some 
teaching  helpful.  Send  letter  and  resume 
to  John  Kaufman,  (^mmunications  De¬ 
partment,  California  State  University,  Ful¬ 
lerton,  CA  92634.  Affirmative  Action, 
Equal  Opportunity,  Title  IX  Employer.  Clos¬ 
ing  date  February  15. 


TWO  FACULTY  OPENINGS  anticipated  for 
Fall  1978.  University  of  Iowa  School  of 
Journalism  invites  applications  for  two  po¬ 
sitions,  one  at  assistant  or  associate  pro¬ 
fessor  level,  the  other  at  assistant  profes¬ 
sor  level.  Top  priority — ability  to  teach 
news  reporting  and  editing.  Other  teaching 
qualifications  considered,  in  order  of  prior¬ 
ity:  magazine  and  freelance  writing,  visual 
aspects  of  media  with  emphasis  on  one  or 
more  of  the  following — video,  photo¬ 
graphy,  film.  Applicants  should  have  strong 
academic  background  in  the  humanities 
and/or  social  sciences,  and  professional 
experience.  Rank  and  salary  dependent  on 
individual’s  qualifications.  PhD  with  ap¬ 
propriate  media  experience  preferred;  MA 
with  exceptional  media  qualifications  wel¬ 
comed.  Both  positions  expect  involvement 
at  graduate  and  undergraduate  levels. 
Send  letter  and  resume  to  John  Erickson, 
Chairperson,  Faculty  Search  Committee, 
School  of  Journalism,  University  of  Iowa, 
Iowa  City,  Iowa,  52242.  Screening  of  ap¬ 
plicants  begins  January  15, 1978.  AnEqual 
Opportunity,  Affirmative  Action  Employer. 


THE  UNIVERSITY  OF  TULSA  Faculty  of 
COMMUNICATION  SEEKS  Assistant  or 
Associate  Professor  for  Mass  Media  News 
sequence,  teaching  primarily  writing  and 
editing  courses.  Other  teaching  assign¬ 
ments  dependent  on  individual’s  expertise 
and  department  needs.  PhD  or  national 
professional  reputation  required;  signific¬ 
ant  research  interests  and  experience  in 
print  and;or  broadcast  journalism  neces¬ 
sary.  Send  applications  to: 

Dr.  Thomas  W.  Bohn,  Chairman 
Faculty  of  Communication 
Tulsa,  OK  74104 

The  University  of  Tulsa  has  an  Equal  Op¬ 
portunity/Affirmative  Action  Program  for 
Students  and  Employees. 


ACADEMIC 


DEAN’S  POSITION  IS  OPEN  at  the  School 
of  Journalism,  University  of  Colorado  at 
Boulder. 

The  person  we  are  seeking  must  provide 
the  administrative  leadership  necessary 
for  the  school  to  train  its  teaching,  re¬ 
search  and  service  goals.  The  Dean  must; 
1— Supervise  the  day-to-day  administra¬ 
tion  of  the  school.  2— Promote  the  school’s 
relationship  with  the  university  adminis¬ 
tration  and  other  academic  units. 
3 — Promote  the  school’s  relations  with  ex¬ 
ternal  constituencies,  particularly  those  in 
the  mass  media.  4 — Encourage  scholarly 
and  research  activity  within  the  school. 
The  person  we  are  seeking  must  have  ap¬ 
propriate  teaching,  research,  administra¬ 
tive  and  educational  backgrounds  to  work 
effectively  with  faculty,  students  and 
other  groups  within  the  university.  The 
Dean  also  must  have  sufficient  mass 
media  experience  to  appreciate  the  needs 
of  the  journalistic  profession  and  to  serve 
as  the  effective  representative  ofthe 
school.  Therefore,  the  following  qualifica¬ 
tions  are  necessary; 

1 —  Academic  administrative  experience. 

2 —  Work  experience  in  the  massmedia. 

3 —  Demonstrated  competence  in  re¬ 
search.  4 — Full-time  university  teaching 
experience.  5— Earned  PhD  (or  equiva¬ 
lent). 

The  school  particularly  invites  applications 
from  women  and  minorities.  The  University 
of  Colorado  is  an  Affirmative  Action/Equal 
Opportunity  Employer.  Deadline  for  re¬ 
ceipt  of  applications  is  January  31,  1978. 
Appointment  will  be  effective  July  1, 1978. 
Please  send  resumes  and  letters  to  the 
Search  Committee  chairman: 

Malcolm  A.  Deans, 

Senior  Instructor, 

School  of  Journalism, 

University  of  Colorado, 

Boulder,  CO  80309. 


DIRECTOR  of  Communication  Program 
Specialty,  print  journalism.  Experience 
with  meoia  and  advocacy  of  public  issues. 
Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing 
and  budget.  Five  years  experience,  PhD 
required.  Apply:  Dr.  Larry  Smith,  Sanga¬ 
mon  State  University,  Shepherd  Road, 
Springfield,  IL  62708. 

LAW  OF  COMMUNICATIONS  PROFESSOR 
The  University  of  Southern  California 
School  of  Journalism  will  replace  a  faculty 
member  whose  specialty  is  law  of  com¬ 
munications.  We  seek  a  person  who  has 
taught  the  subject  and  has  published  in 
the  field.  An  earned  doctorate  is  preferred. 
Previous  professional  media  experience  is 
desirable.  Rank  and  salary  will  be  deter¬ 
mined  by  the  qualifications  of  the  success¬ 
ful  applicant.  Nominations  and  applica¬ 
tions  should  be  mailed  on  or  before  Feb¬ 
ruary  1,  1978; 

Director 

School  of  Journalism 
University  of  Southern  California 
University  Park 
Los  Angeles,  CA  90007 
The  position  will  open  September  1,  1978. 
use  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 

STANFORD  UNIVERSITY— Endowed  pro¬ 
fessorship  for  person  nationally  distin¬ 
guished  for  his/her  academic  achieve¬ 
ments  and  highly  regarded  among  practic¬ 
ing  journalists.  Qualifications;  PhD  pre¬ 
ferred  but  not  necessarily  in  journalism, 
sound  publication  record,  five  years  or 
more  experience  as  working  journalist  in 
print  or  broadcast  media,  and  demon¬ 
strated  superior  teaching  ability  with 
interest  in  undergraduate  as  well  as 
graduate  teaching.  Academic  year  ap¬ 
pointment  top  of  salary  range.  Stanford  is 
an  Affirmative  Action  Employer.  Address 
applications:  Chairman,  Search  Commit¬ 
tee,  Department  of  Communication,  Stan¬ 
ford  University,  Stanford,  CA  94305. 
Deadline:  March  1,  1978. 


EDITOR  &  PUBLISHER  for  December  17,  1977 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ARTIST 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


ASSISTANT  PROFESSOR  of  Photography 
with  teaching  capabilities  in  basic  and  ad¬ 
vanced  photojournalism,  plus  history  of 
photography  and  documentary  film, 
documentary  photography,  or  multimedia 
production.  Professional  experience  and 
PhD,  MFA  or  equivalent  degree.  Initial  ap¬ 
pointment  of  one  year  beginning  Sep¬ 
tember,  1978.  Send  resume  to  Dr.  James 
Brown,  School  of  Journalism  and  Mass 
Communication,  206  Church  St.,  S.E., 
University  of  Minnesota,  Minneapplis,  MN 
55455.  Resumes  must  be  received  by 
March  1,  1978.  Affirmative  Action/Equal 
Opportunity  Employer. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  starting  September,  1978.  PhD 
required.  Will  have  responsibility  for  de¬ 
veloping  undergraduate  and  graduate 
journalism  program.  Teach  courses  in 
news  gathering  and  writing,  public  affairs 
reporting,  journalism  history  and  theory. 
Ability  to  execute  scholarly  research  re¬ 
quired.  $14-15,000  per  academic  year. 
Send  resume  to  R.  A.  Kalian,  Chairperson, 
Dept,  of  Communication  Studies,  Univer¬ 
sity  of  Nevada,  Las  Vegas,  Nevada  89154. 
Application  deadline:  February  15,  1978. 
An  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


I  OWN  A  6.000  circulation  weekly  in  a  rural 
county  seat  in  Indiana.  I  need  someone  to 
become  Business  Manager  and  Publisher. 
I  want  someone  who  will  build  advertising, 
commercial  printing  and  circulation.  Box 
3114.  Editor  &  Publisher. 


VICE-PRESIDENT- 

OPERATIONS 

Rapidly  growing  newspaper  group  head¬ 
quartered  in  the  Southeast  needs  aggres¬ 
sive.  hardworking  operations  manager. 
Must  be  willing  to  travel.  Group  expanding 
at  the  rate  of  2-3  acquisitions  per  year. 
Send  resume  to  Box  3181.  Editor  & 
Publisher.  All  replies  kept  in  strictest  con¬ 
fidence. 


BUSINESS  OFFICE  MANAGER 
Hudson  Valley.  New  York  newspaper. 
Supervise  10.  Prepare  financials.  Report 
to  controller.  Opportunity  for  advance¬ 
ment.  $11.000-$14,000:  Box  3241,  Editor 
&  Publisher. 


PUBLISHER 

We  are  looking  for  a  seasoned  pro  to  run 
one  of  the  country's  largest  circulation 
magazines.  We  need  a  take  charge  person 
with  strong  advertising  background.  Salary 
commensurate  with  ability  to  perform.  Col¬ 
lege  degree  or  5  years  of  comparable  ex¬ 
perience  required.  Please  send  resume  to: 

P.  0.  Box  5142 
Greenville,  SC  2%06 


TWO  FLORIDA  weekly  newspapers,  60,000 
circulation,  in  dynamic  Broward  County, 
need  capable  General  Manager  im¬ 
mediately.  Papers  part  of  national  news¬ 
paper  group.  Sales  strength  would  be  help¬ 
ful  and  working  knowledge  of  all  depart¬ 
ments  essential.  Top  salary  and  great 
fringe  benefits  to  right  person.  Write  Box 
3242.  Editor  &  Publisher. 


EXECUTIVE  ASSISTANT 
TO 

VICE  PRESIDENT  OPERATIONS 
Major  Metropolitan  Daily  hasan  immediate 
opening  for  an  Executive  Assistant  familiar 
with  financial  analyses  (present  value, 
IRR,  DCF,  etc.).  Applicants  must  be  ca¬ 
pable  of  dealing  with  mathematical  rela¬ 
tionships,  knowledgeable  of  statistical 
analysis,  principals  of  standard  deviations 
and  computation  and  use  of  probability 
theory.  Exposure  to  integrated  manufac¬ 
turing  and/or  fabricating  of  perishable 
products  helpful:  MBA  desirable.  If  you  are 
a  self  starter,  personable,  detail  oriented, 
capable  of  challenging  tradition,  and  will¬ 
ing  to  work  long  hours,  send  your  resume 
and  salary  requirements  tO:  Box  3231, 
Editor  &  Publisher. 

Equal  Opportunity  Employer 


PUBLISHER  DAILY 

Publisher  for  13,000  daily  in  Zone  2.  Ex¬ 
perience  in  both  news  and  advertising  de¬ 
sirable.  Salary  in  excess  of  $30,000  negot¬ 
iable.  Resume  to  Box  3248,  Editor  & 
Publisher. 


COMMERCIAL  ARTIST  for  expanding 
Creative  Service  Department.  Heavy  ex¬ 
perience  in  Newspaper  promotion  and  re¬ 
tail  layout.  Send  resume,  salary  require¬ 
ment  and  a  couple  of  representative  non- 
returnable  samples  to:  The  Ft.  Lauderdale 
News,  Personnel  Dept.,  101  North  New 
River  Dr.,  E..  Ft.  Lauderdale,  FL  33302. 

An  Equal  Opportunity  Employer. 


CIRCULATION 


DISTRIBUTION  MANAGER 
We've  created  this  new  position  in  our  Cir¬ 
culation  Department  and  now  we're  look¬ 
ing  for  a  bright,  organized,  hard  working 
individual  to  fill  it. 

This  job  requires  previous  circulation  and 
distribution  experience  in  developing  and 
implementing  delivery  systems,  especially 
motor  routes.  You  will  work  directly  with 
our  Circulation  Director. 

The  position  offers  you  an  exciting  chal¬ 
lenge  to  develop  a  total  distribution  system 
for  a  Zone  5  daily  which  has  great  growth 
potential. 

A  starting  salary  in  the  mid-teens  with  fu¬ 
ture  challenges  and  growth  opportunities 
for  the  right  person.  Along  with  com¬ 
prehensive  medical,  dental  and  life  insur¬ 
ance  coverage  and  retirement  plan. 

Our  Circulation  Department  is  fully  com¬ 
puterized  and  ready  to  support  dynamic 
circulation  programs.  If  you  are  willing  to 
work  hard  to  achieve  realistic  goals,  send 
resume  to  Mike  Fisch,  Rochester  Post  Bul¬ 
letin,  Box  6118,  Rochester,  MN  55901. 


ASSISTANT  circulation  manager  for9,(XX) 
circulation  evening  daily  and  12  weeklies. 
Excellent  fringe  benefits  and  chance  for 
advancement.  Call  or  write:  Philip  Vega, 
814  N.  Washington,  Junction  City,  KS 
66441,  (913)  762-5000. 


CIRCULATION  MANAGER 
Small  daily  located  in  Colorado.  Opportu¬ 
nity  for  second  man  to  move  up  along  with 

frowthon  small  chain.  Send  resume  to  Box 
251,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
22,(XK)  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity.  send  resume  describing  yourself, 
education  and  experience  to  Box  3144, 
Editor  &  Publisher. 


CIRCULATION  MANAGER:  6,850  sun  belt 
daily  needs  shirt  sleeve  manager  who  can 
sell,  service  and  collect.  Experience  re¬ 
quired.  Position  now  open.  (405)  341- 
2289. 


CIRCULATION  MANAGER— immediate 
opening  Southern  Michigan  daily.  Good 
salary,  fringes.  Box  3131,  Editor  & 
Publisher. 


SALES  COORDINATOR,  number  2  person 
in  Circulation  Sales  Department,  should  be 
experienced  with  dealers  operations  and 
some  single  copy  sales,  salary  up  to 
$14,(X)0.  Send  complete  resume  to  Box 
3086,  Editor  &  Publisher. 


IT'S  A 


CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  If  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 


MANAGER  for  weekly  newspaper  group  in 
Northern  New  Jersey.  For  person  with 
strong  track  record  in  voluntary  pay,  con¬ 
version,  mail  subscription,  paid  and  con¬ 
trolled.  Send  resume  to  Box  3186,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  15,000  eve¬ 
ning  and  Sunday  7-day  eastern  North 
Carolina  growing  newspaper.  Applicants 
experience  should  include  all  phases  circu¬ 
lation  operation  including  PIO,  motor 
routes,  little  merchant.  Must  be  strong  in 
promotion  and  collections.  Super  career 
growth  opportunity  for  take-charge  person 
to  build  a  strong  department.  Include  ex¬ 
perience  and  salary  requirements  in  re¬ 
sume.  Box  3197,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


SUNNY  CALIFORNIA  CALLING  FOR 
A  CLASSIFIED  MANAGER 
Abandon  your  snow  tires,  ice  scraper  and 
frigid  trek  to  the  office.  Come  to  Sunny 
California!  If  you  see  yourself  as  a 
"Hands-On”  classified  sales  team  leader 
with  a  yen  to  build  your  own  department, 
this  may  be  your  opportunity. 

We  are  a  17,(XX)  offset  daily  newspaper  in 
the  fastest  growing  city  in  California. 

In  your  reply,  state  salary  requirements 
and  possible  starting  date.  Contact  Adver¬ 
tising  Director,  News  Chronicle,  P.O.  Box 
3129,  Thousand  Oaks,  CA  91359,  tele¬ 
phone  (805)  495-7401. 


OUTSTANDING  OPPORTUNITY 
AND  NATURE,  TOO. 

Award-winning  40,(X)0*  daily  mid-way  be¬ 
tween  Glacier  and  Yellowstone  National 
Parks  is  seeking  an  aggressive  classified 
advertising  manager  with  promotion  and 
phoneroom  experience.  Successful 
applicant  will  supervise  6  employees  im- 
m^iately  with  the  potential  for  growth 
within  the  department  and  company.  Mail 
complete  resume  and  salary  requirements 
to  Advertising  Director,  The  Great  Falls 
Tribune,  P.O.  Box  2468.  Great  Falls,  MT 
59403. 


CLASSIFIED  MANAGER  wanted  for 
16,000  ABC  daily  in  North  Central  Texas, 
35  miles  north  of  Dallas-Fort  Worth.  Lake 
area.  Rapidly  expanding  university- 
industrial  and  agricultural  community. 
Need  aggressive,  innovative  salesperson  to 
train  and  manage  staff  of  6.  Send  resume 
to  Fred  Patterson,  Denton  Record- 
Chronicle,  Box  369,  Denton,  TX  76201. 


RARE  OPPORTUNITY  FOR  UNIQUE 
SALES  MANAGER: 

Successful  6  year  old  publishing  company 
in  metro  San  Jose  is  looking  for  a  special 
sales  manager  to  motivate,  train  and 
stimulate  18  salespeople  in  retail  advertis¬ 
ing  sales.  Must  be  able  to  establish  rapport 
with  this  young,  aggressive,  enthusiastic 
sales  force  as  well  as  communicate  with 
other  department  heads.  3  million  dollars 
in  gross  sales  in  77  and  growing.  Tele¬ 
phone  Jim  Offield  (408)  374-75(X)  or  write 
Potpourri,  591  W.  Hamilton  Avenue, 
Campbell,  California.  95008.  Attn:  James 
S.  Offield. 


CLASSIFIED  MANAGER  for  Southern 
Georgia  small  daily/weekly  combination.  5 
in  department.  Full  authority.  $13, OCX) 
guaranteed  plus  gain  commission.  Geo¬ 
graphically  ideal.  Plenty  of  cultural  advan¬ 
tages.  Career  opportunity  for  right  man  or 
woman.  Box  3212,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


FLORIDA'S  fastest  growing  weekly,  over 
100,000  circulation,  needs  several  aggres¬ 
sive  advertising  sales  people.  If  you  enjoy  a 
competitive  market  situation  and  would 
like  to  earn  a  good  salary  plus  the  indus- 
ti^'s  highest  commission  pay  plan,  hos¬ 
pitalization,  vacation,  etc.,  send  resume  at 
once,  in  confidence,  to  Box  3249,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR— Top  quality, 
twice  weekly  suburban  needs  manager 
who  can  keep  staff  working  productively, 
who  is  alert  to  selling  opportunities,  new 
ideas.  Top  benefits,  pleasant  surround¬ 
ings,  salary  and  incentive  open.  R.  Burton, 
TIMES  Publications,  3484  Far  Hill  Ave., 
Dayton,  OH  45429. 


NEWSPAPER 

RETAIL 

ADVERTISING 

SALES 

The  Erie  Times-News,  retail  advertising 
department,  will  have  an  opening  in 
January  for  the  best  salesperson  we  can 
find. 

We  are  looking  for  a  person  who,  prefer¬ 
ably  has  had  broadcast  and  newspaper 
sales  experience,  although  a  clearly  su¬ 
perior  record  in  either  will  be  considered. 

A  strong  knowledge  of  a  co-op  advertising 
program  is  a  definite  plus. 

While  we  have  a  complete  art  department, 
experience  and  facility  with  ad  layout  will 
be  helpful. 

If  you  have  experience  and  a  good  past 
performance  sales  record,  we'd  like  to  talk 
with  you. 

Interviews  will  be  arranged  only  upon  re¬ 
ceipt  of  a  resume,  which  should  include 
your  salary  history.  Please  reply,  in  confi¬ 
dence,  to: 

Owen  Toole 

Display  Advertising  Manager 

ERIE  TIMES-NEWS 

205  W.  12th  St.,  Erie,  PA  16501 


WANTED:  Ad  Director 
Stable,  growing  long  established  Zone  5 
daily  ne^sa  working  Ad  Director  to  lead  a 
3  salesperson  staff.  All  benefits  including 
profit  sharing.  Must  have  record  of  stable 
employment  and  desire  to  establish  a  long 
term  association.  Send  resume  with  finan¬ 
cial  requirement  to  Box  32O0,  Editor  & 
Publisher. 


DISPLAY  SALESPERSON,  been  selling 
hard  in  small  market?  Strong  in  sales,  lay¬ 
out,  copy,  production  and  community  in¬ 
volvement?  You  may  be  the  person  we 
want.  Good  salary,  insurance,  profit  shar¬ 
ing,  with  hard  working  team  in  top  award 
winning  Illinois  weekly  group.  Resume  to 
Allen  Verachtert,  Ad  Director,  Chronicle 
Newspapers,  2601  E.  Main  St.,  St. 
Charles,  IL  60174. 


RETAIL  ADVERTISING  SALES 
The  Ft.  Lauderdale  News  has  an  opportun¬ 
ity  for  an  ambitious  person  to  move  up  in  a 
career  of  newspaper  advertising  sales.  If 
you  have  2  or  more  years  of  RECENT  ex¬ 
perience  selling  newspaper  retail  display 
advertising,  we  have  a  position  in  which 
you  can  grow.  Send  your  confidential  re¬ 
sume  and  salary  requirement  to  Personnel 
Dept.,  The  Ft.  Lauderdale  News,  P.O.  Box 
14430,  Ft.  Lauderdale,  FL  33302.  Phone 
(305)  761-4386.  An  Equal  Opportunity 
Employer. 


NATIONAL  ADVERTISING 
ACCOUNT  EXECUTIVES 
Gannett  is  expanding  its  New  York  Sales 
Staff  effective  January  1,  1978.  We  are 
looking  for  newspaper  career-minded  na¬ 
tional  advertising  professionals  with  solid 
sales  experience. 

Salary  commensurate  with  experience:  ex¬ 
cellent  growth  potential. 

For  an  immediate  appointment,  call  0.  T. 
Watkins,  949-0926,  Gannett  Newspaper 
Advertising  Sales,  NY.  We  will  require  a  full 
resume.  ATI  applications  in  complete  con¬ 
fidence. 


ADVERTISING  DIRECTOR  to  manage 
young  ad  staff  of  a  growing  19,000 
offset  daily,  located  in  pleasant  New  Eng¬ 
land  community.  Long  term  commitment. 
Salary  open.  Send  resume  and  goals  to  Box 
3112,  Editor  &  Publisher. 


COMPETITIVE  SUBURBAN  needs  adver¬ 
tising  salesman/manager.  Up  to  $20,000 
salary  and  profit-sharing.  Excellent  fringe 
benefits,  nice  community.  Sales  ac¬ 
complishments  should  be  described.  State 
present  earnings.  Write  Box  3094,  Editor  & 
Publisher. 


SOUTHERN  IDAHO  DAILY  located  in 
prime  recreational  area  seeks  a  bright, 
self-motivated  individual  who  wants  to 
learn,  sell,  and  grow  in  newspaper  sales. 
Salary  plus  commission  and  benefits. 
Send  confidential  resume  and  salary  his¬ 
tory  to  Tom  Lane,  P.O.  Box  190,  Burley,  ID 
83318. 
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SALES 

MANAGER 

FOR  RETAIL  ADKRTISING 

Large  Zone  2  Daily  has  a  va¬ 
cancy  that  has  been  created 
due  to  promotion.  This  individ¬ 
ual  will  be  responsible  for  de¬ 
veloping  Retail  Advertising 
Linage.  Retail  Chain  Store  and 
Sales  Management  experience 
essential  as  well  as  demon¬ 
strated  success  in  both  facets. 
Competitive  salary  and  bene¬ 
fits.  Forward  resume  and  salary 
history  in  confidence  to: 

Box  3225, 

Editor  &  Publisher 

Equal  Opportunity  Employer  M'F 


NATIONAL  ADVERTISING 
MANAGER 

If  you're  marketing  oriented:  if  you’ve  had 
experience  dealing  with  national  ad  agen¬ 
cies  and  newspaper  rep  firms:  If  you’re  a 
leader  and  a  motivator,  we’d  like  to  know 
more  atxiut  you. 

We’re  a  growing  200,000  •  oorning  daily 
and  Sunday  in  a  highly-competitive  North¬ 
west  metro  market.  We  offer  an  excep¬ 
tional  salary  and  benefit  package  and  an 
opportunity  to  grow. 

Interested:  Send  us  a  brief  resume  and 
salary  requirements.  Box  3238,  Editor  & 
Publisher. 


WANTED— good  advertising  counselor/ 
space  salesman  for  18,000  circulation 
award  winning  community  weeklies.  Two 
papers,  same  modern  shop,  sold  In  combi¬ 
nation.  Prefer  man  or  woman  with  2-3 
years  experience.  Will  consider  recent 
J-School  graduate  with  advertising  major 
and  sales  savvy.  We  pay  salary  and  com¬ 
missions,  have  good  fringe  benefits,  fur¬ 
nish  car  allowance.  You  can  live  In  major 
university  community  if  you  desire.  Send 
complete  resume  of  education,  personal 
and  experience  background.  You  MUST 
tell  us  your  income  requirements.  Box 
3250,  Editor  &  Publisher. 


EDITORIAL 


SPORTS 

We’re  a  major  metro  dally  looking  for  a 
sports  writer/desk  person.  The  person  we 
hire  will  be  able  to  edit  copy  and  write 
informative  interesting  headlines  under 
deadline  pressure.  In  addition,  she  or  he 
will  augment  our  coverage  with  a  variety  of 
assignments,  preps  to  pros.  Mostly, 
though,  he  or  she  will  be  an  excellent 
newsperson  with  the  ability  to  help  build  a 
sports  section  that  wants  to  be  the  best.  If 
that’s  you,  write  and  tell  us  why.  Include  a 
small  selection  of  clips  and  a  resume. 
Send  tO:  Box  3196,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


EXECUTIVE  EDITOR 

Expanding  Northern  New  Jersey  semi- 
weekly  seeks  person  to  manage  news  staff 
of  13.  Minimum  of  5  years  experience  in 
weekly  or  daily  newspaper  field  required. 
Successful  candidate  will  have  "come  up 
through  the  chairs,"  with  solid  background 
in  both  reporting  and  editing.  He  or  she 
should  now  be  in  a  position  with  responsi¬ 
bility  for  staff  direction  in  a  local/regional 
news  operation.  The  person  we  seek  must 
have  demonstrated  ability  to  spot  com¬ 
munity  trends  and  plan  coverage  accord¬ 
ingly  and  to  develop  and  train  a  young, 
enthusiastic  staff.  Must  also  feel  at  home 
in  a  largely  rural  but  rapidly  developing 
area.  Send  letter  and  resume  with  salary 
requirements  to  Box  3201,  Editor  & 
Publisher. 


HOME  FURNISHINGS  EDITOR.  Regional 
magazine  needs  a  writer/editor  with  a 
strong  background  in  interior  design.  Must 
be  able  to  conceive,  and  develop  copy  and 
coordinate  photography  on  a  variety  of  de¬ 
sign  subjects.  Send  resume  and  samples 
to  Box  3178,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
We  need  an  all-around  newsperson  with  at 
least  5  years  reporting  and  desk  experi¬ 
ence  to  help  direct  local  news  coverage  for 
our  40,000*  AM  operation.  The  right  per¬ 
son  must  be  able  to:  Help  direct  a  staff  of 
20-30  reporters  and  5  copy  editors:  super¬ 
vise  the  layout  of  local  pages:  help  plan 
photo  coverage  in  a  2-county  area:  and 
quickly  adapt  to  our  electronic  editing  sys¬ 
tem.  If  you  have  great  news  judgment  and 
are  not  afraid  to  use  it  in  a  challenging  but 
demanding  position,  I’d  like  to  hear  from 
you.  Send  pertinent  materials — no  calls 
please— tO:  Roger  Capettini,  City  Editor, 
The  Sun-Sentinel,  P.O.  Box  4430,  Ft. 
Lauderdale,  FL  33302.  Equal  Opportunity 
Employer. 


EXPANDING  STAFF 

Zone  4  AM  needs  general  assignment,  fea¬ 
ture  and  courthouse  reporters  to  round  out 
our  expanding  staff  .  .  .  We're  looking  for 
hustlers  who  know  good  stories,  know  how 
to  get  them  and  how  to  write  them. 
Minimum  4-5  years  experience  on  a  dally. 
Send  clips,  resume,  salary  requirements 
and  estimate  of  date  available  to  Box 
3184,  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer. 


IMMEDIATE  OPENING  at  the  Lexington 
Herald-Leader  for  a  sports  slot  person. 
Must  be  able  to  do  page  layout,  copy¬ 
reading,  editing  and  have  the  ability  to 
work  under  deadline  pressure.  Knowl^ge 
VDT  a  must.  Hours  are  Friday-Tuesday 
4:30  PM-1:30  AM.  College  degree  and  3 
years  experience  preferred.  Excellent 
fringe  benefits  available.  Please  send  re¬ 
sume  to:  Susan  Ehrman  or  Stuart  Warner. 
Lexington  Herald-Leader,  239  W.  Short 
St.,  Lexington,  KY  40507. 


DIRECTOR  OF  NEWS  SERVICES 
(search  reopened) 

Experienced  copy  editor/writer  as  working 
supervisor  of  news  bureau.  Bachelor’s  de¬ 
gree  and  5  years  experience  required. 
Radio/TV  newswriting  ability  helpful. 
Maximum  salary  $14,000.  Position  open. 
Letter  of  application  and  resume  tO:  Keith 
Kappes,  Director  of  Public  Information. 
Morehead  State  University,  Morehead,  KY 
40351.  MSU  is  an  Equal  Opportunity/Af¬ 
firmative  Action  Employer. 


TEXAS  PM  paper,  40,000  circulation, 
seeks  news  editor  to  take  charge  of  news¬ 
room.  The  person  we  want  will  have  proven 
record  as  quality  newsperson  able  to  bring 
out  the  best  in  young  reporters  and  will  be 
satisfied  with  nothing  less  than  excellence 
in  writing  and  editing.  Will  answer  to 
editor.  Good  opportunity  and  real  chal¬ 
lenge  for  right  person.  Apply  to  Box  3211, 
Editor  &  Publisher. 


NEWSPERSON  with  5  or  more  years  com¬ 
bination  experience  reporting  and  desk. 
Must  be  quick,  terse  writer  and  conscious 
of  quality  makeup  and  headline.  Lower 
Great  Lakes  afternoon  daily  of  36,000  • 
circulation.  Good  place  to  work  and  live. 
Box  3174,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit  com¬ 
plete  newspapers  or  maga¬ 
zines  unless  specifically 
called  for. 


J-SCHOOL  grad  with  2-5  years  experience 
for  night  beat  on  medium  Midwest  PMs 
daily.  Good  pay,  fringes,  working  condi¬ 
tion.  Reply  Box  3189,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
SAN  FRANCISCO  Bay  Area  group  has 
opening  for  person  skilled  in  editorial  writ¬ 
ing  and  page  makeup  to  handle  opinion 
pages  of  40M  daily  and  coordinate  edito¬ 
rial  pages  of  2  smaller  associated  dailies. 
We're  independent,  conservative  and  de¬ 
manding.  First  rate  pay  and  fringes.  Send 
resume  with  brief  outline  of  your  main 
strengths  and  weaknesses  (if  any)  to  Box 
3210,  Editor  &  Publisher. 


AGGRESSIVE  6,000  circulation  North 
Florida  daily  has  need  for  top-notch  Man¬ 
aging  Editor.  Excellent  starting  salary  and 
fringe  benefits.  This  is  an  excellent  oppor¬ 
tunity  for  an  individual  looking  for  long 
term  position  on  a  newspaper  with  clout. 
Contact:  Don  Caldwell,  publisher.  Lake 
City  Reporter,  P.O.  Box  1709,  Lake  City, 
FL  32055  or  phone  (904)  752-1293. 


SPORTS  WRITER 

Opening  on  Midwestern  daily  in  metro  re¬ 
gion.  Applicants  should  have  daily  sports 
writing  experience  and  be  ready  for  chance 
to  provide  competitive  coverage  of  major 
sports  events,  professional  football, 
baseball,  etc.  We  are  looking  for  top-flight 
reporter/writer.  Excellent  pay,  fringe  bene¬ 
fits  and  ability  to  grow  in  expanding  daily 
operation.  Send  resume  in  complete  con¬ 
fidence  to  Box  3213,  Editor  &  Publisher. 


WANTED:  Aggressive  reporters  with  de¬ 
gree  and  some  experience  to  join  expand¬ 
ing  AM  newspaper  in  Zone  2.  Good  starting 
salary,  good  fringes,  challenging  work.  All 
replies  confidential.  Box  31%,  Editor  & 
Publisher. 


ZONE  5  SUBURBAN  weekly  seeks  creative 
editor.  Heavy  emphasis  on  local  features 
and  photography.  At  least  2  years  experi¬ 
ence  in  newspapers  essential.  Must  know 
camera,  darkroom,  and  layout.  Looking  for 
management  caliber  professional.  Married 
preferred.  Apply  in  writing  with  salary  re- 
uirements  and  resume  to  Box  3096, 
ditor  &  Publisher. 


MANAGING  EDITOR 

We’re  still  looking  for  top-notch  individual 
to  fit  into  rapidly  growing  20M  offset  PM 
daily.  Must  know  newsroom  operation  from 
bottom  up.  Particularly  city  desk.  Prize¬ 
winning  product:  up  to  325  pages  per  week 
including  100-page  Sunday  package. 
Modern  plant,  immediate  plans  for  front- 
end  computerization.  Excellent  retire¬ 
ment,  other  benefits.  Ideal  South  Florida 
Gulf  Coast  area.  Solid  future  for  the  right 
person.  Minimum  experience:  news  editor 
or  city  editor  who  is  ready  to  move  up  to 
managing  editor.  Contact;  Tom  Hayer, 
Executive  Editor,  Naples  Daily  News,  1075 
Central  Ave.,  Naples,  Fla.  33940  or  Phone 
(813)  262-3161. 


MAJOR  MORNING  DAILY  seeks  strong 
number  2  in  sports  department.  Layout, 
editing  and  administrative  talent  are  es¬ 
sential.  VDT  experience  helpful.  This  is  not 
a  writing  job.  IJepartment  has  strong  em¬ 
phasis  on  high  school,  college  and  outdoor 
coverage.  Located  in  Zone  7.  Send  resume 
and  work  samples  to  Box  3135,  Editor  & 
Publisher. 


FANTASTIC  OPPORTUNITY  with  small  but 
growing  Arizona  paper.  Must  be  experi¬ 
enced  with  community  journalism  as  well 
as  wire  copy.  Responsible  for  entire  news 
content,  staff  reporters,  and  correspon¬ 
dents.  Knowledge  of  Spanish  desirable. 
Send  resume  and  phone  number  tO:  Inter¬ 
national  Publishing  Co..  P.O.  Box  579, 
Nogales,  AZ  85621. 


DESK  PERSON:  Immediate  full-time  (five 
days  a  week)  opening  with  85,000  circula¬ 
tion  semi-weekly  in  San  Diego,  California. 
Person  must  be  experienced  in  copy  edit¬ 
ing,  headline  writing  and  makeup.  Must  be 
able  to  work  with  up-and-coming  staff. 
Send  resume  and  salary  requirements  to: 
Editor,  The  Sentinel,  P.O.  Box  9008,  San 
Diego,  CA  92109. 


ALL-AROUND  desk  person  with  slot  poten¬ 
tial.  Should  be  strong  on  layout  and  able  to 
perform  well  under  pressure.  VDT  helpful 
but  not  necessary.  115M  multi-edition 
Pacific  Northwest  PM.  Write  Personnel  Di¬ 
rector,  the  Oregon  Journal,  1320  SW 
Broadway,  Portland,  OR  97201. 


GRAPHICS  EDITOR— We’re  looking  for  a 
special  person  to  oversee  the  visual  pre¬ 
sentation  of  our  46,(X)0  Zone  5  daily.  He  or 
she  will  supervise  an  improving  photo  staff 
and  have  the  major  responsibility  for  photo 
play,  special  graphics,  and  page  design. 
Applicants  should  have  at  least  3  years 
daily  newspaper  experience,  exceptionally 
strong  news  photography  skills,  and  a 
commitment  to  modular  page  design  and 
the  "marriage”  of  words  and  pictures.  The 
abiility  to  work  with  people  is  essential. 
Graphics  training  and  some  desk  experi¬ 
ence  are  very  important  pluses.  We  offer 
the  best  pay  and  fringes  in  the  business, 
an  attractive  comijiunity,  and  probably  the 
best  job  opportunity  of  its  kind  in  the 
country  today.  We  want  to  be  the  best,  and 
we  want  the  best.  If  you're  not  among  the 
very  top  people  in  the  field,  please  don’t 
waste  our  time  or  yours.  Box  3113,  Editor 
&  Publisher. 


YOU 

•  Produce  lively,  appealing  pages  and  in¬ 
triguing  headlines, 

•  Are  demanding  and  constructive  when 
you  edit  copy, 

•  Work  smoothly  with  people  and  could 
step  in  for  the  department  editor ...  or 
take  that  job  eventually, 

•  Know  that  meeting  deadlines  is  what 
makes  the  whole  paper  possible, 

•  Think  the  lifestype-living-trend  section 
can  be  the  most  interesting  in  the  pa¬ 
per. 

We  want  to  know  more  about  you  as  we 
choose  a  new  copy/layout  editor  for  our 
lifestyle  department  desk.  Write  us  about 
you,  your  strong  points  and  weak  points, 
about  your  goals,  philosophy,  visions  .  .  . 
and  how  you’ll  achieve  them.  Tell  us  why 
you  want  this  particular  job  with  The  Char¬ 
lotte  Observer.  And  send  along  several  of 
your  best  clips  and  tearsheets  and  the 
names  and  telephone  numbers  of  three 
professional  references  we  can  check  im¬ 
mediately. 

Write  to;  Beth  Resler,  Carolina  Living 
Editor,  The  Charlotte  Observer, 
P.O.  Box  2138,  Charlotte, 
North  Carolina  28233.  An 
Equal  Opportunity  Employer. 


UNIVERSITY  OF  ARIZONA  has  a  jour¬ 
nalism  opening  for  the  1978-79  academic 
year.  Ten  years  of  news  experience  re¬ 
quired.  Send  application  to  (3eorge  Ridge, 
Head  of  the  Journalism  Department.  Uni¬ 
versity  of  Arizona,  Tucson,  AZ  85721. 
Equal  Opportunity,  Affirmative  Action, 
Title  IX,  Section  504  Employer. 


ASSOCIATE  EDITOR 

Editor  of  10,  locally  edited  community 
newspapers  in  afluent  northshore  suburb 
of  Chicago  needs  an  associate.  Authorita¬ 
tive,  seasoned  journalist  with  maturity  and 
confidence  to  communicate  news  ideas  to 
large  staff  is  needed.  Ability  to  help  estab¬ 
lish  and  enforce  style  and  performance 
standards,  share  administrative  burdens, 
work  in  field  with  news,  photo  staffs  to 
develop  depth,  quality  coverage  of  each 
community.  Minimum  5  years  news/ 
administrative  experience.  Good  salary 
and  benefits  package.  Submit  resume  to 
Alice  Schaefer,  Pioneer  Press,  Inc.  1232 
Cebtral  Ave.,  Wilmette,  IL  60091. 

A  subsidiary  of  Time,  Inc. 

Equal  Opportunity  Employer  M/F 


TWO  KEY  PEOPLE,  one  managing  editor 
with  additional  responsibility  over  advertis¬ 
ing  and  circulation  staffs,  as  well  as  news 
and  photo.  Second  person  a  proven  news¬ 
person  who  can  handle  straight  copy,  fea¬ 
tures  and  sports,  also  average  skills  with 
35mm,  or  better.  Excellent  Midwest 
weekly  wants  to  improve  staff  to  improve 
product.  Detailed  resume  and  salary  needs 
to  Box  3252,  Editor  &  Publisher. 


FEATURE  WRITERS 

After  17  years,  Homebuyers  Guide  will  be¬ 
come  a  full  home  service  magazine  for 
California  in  1978.  We  are  looking  for  full 
time,  part  time  and  freelance  writers  in  our 
Newport  Beach,  Santa  Clara  and  new  Los 
Angeles  offices.  Prefer  experience  and 
knowledge  of  real  estate,  housing,  finance, 
decorating,  food  and  home  planning  or 
other  related  subjects.  We’d  enjoy  seeing 
your  work;  portfolio,  by-lines  and  all  pub¬ 
lished  material.  Please  send  resume  with 
cover  letter  and  samples  to  Parke  E. 
Bryan,  Editor  &  Publisher,  Bryan  Publica¬ 
tions,  Inc.  (E)  3355-A  Via  Lido,  Newport 
Beach.  CA  92663. 
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LAY  MEDICAL  EDITOR  to  produce  tape- 
recorded  summaries  of  m^ical  conven¬ 
tions  for  Southern  California-based  audio 
publication.  Resume  to  P.  0.  Box  712, 
Glendale.  Calif.  91209. 

ENTERTAINMENT  TV  WRITER— Experi¬ 
enced  newspaper  writer  knowledgeable  in 
local  TV  coverage,  films,  live  theater.  No 
ivory  tower  types  afraid  to  work  entertain¬ 
ment  as  a  news  beat.  We  want  a  hard¬ 
working  reporter  who  can  interestingly  and 
consistently  produce  3  TV  columns  per 
week  with  heavy  emphasis  on  local  per¬ 
sonality  and  programming,  as  well  as  pro¬ 
vide  interviews,  features  and  some  reviews 
in  other  fields.  Desk  experience  helpful 
(layout,  copy  editing,  heads).  Capital  area 
offers  Saratoga  Performing  Arts  Center, 
top-grade  professional  music,  theater  and 
dance,  very  heavy  summer  theater  activity 
in  numerous  colleges.  Send  resume,  clips 
and  salary  requirements  to  William  M. 
Dowd.  Managing  Editor,  The  Knickerbock¬ 
er  News.  645  Albany  Shaker  Rd.,  Albany, 
NY  12201.  No  Phone  Calls. 

EDITORIAL  WRITER  for  12,500  PM  offset 
daily.  Emphasis  on  local  editorials.  Report¬ 
ing  experience  required.  Pacific  Northwest 
applicants  preferred:  Editor,  Mike  Forres¬ 
ter,  East  Oregonian,  P.O.  Box  1089,  Pend¬ 
leton,  OR  97801.  (503)  276-2211. 


MANAGING  EDITOR 

Aggressive  leader  needed  by  Central  Ohio 
daily  (23,000).  Competitive  market.  Local 
emphasis  vital.  Good  Staff,  fine  commun¬ 
ity.  Role  includes  editorials,  makeup,  staff 
supervision.  Excellent  opportunity.  Box 
3245,  Editor  &  Publisher. 

CITY  EDITOR 

The  Metro-East  Journal,  a  40,000  PM,  has 
opening  for  city  editor  to  direct  hard  news 
coverage  in  competitive  metro  area  of 
Southwestern  Illinois;  must  be  skilled  in 
reporting,  copy  editing,  staff  supervision 
and  news  development:  salary  in  high 
teens;  opportunity  for  advancement  in  Il¬ 
linois  group.  Reply  to:  Keith  Stewart. 
Lindsay-Schaub  Newspapers,  P.O.  Box 
789,  Decatur.  IL  62525. 


CITY  EDITOR 

Because  of  a  promotion  within  our  organi¬ 
zation,  we  have  an  opening  for  city  editor. 
Job  involves  supervising  7  reporters  and  2 
photographers,  developing  enterprising 
feature  and  photo  assignments,  guiding 
investigative  reporting,  assisting  in  plan¬ 
ning  and  budgeting.  14,000-circulation 
M-Sat.  p.m.  in  a  major  university  commun¬ 
ity.  Must  have  previous  reporting  and  desk 
experience.  Send  detailed  resume  to 
Thomas  S.  Jenks,  editor,  Corvallis 
Gazette-Times,  Box  368,  Corvallis,  Ore. 
97330.  We  are  an  Equal  Opportunity 
Employer. 

MAJOR  West  Florida  AM  has  an  immediate 
opening  for  an  experienced  sports  desk- 
man  or  woman  who  prefers  the  news¬ 
room  to  the  locker  room.  We’ve  got  great 
writers  who  know  everything  about  the 
Sport  of  Kings  but  who  have  trouble  with 
the  King's  English.  We  need  a  competant 
copyeditor,  able  and  willing  to  butt  heads 
with  young,  talented  jocks.  Do  not  waste 
your  time  and  ours  applying  unless  you  al¬ 
ready  caught  the  misspelled  word  in  this 
ad  and  are  an  educated,  dedicated  sports 
newsperson  willing  to  work  "at  home" 
while  others  are  at  the  games.  Solid  pro¬ 
fessional  and  character  references  re¬ 
quired.  Write  Buddy  Baker,  1  News- 
Journal  Plaza.  Pensacola,  FL  32501. 

REPORTER  with  at  least  three  years  ex¬ 
perience  all  beats  needed  by  25M  circula¬ 
tion  California  daily  in  heart  of  Sacramento 
Valley.  Strong  emphasis  on  local  news. 
Must  be  able  to  handle  deadline  pressure. 
VDT  experience  helpful.  Salaiy  commen¬ 
surate  with  experience,  benefits  include 
health  insurance,  profit-sharing  plan.  Very 
attractive  in  university  town  with  many 
recreational  advantages.  Write;  General 
Manager,  Chico  Enterprise-Record,  Box  9, 
Chico,  CA  95927. 


SPORTS 
COPY  EDITOR 

THE  ST.  LOUIS  POST-DISPATCH  is  look¬ 
ing  for  a  copy  editor/layout  person  with 
wide  ranging  experience  and  ability  to  fill 
one  of  its  top  sports  department  positions. 
Please  send  thorough  resume,  layout  sam¬ 
ples  and  writing  clips  to  Box  3243,  Editor  & 
Publisher. 


WIRE-EDITOR — who  can  produce  sharp 
pages  and  accurate  headlines  for  18,000 
daily.  Send  resume,  layout  samples  to 
Mike  Cummins,  Crescent-News,  P.O.  Box 
249,  Defiance,  OH  43512. 

EXPERIENCED  reporter-photographer 
wanted  by  South  Arkansas  weekly  to  cover 
city  hall,  general  and  features  news.  $150 
to  start  with  raises  if  satisfactory.  Long 
hours,  but  we  take  pride  in  trying  to  im¬ 
prove  our  product  and  will  appreciate 
competence  and  sincere  effort.  Send  re¬ 
sume,  samples  to  Pete  Conover,  managing 
editor.  News  Observer.  Box  798,  Crossett, 
AR  71635. 

MANAGING  EDITOR 

NORTHERN  CALIFORNIA  17,000  morning 
daily  seeks  community-minded  person 
with  strong  organizational  skills,  ability  to 
work  in  tightly  coordinated  four-paper 
group,  flair  for  developing  heavy  flow  of 
local  news  (right  down  to  the  grass  roots) 
and  zest  for  a  highly  competitive  news  en¬ 
vironment.  Send  resume  with  brief  outline 
of  your  main  strengths  and  weaknesses  (if 
any)  to  Box  3236,  Editor  &  Publisher. 

COPY  EDITOR  who  can  run  slot.  Zone  1 
medium  PM.  Start  at  $350.  Box  3232, 
Editor  &  Publisher. 

GROWING  newspaper  group  in  New  River 
Valley  of  Virginia  is  looking  for  professional 
to  take  over  Managing  Editor  spot  on  twice 
weekly  in  University  town.  Position  pro¬ 
vides  substantial  financial  and  profes¬ 
sional  development.  Beginning  salary  is 
livable.  Contact  Lea  (Campbell,  P.O.  Box 
772,  Radford,  VA  24141, 

CORRESPONDENTS 

WANTED 

Public  interest  newsletter  seeking  part- 
time  correspondents  to  develop  articles 
about  community-run  food  prmects.  Send 
resume  to;  Jack  Gonzales,  CFNP  report, 
1146  19th  St.,  NW.  Washington,  D.C. 
2003f,. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  “Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


MAILROOM 


California 

Opportunity 

MAILROOM  FOREMAN 
The  Fresno  Bee  is  looking  for  a  top-notch 
foreman  with  proven  ability  to  handle' 
people  and  run  an  efficient  room — a  per¬ 
son  who  knows  all  aspects  of  mailroom  op¬ 
eration,  including  machine  inserting. 
130,000  AM  daily  150,000  Sunday  AM. 
Challenging  opportunity  with  excellent 
salary  and  fringes.  All  replies  held  in  confi¬ 
dence.  Send  Tull  details  of  experience, 
education,  past  earnings  and  salary 
expected — or  call — J.  Tarter,  Production 
Manager,  The  Fresno  Bee,  1626  E  Street, 
Fresno.  CA  93786.  (209)  268-5221.  An 
Equal  (Opportunity  Employer. 


PRESSROOM 


PRESSROOM  Cottrell  V-25.  Experience 
necessary.  Top  salary  and  benefits  for 
qualified  persons.  Contact  Chet  Achord; 
(713)  452-4761,  collect.  Houston,  TX. 

PRESSMAN  for  small  daily  with  outside 
printing.  Npwsking  Press  experience.  Zone 
8.  Send  resume  to  Box  3247,  Editor  & 
Publisher. 

PRESSMAN— strong  on  maintenance  and 
ready  to  move  up  to  plant  supervisor  for 
our  third  (lobster)  shift.  $18,(X)0  salary, 
plus  excellent  paid  benefits  and  future. 
Mixed  newspaper-commercial  printing  op¬ 
eration  with  new  12  unit,  three  Suburban 
folder  in-line  Goss  press.  Call  or  write: 
Trumbull  Printing,  'Trumbull,  CT  06611. 
(203)  261-2548. 


PRESSMAN  for  24-page  Cottrell  V-22.  All 
fringes  paid.  Profit  sharing.  Excellent  op¬ 
portunity  for  two-thirder.  Call  or  write 
Robert  Myres,  El  Dorado  Times,  El  Dorado, 
Kans.  (316)  321-1120. 


PRODUCTION 


PRODUCTION  SUPERINTENDENT 
Position  open  for  qualified  person  with  hot 
metal  background,  and  one  who  possesses 
the  thorough  knowledge  and  experience  to 
make  the  transition  to  photocomposition. 
Must  be  management  oriented  and  a  per¬ 
son  of  strong  convictions.  Excellent  salary 
and  fringe  benefits. 

Eastern  newspaper — continuous  operation 
for  three  quarters  of  a  century.  Send  com¬ 
plete  resume  to  Box  3183,  Editor  & 
Publisher. 


COMPOSING  ROOM  supervisor  or  Produc¬ 
tion  Manager  for  centr'jl  plant  web  offset 
operation.  Modern  coiiltype  equipment — 
New  8  unit  V-15  A,  oti  er  modern  equip¬ 
ment.  2  small  morning  dailies,  4  weeklies. 
Located  fast-growing.  Southeastern 
United  States.  Good  salary,  fringe  bene¬ 
fits.  Write  Box  3194,  Editor  &  Publisher. 
State  experience,  salary  expected. 


PRODUCTION  MANAGER  needed  for  5  day 
Sun  Belt  daily.  $3(X)  per  week.  New  plant, 
press.  Experience  required.  Box  3244, 


PROMOTION  COPYWRITER 

Can  you  put  words  to  work? 

Here  is  an  opportunity  to  join  the  promo¬ 
tion  staff  of  Florida's  best  newspapers. 

We  are  looking  for  a  person  who  can  create 
compelling  copy  to  better  acquaint  our 
readers  and  advertisers  with  the  editorial 
and  advertising  vitality  of  the  St.  Peters¬ 
burg  Times  and  Evening  Independent. 
Someone  who  thinks  in  terms  of  form  and 
function  and  has  the  resolve  to  follow 
through. 

You  will  join  a  prize-winning  team  dedi¬ 
cated  to  selling  the  advertising  effective¬ 
ness,  editorial  boldness  and  circulation 
penetration  of  these  newspapers.  Your  as¬ 
signments  will  include  copy  writing  for 
promotion  brochures,  in-paper  advertis¬ 
ing,  point-of-purchase  cards  and  sales 
presentations.  Experience  in  promoting 
newspaper  classified  advertising  espe¬ 
cially  beneficial. 

In  addition  to  a  good  starting  salary,  you 
will  benefit  from  participation  in  one  of  the 
industry's  most  liberal  earned  dividend 
programs. 

If  you  have  a  way  with  words,  a  gift  for 
graphics,  a  sense  of  salesmanship  and  an 
ability  to  get  along  with  others,  then  write 
us!  Send  resume,  copy  samples  and  salary 
requirements  to; 

Personnel  Office 
Times  Publishing  Co. 

P.  0.  Box  1121 


PUBUC  RELATIONS 


PUBUC  RELATIONS 


PUBLIC  and  EMPLOYEE 
INFORMATION  PRO 

for  Department  of  Energy  contractor  in  Idaho 

We  require  a  Bachelor's  degree  or  equivalent  in  Jour¬ 
nalism  or  Communications.  At  least  5-10  years’  news 
experience,  preferably  in  an  energy  field;  photo  and 
layout  ability;  and  other  Public  Relations  capabilities 
desired. 

Excellent  compensation  package  including  relocation 
assistance.  If  interested  and  qualified,  send  resume  in¬ 
cluding  salary  history  and  requirements,  in  confidence, 
to: 

Technical  Employment — E 

EG&G  Idaho, Inc. 

Box  1625,  Idaho  Falls,  Idaho  83401 

U.S.  Citizenship  Required 

We  are  an  Equal  Opportunity  Employer  M/F/Handicapped. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


_ SALES _ 

PRINTING 

Web  offset  printing  salesperson  to  assist 
general  manager  in  metro  New  York  area. 
Minimum  2  years  experience  necessary. 
Salary  open.  Send  resume  to  Box  3090, 
Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


TALENTED,  hard-working  young  executive 
with  8  years  management  experience  in 
daily  group  operation  looking  for  new 
career  challenge.  Experience  in  advertis¬ 
ing,  promotion,  research,  and  general  ad¬ 
ministrative.  MBA.  Box  3195,  Editor  & 
Publisher. 


A  MONEY-MAKING  publisher.  Top  qualifi¬ 
cations  and  recommendations  in  adminis¬ 
tration,  P  &  L  responsibility,  news,  adver¬ 
tising,  circulation,  production,  labor  rela¬ 
tions.  Outstanding  record  through  good 
years  and  recessions.  Gain  pro  for  job  you 
need  done  most.  Experience;  Weeklies, 
medium  and  larger  dailies.  Just  the  man 
ou  have  been  hunting  for  years.  Box 
192,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR;  Presently  assistant  circula¬ 
tion  manager  on  medium  size  AM,  PM  daily 
in  competitive  area.  12  years  management 
experience,  wishes  to  relocate  as  manager 
or  staff  position  on  metro  paper.  Box  3262, 
Editor  &  Publisher. 


ABLE,  youthful  circulator  seeks  manage¬ 
ment  post.  Not  flashy,  but  steady  and 
hardworking.  Box  3233,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


START  OUT  1978  RIGHT!  Ad  Director.  10 
years  retail,  15  classified  management. 
MBO  believer,  training  and  motivation  ex¬ 
pertise.  Heavy  suburban  experience.  Box 
31W,  Editor  &  Publisher. 


AGGRESSIVE  Ad  Salesman  with  morning 
daily,  looking  for  similar  position  in  Zones 
1,2,4,5,9.  Contact  L.  Grant,  P.O.  Box  311, 
New  Haven,  CT  06502. 


EDITORIAL 


GUNSLINGER  WANTS  OUT  OF  DODGE. 
Marshal  wants  me  for  dirfy  work  but  won't 
let  me  run  town.  Editor,  27,  will  run  city  or 
wire  desk,  feature  section  or  whole 
shebang.  Box  3208,  Editor  &  Publisher. 


MULTI-TALENTED,  AGGRESSIVE  WOMAN 
seeks  job  on  daily  or  weekly  in  Zones  1,2  or 
9.  December  J-grad  with  2  years  experi¬ 
ence  on  award-winning  campus  daily  as 
reporter,  critic  and  copyeditor.  Internship 
on  San  Francisco  paper  and  free-lance 
photographer.  Arts  commentator  on 
PBS-TV  station.  Would  like  to  be  art  and 
drama  critic  along  with  general  assignment 
or  feature  writing.  Sandra  Weiss,  205  E. 
Green,  Champaign,  IL  (217)  344-2347. 


FORMER  SPORTSWRITER,  working  as  a 
manual  writer-editor  for  a  major  corpora¬ 
tion,  desires  work  with  a  sports  depart¬ 
ment  once  again.  Ambitious,  dedicated 
and  cooperative.  Willing  to  work  with  any 
size  paper  in  any  Zone.  Please  contact  Box 
3180,  Editor  &  Publisher. 


FORMER  editor  of  18,000  daily  wants  to 
get  back  into  profession.  Presently  in 
community  service.  Will  consider  any  area, 
any  size  newspaper.  Box  3203,  Editor  & 
Publisher. 


GLUB  .  .  .  GLUB  .  .  .  GLUB.  Don't  banish 
me  to  J-Grad  School!  Ivy  League  Magna 
Cum  Laude,  23,  very  canny,  seeks  report¬ 
ing  spot.  College  Editor;  Washington,  D.C. 
legman  for  syndicated  columnist;  National 
magazine  freelance  clips.  Will  Greyhound 
any  Zone  for  good  interview.  Box  3193, 
Editor  &  Publisher. 


MULTILINGUAL  WRITER/EDITOR  seeks 
domestic  or  overseas  post  where  cross  cul¬ 
tural  sensitivity  and  superb  writing/editing 
skills  are  key  prerequisites.  Top  J-school,  4 
years  experience  abroad  including  editor's 
chair  for  leading  international  business 
publication.  Call  (512)  722-0450  or  write 
Box  3187,  Editor  &  Publisher. 


CLIMAXING  30-YEAR  top  performance 
editor  leading  energy  and  general  business 
magazines.  Now  seek  weekly  newspaper, 
energy  periodical  or  public  relations.  Box 
3191,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  Dece 


EDITORIAL 


$140  BILLION  spent  yearly  on  health  care 
in  United  States.  National  health  insur¬ 
ance,  PSROs,  HSAs,  provider  roles,  health 
costs  are  only  a  few  aspects.  Cover  these 
issues  with  a  health  reporter.  2  years  ex¬ 
perience  on  national  health  care  publica¬ 
tion,  5  years  general  assignment  on  big 
city  daily.  Photo  expertise.  Box  3177, 
Editor  &  Publisher. 


PRIZEWINNING  FEATURE  WRITER,  AVz 
years  experience.  Trends,  humor,  human  | 
interest,  TV  and  other  commentary.  Clips. 
Box  3215,  Editor  &  Publisher. 


GOOD  REPORTER  with  pizazz,  super  story 
ideas.  Ivy  League,  1  year  experience— city 
hall,  features,  columns.  My  fresh  approach 
can  be  yours.  Box  3179,  Editor  & 
Publisher. 


HAVE  EDITED  copy,  laid  out  pages  7  years. 
Like  to  write,  use  camera.  Seek  varied  job. 
Travel  a  plus.  Box  3175,  Editor  & 
Publisher. 


EDITOR;  Proven  circulation  builder  and 
staff  leader.  Innovative.  Columns  and 
editorials  stir  community  action.  Under¬ 
stands  cost  control.  Editor  experience 
small  and  large  papers;  also  publisher  ex¬ 
perience.  Very  best  personal  and  profes¬ 
sional  references.  Seeks  position  with 
reater  challenge  and  gro^h  potential, 
ox  3045,  Editor  &  Publisher. 


REPORTER  with  5  years  experience  look¬ 
ing  west  to  Zone  9.  BA-J,  MA-Communica- 
tions.  VDT  and  photography  experience. 
Clips,  references,  resume  on  request.  Box 
3137,  Editor  &  Publisher. 


SPORTS  are  much  more  than  stats  and 
weekend  obituaries.  Color,  depth,  imagi¬ 
nation  should  figure  in,  along  with 
thoroughness.  Am  looking  for  advance¬ 
ment  to  a  larger  daily  with  my  own  staff  to 
work  with.  Box  3118,  Editor  &  Publisher. 


ACTION  SPORTS  from  a  journalist  who 
brings  a  wide  range  of  experience  to  the 
press  box.  An  excellent  writer  with  im¬ 
aginative  and  thorough  editing  skills,  I 
would  like  to  move  up  to  a  larger  daily  with 
better  pay.  Box  3115,  Editor  &  Publisher. 


NEED  A  TALENTED  FEMALE  MEDICAL 
WRITER?  4  years  on  major  Zone  2  daily  as 
feature  writer,  and  resume  full  of  health- 
related  stories.  Now  seeking  post  as  your 
medical  reporter.  Box  3075,  Editor  & 
Publisher. 


EXPERIENCED  journalist  in  Washington, 
D.C.— newspaper/wire  service  background 
seeks  permanent  position  on  daily  as  copy 
editor  or  writing  features,  human  interest 
stories  or  women's  news  in  Washington 
area  or  Southeastern  United  States  only. 
Box  3098,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR,  25,000  AM 
seeks  challenging  writing  job  at  50,000  -r 
daily,  any  Zone.  Box  3087,  Editor  & 
Publisher. 


MUSIC/ARTS  CRITIC,  GENERAL  ENTER¬ 
TAINMENT  AND  FEATURES  WRITER,  7 
years  experience  include  layout  and  edit¬ 
ing,  J-school  teaching,  national  magazine 
freelancing.  Prefer  daily  in  Zones  9,  1  or  2. 
Resume,  references  and  clippings  avail¬ 
able.  Box  3078,  Editor  &  Publisher. 


AWARD  WINNING  sportswriter  for  weekly 
chain  seeks  position  on  small  to  medium 
size  daily.  Available  immediately.  Photo 
experience  with  camera.  Will  relocate.  Age 
25,  write  or  call  David  G.  Eubank,  114  Col¬ 
lins  St.,  Snow  Hill,  MD  21863.  (301)  632- 
3456. 


35-YEAR-OLD  Managing  Editor  weary  of 
small  town  journalism  seeks  newsroom  po¬ 
sition  on  metro  of  20M  and  up.  Have  done 
it  all  on  small  dailies;  eager  to  learn  more, 
earn  more.  Box  3076,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 
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EDITORIAL 


REPORTER— 4  years  experience  on 
25,(X)0  Zone  2  daily  arxf  1  year  on  28,000 
Zone  3  daily  wants  top  beat  on  larger  pa¬ 
per.  Experience  in  all  beats  and  features. 
Box  3034,  Editor  &  Publisher. 


CANADIAN  reporter,  24,  single,  seeks  re¬ 
porting  position  in  Zones  9,6,4.  Experi¬ 
ence;  makeup  editor  for  big-city  enter¬ 
tainment  section,  copy  editing,  2  years 
with  wire  service.  Interested  in  entertain¬ 
ment  reporting  but  will  consider  other  of¬ 
fers  and  Zones.  Box  3230,  Editor  & 
Publisher. 


HIGH  honors  J-grad  with  2  years  campus 
reporting  and  editing  seeks  small  daily 
spot  in  Michigan  or  Sun  Belt.  Box  3255, 
Editor  &  Publisher. 


FINANCIAL  WRITER/EDITOR/COLUMNIST 
with  6  years  with  an  investment  publica¬ 
tion  with  national  circulation,  in  charge  of 
the  news  department  for  5  years.  With  a 
bachelor's  degree  in  journalism  and  a  mas¬ 
ter's  degree  in  business,  I  can  add  reader- 
ship  to  your  financial  section  by  producing 
lively  stories  that  will  appeal  to  a  wide 
spectrum  of  the  audience.  Box  3234, 
Editor  &  Publisher. 


SPORTS,  general  assignment  reporter 
leaving  California  PM  for  the  family 
reasons.  Will  consider  any  offer  in  upper 
Midwest.  Contact;  209  Hayes,  Kaukauna, 
Wl  54130,  (414)  766-2001. 


SPORTS  —  WRITER/photographer/desk- 
man.  Recent  college  grad  with  a  lot  of  ex¬ 
perience  in  ALL  aspects  of  sports  depart¬ 
ment  work.  Box  3235,  Editor  &  Publisher. 


INNOVATIVE,  ambitious  young  managing 
editor  of  medium-sized  daily  seeks  spot  on 
desk  of  top-flight  metro.  I've  Increaskf  cir¬ 
culation  8.4%  and  more  than  doubled 
reader  interest  in  a  highly  competitive  mar¬ 
ket.  Mature  news  judgment,  top  design 
skills.  Prefer  Zone  9.  Box  3254,  Editor  & 
Publisher. 


ASSISTANT  NIGHT  NEWS  EDITOR  with 
sportswriting  experience  on  30M  AM  daily 
seeks  news  or  sports  slot  position  on  PM 
paper.  South  or  southwest  preferred,  but 
all  offers  will  be  considered.  Box  3237, 
Editor  &  Publisher. 


WOMAN  SPORTSWRITER  22,  BJ,  VDT 
trained.  Experienced,  hardworking,  am¬ 
bitious  and  unique.  Interested  in  joining  a 
newspaper  staff  anywhere.  Box  3253, 
Editor  &  Publisher. 


COPY  EDITOR 

Part-time  only.  Veteran  copyreader.  Now  in 
Washington,  D.C.  Box  3240,  Editor  & 
Publisher. 


REPORTER  in  search  of  a  by-line  seeks 
feature/sports/news  spot  on  daily  any¬ 
where  in  the  US.  I  throw  strikes.  Andrew 
Armstrong,  34  Susquehanna,  Coopers- 
town,  NY  13326. 


EDITORIAL 


SHARP  hardworking  black  female  jour¬ 
nalist  looking  for  new  scene.  4  years  ex¬ 
perience  at  large  metro  dailies.  Has  done 
general  assignment,  social  sen/ices  and 
special  features.  Newspaper,  magazine  or 
TV  reporting  job  wanted.  Box  3246,  Editor 
&  Publisher. 


MISPLACED  SPORTS  VETERAN  SEEKS 
return  to  major  leagues.  Inside  or  Out. 
Quality  is  my  Credo,  California  my  prefer¬ 
ence. 

MR.  NOSCAB 
(602)  973-6136 


EDITOR,  55,  experience  all  desks,  former 
business/real  estate  editor  for  major 
newspaper.  Personal  column,  strong  on 
makeup.  Now  in  PR,  prefers  newsroom. 
Write  Box  3261,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


NEWS  Editor-Photographer  wants  to  go 
daily,  2  years  experience  editing,  report¬ 
ing,  layout  with  community  weekly.  All  this 
plus  6  years  excellent  photography.  Pho¬ 
to-writing  spot  needed  in  Zones  2  or  5. 
Resume,  clippings  available.  Box  3256, 
Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN  from  a  large 
metropolitan  daily.  Proven  ability  with 
strong  leadership  and  experience  in  all 
pressroom  procedures,  including  multiunit 
Goss  Metro  operation. 

Quality  conscious  with  top  technical  skills 
and  strong  preventative  press  mainte¬ 
nance.  Seeks  challenging  position  as  a 
working  foreman  or  head  pressman  posi¬ 
tion  with  advancement.  Will  relocate  any¬ 
where.  Box  3011,  Editor  &  Publisher. 


OFFSET  WEB  PRESSMAN— 6  years  ex¬ 
perience.  Goss  Urbanite— 4  color  process 
work.  Area  3, 4,6, 8  or  9.  Phone;  (716) 
372-3696. 


OFFSET  PRESSMAN— 10  years  experi¬ 
ence  on  Goss  Urbanite  and  Suburban; 
Plus — 4  color  process  work.  Maintenance, 
Area  3,4,6,7,8,9.  (516)  354-1520— after  6 
PM. 


PRODUCTION 


PRODUCTION  DIRECTOR— Excellent  cre¬ 
dentials  and  audit-proof  record.  People 
oriented  and  extremely  heavy  in  D.P.  sys¬ 
tems  and  technology.  Industry  recognized. 
Presently  secure  in  Area  4.  Looking  for  a 
problem-ridden  medium  size  daily  or  small 
metro  in  Zones  3,4,6,8  or  9.  All  replies  will 
be  answered  and  held  in  absolute  confi¬ 
dence.  Box  3258,  Editor  &  Publisher. 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


ASNE  Writing  Awards 

For  the  first  time  to  our  recollection 
there  is  to  be  a  contest  to  reward  the  best 
examples  of  good  writing  in  U.S.  daily 
newspapers. 

The  American  Society  of  Newspaper 
Editors  has  announced  the  “Annual 
ASNE  Writing  Awards”  for  excellence 
in  four  categories  of  news  writing  and 
commentary,  plus  a  grand  prize. 

For  five  years  E&P  has  published  at 
year’s  end  a  compilation  of  journalism 
awards  and  contests.  On  Dec.  31  next  we 
will  publish  our  Sixth  Annual  Directory. 

It  will  list  almost  300  contests  and 
awards  for  excellence  in  writing  about 
any  number  of  specialized  subjects  from 
agriculture  to  women’s  interests  but 
there  has  been  no  contest  open  to 
everyone  on  a  daily  paper  for  just  plain, 
good,  old-fashioned  writing. 

At  its  last  meeting,  the  ASNE  board  of 
directors  voted  unanimously  to  establish 
an  award  for  exceptional  writing.  The 
first  contest  will  cover  articles  published 
in  a  U.S.  daily  newspaper  of  general  cir¬ 
culation  during  1978.  Prizes  will  be 
awarded  at  the  ASNE  convention  in 
1979. 

This  is  part  of  ASNE’s  effort  to  im¬ 
prove  writing  in  newspapers  to  combat 
circulation  slump.  The  program  is  ex¬ 
plained  in  the  current  ASNE  Bulletin  by 
Tom  Winship,  editor  of  the  Boston 
Globe,  and  chairman  of  the  ASNE 
Award  Committee. 

Deadline  for  entries  will  be  Feb.  1, 
1979.  There  will  be  four  categories  and  a 
grand  prize: 

1.  Commentary — This  may  include 
columns,  editorials,  analysis,  criticism 
and  opinion,  in  the  areas  of  arts,  public 
affairs,  sports  or  overall  journalistic  con¬ 
cern; 

2.  News/Deadline — This  may  include 
local,  national  or  foreign  spot  news 
under  pressure  of  deadline; 

3.  News/Nondeadline — This  may  in¬ 
clude  explainer  pieces,  backgrounders  in 
all  are  as  not  written  under  deadline 
pressure; 

4.  Features — This  may  include  pro¬ 
files,  interviews,  lifestyle  stories  or  any 
other  soft  newswriting  not  covered  in 
categories  hand  2. 

The  “Editors  Award”  will  be  the  top 
award  presented  to  the  writer  of  the 
entry  judged  the  best  example  of  good 
writing  from  all  four  categories.  This  ci¬ 
tation  carries  a  $1 ,000  prize.  There  is  no 
indication  whether  the  category  awards 
will  carry  cash  prizes. 

ASNE  hopes  to  see  this  become  the 
most  prestigious  award  in  journalism  in 
the  next  three  years.  The  entry  rules  are: 

“Each  newspaper  may  submit  only 
one  entry  in  each  category.  Each  entry 
will  consist  of  a  minimum  of  three  arti¬ 


cles  and  a  maximum  of  five.  This  will 
permit  judges  to  recognize  consistently 
good  writing  as  well  as  the  peak  of  bril¬ 
liance  achieved  under  special  cir¬ 
cumstances.  A  series  will  be  considered 
as  one  entry. 

“Entries  are  to  be  submitted  in  tripli¬ 
cate,  clipped  inside  a  9"  x  15"  manila  file 
folder.  A  biography  and  photograph  of 
the  nominee  must  be  included.  Each 
entry  must  be  pasted  to  an  8V2"  x  11" 
letterhead  of  the  submitting  paper.  The 
entry  must  include  at  the  top  of  the  let¬ 
terhead  the  date  the  story  was  published, 
the  name  of  the  writer  and  the  classifica¬ 
tion  entered. 

“Entries  should  be  mailed  to:  ASNE 
Writing  Award,  Box  551,  1350  Sullivan 
Trail,  Easton,  Penna.,  18042.”  This  is 
ASNE  headquarters  office. 

Judging  will  be  done  by  a  committee  of 
12  composed  of  daily  newspaper  editors, 
active,  semi-retired,  or  fully  retired. 
They  will  each  serve  one  three-year 
term.  Four  editors  will  judge  each  of  the 
four  categories  and  all  12  will  participate 
in  the  selection  of  the  “Editors  Award.” 

LA.  Herald  Examiner 
to  pick  agency 

The  Agency  Selection  Committee  of 
the  Los  Angeles  Herald  Examiner  has 
narrowed  the  list  of  advertising  agencies 
being  considered  to  be  the  newspaper’s 
agency  from  more  than  50  to  only  five. 

The  agencies  remaining  in  the  competi¬ 
tion  are:  McCann-Erickson;  David 
Evans;  Scott,  Lancaster  &  Mills;  Hor- 
lick.  Levin  &  Hodges;  and  Keye,  Donna, 
Pearlstein. 

In  making  the  announcement,  Francis 
L.  Dale,  publisher  of  the  Herald 
Examiner,  said,  “Since  announcing  our 
desire  to  engage  a  full-time  advertising 
agency,  over  75  firms  have  contacted  us 
and  50  received  an  initial  questionnaire. 
We  were  flattered  that  two-thirds  of 
those  agencies  prepared  thoughtful  and 
innovative  responses  to  the  detailed  re¬ 
quest  for  information.  The  variety  of  tal¬ 
ent  offered  to  us  leads  us  to  believe  that, 
further  down  the  road,  there  may  be  op¬ 
portunities  to  use  some  agencies,  at  least 
on  a  project  basis,  under  the  guidance  of 
our  agency  of  record,  in  the  execution  of 
‘Operation  Upward  Bound.’  What’s  so 
exciting  is  the  fact  that  all  of  these  people 
are  convinced  that  we  can.  and  will,  do 
the  job  of  putting  the  Herald  Examiner 
back  into  the  marketplace  as  a  significant 
factor.” 

The  finalists  have  all  been  notified  that 
IVi  hour  final  non-speculative  presenta¬ 
tions  will  be  scheduled  in  the  first  ten 
days  of  December,  and  final  selection 
will  be  announced  by  the  first  of  the  year. 


Scholarship  program 
established 

An  Omaha  World-Herald  Honors 
Scholarship  Program  was  announced  by 
the  University  of  Nebraska  Foundation. 

The  program  will  be  endowed  by  a 
$500,000  contribution  from  the  Omaha 
World-Herald  Foundation  as  part  of  the 
NU  Foundation’s  current  $25  million 
Capital  Gift  Campaign. 

Sixteen  World-Herald  Scholars  will  be 
supported  each  academic  year,  eight  at 
University  of  Nebraska-Lincoln  and 
eight  at  University  of  Nebraska  at 
Omaha. 

World-Herald  president  Harold  W. 
Andersen  said  the  objective  is  to  “attract 
more  of  the  state’s  outstanding  high 
school  graduates  into  spending  their  col¬ 
lege  careers  and  their  working  careers  in 
Nebraska.” 

The  World-Herald  Foundation  last 
year  gave  $300,000  to  help  finance  con¬ 
struction  of  a  combined  UNO  Continu¬ 
ing  Education  Center  and  State  Office 
Building  in  downtown  Omaha. 
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*  SUBSCRIPTION  TO 

*  E&P  HELP  ME  GET  !  . ,, 

BETTER  JOB? y  /  THAT'S  \ 
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ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.  Y,  10022 

Gent  t  rren  please  start  my  subscription  now. 
aOd'issed  to 


Nature  of  Business  , 


L  Vy  remittance  is  enclosed. 

$15.00  a  year.  U.  S.  and  Canada;  all  other 
countries  $35.  a  year. 


EDITOR  &  PUBLISHER  for  December  17,  1977 


Looking 
back  at 
1977. . . 


Looking 
ahead  to 
1978. . . 


On  January  7, 1978 
Editor  &  Publisher  will  publish  its 

1977-1978 


Review  &  Forecast  Issue 


Deadline  for  advertising  copy:  December  27, 1977 

Start  your  1978  promotion  program  with  your  advertising 
copy  in  this  important  E&P  issue 

Here’s  a  summary  of  the  editorial  content  that  will  provide 
the  right  environment  and  high  readership  for  your  story . . . 

Looking  back:  •  The  Newspaper  Readership  Project, 

Newspaper  design,  new  production  systems, 
new  newspapers,  the  best  ads  of  ’77. 

•  Other  major  newspaper  stories  and  events  of  the  past  year 

•  Changes  of  ownership  of  daily  and  weekly 
newspapers  and  broadcast  properties  during  ’77. 

Looking  ahead:  •  Projections  of  the  state  of  the  newspaper 
business— advertising,  circulation, 
production,  etc.— for  1978. 

Reserve  your  space  today  for  this  important  issue! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Advertising  rates:  Page,  $1240;  two-thirds  page,  $930;  half-page,  $730;  one-third  page,  $520;  one-sixth  page,  $325 ...  or  your  contract  rate  applies. 
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220  East  42nd  Street,  New  York,  N.Y.  10017 
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